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Preface

The American Indian Center at the University ofrfiaCarolina at Chapel Hill sponsored
a workshop on cultural tourism at the Friday CefdeiContinuing Education on June 18-19,
2009. In preparation for the workshop, the Ceatenmissioned a study of cultural tourism in
North Carolina by the Tar Heel Economic Developmiesdm, a group of students in a Public
Policy Class at the University. The Team did rese@n published sources and interviewed a
number of individuals in tribal communities andstiate agencies and at the March 2009 NC
American Indian Unity Conference.

A member of the team did a presentation of thenTeaeport at the workshop. In
addition, Mr. Russell Haddad, director of tourisevelopment, North Carolina Department of
Commerce, Mr. Keith Hardison, Director of Histo8des, Office of Archives and History,
North Carolina Department of Cultural Resources, Wayne Martin, Director of the Folklife
Program, North Carolina Arts Council, and Dr. Virefonaitis, Director of Research
Laboratories of Archaeology, University of NorthrGlina at Chapel Hill made presentations
about the role their agencies could play in devielppultural tourism attractions.

This handbook is a compilation of keyrsifrom the material presented at the workshop
and the discussion that followed among workshofigipants. It is intended to serve as a guide
to community based activities that can lead todieelopment of projects that can benefit
communities.

Definitions

Cultural Tourism can be defined as “the movememesgons to cultural attractions away
from their normal place of residence, with the itien to gather new information and
experiences to satisfy their cultural needs.”

There are a number of kinds of cultural tourisit ¢tan be grouped as follows:
Observatior—usually associated with museums or exhibitions.

It can be either guided, as with an interpretedtarent, or

It can be self-guided, sometimes with the assigtari an audio device.
Participatory—involves direct experience. It can include

Cultural immersion in a total environment, suclaascreated village

Focused participation in a specific activity, sashart or dance classes

Presentatior—associated with culturally based performancesys$$uch as “Unto these Hills”
and “Strike at the Wind” and storytelling sessians examples of presentation.
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Place Marketing—a collection of activities and events designedttoact people to a place to
benefit local enterprises and promote a positiieisage. Festivals are place marketing events.

Internet marketingan be an effective form of advertising. It reexch wide audience.

Best Practices in Successful Cultural Tourism

=

Collaboration

Finding the fit between a community and tourism

3. Making sites and programs come alive--
On average, visitors remember 10% of what they H&@#o of what they read, 50% of
what they see, and 90% of what they do.

4. A focus on quality and authenticity

5. Preserving and protecting a community’s culturabreces.

N

Tourism generally in North Carolina

The state Tourism Development office is dedicatednsuring that more people visit the
state, that they stay longer, and that they sper@ money.

Tourism generated $16.8 billion in spending in&00
It accounted for 190,500 jobs.

It generated $4.2 billion in payroll.

It generated $843 million in state taxes.

It generated $542 million in local taxes.

These figures do not break out cultural tourisra aeparate category. They are for all forms of
tourism in the state. What they do indicate i¢ tharism is big business in North Carolina. In
fact, North Carolina ranked sixth in the Unitedt8san total volume of tourist visitors in 2008.

In 2008, 37% of tourists to North Carolina camearfraithin the state or from Virginia and
South Carolina. 3% were international visitors.

Heritage Tourism in North Carolina

The state has 213 markers for Civil War sitebak developed a Revolutionary War trail,
and the Blue Ridge Parkway in the Great Smoky MainstNational Park is a major tourist
attraction. There is an initiative to develop atblie Churches trail.

The state’s historic sites attracted 16 milliositarrs in 2008. School groups were 25%
of that total; 40% were from out of state.



Tourists visiting historic or cultural sites tetwdbe older people with more education and
fewer children, and they spend on average $10Dpssed to general travelers, who spend $60
on their visit to the state.

Cultural tourists are getting more sophisticafgdpably as a result of exposure to
television such as the History Channel. They aseensoncerned about authenticity.

State Resources for American Indian Tourism

The State Department of Transportation has a S@&yways program intended to
highlight attractions that are not on major highsayhis program can assist Indian
communities which are in rural, isolated areas.

The State Office of Archives and History overseneserection of historic markers which
can identify road-side sites of historical intereBbr about $150, a roadside marker can be
erected to call attention to a significant sitan® of these markers could provide information
about the Indian origins of names of counties, ®vamd geographical features.

The State Office of Tourism Development can previehding for brochures. The grant
program is called the Tourism Matching Funds GRuaigram. It is administered by the Division
of Tourism. It is a reimbursement grant based @mmemic development tiers. Tier 1 counties,
the most distressed counties, are eligible to vecep to $7,500 with no match. As the tier
rankings increase to 5, the maximum award is redlugth a required match from the
community/ organization. Usually there is a catl dpplications in mid to late July with
submittal deadlines by the end of August. Awardsusmually announced in late October or early
November. Historically, proposals have been forketng oriented projects (brochures,
websites, podcasts, advertising, etc.). Visit nao@mte.com/tourism to find out more about the
program. Announcements about the grants will beentcbugh the VisitNC.com Newslink
where you can subscribe to the weekly email neteslet

LKM (Leoffler Ketchum Mountjoy) is the marketingancy the Division of Tourism
contracts with and is responsible for the creatiesign and placement of advertising for the
Division. They are based in Charlotte. The Divisieas what is called Partner Programs in
which organizations, agencies, communities (usteslg regional group to share costs) can
participate in cooperative marketing plans. LKM Wwbwork directly with the group to
customize a plan that could include such comporenfwint, radio, public relations and online.
Usually what happens is members of the group psionpe money to implement the plan
(create, buy and place the advertising). The @aart of the Division's overall plan, and the
Division uses the local money to leverage withmiarketing budget so they can buy more
placement. It is possible for the LKM to make asgrgation to tribal leaders to explain the
Partner Programs more.

The Research Laboratories of Archaeology at thedysity of North Carolina at Chapel
Hill have done work on the historic Occaneechiak site near Hillsborough. The staff and
students associated with the laboratories cantdgss@ communities which have archaeological
sites.



BEST PRACTICES
Collaboration

Cultural tourism works best at the local, commuietyel where community members
know what is available and feel a sense of ownprghprojects. Successful cultural tourism
requires that communities utilize collaboration @fhcreates a layering effect adding depth and
resources to communities’ efforts (i.e., multiglegs are available to see and do). An exhibit
by one group may be enhanced by performancessceaaiti exhibits by other groups.

Owners of local businesses such as hotels, restaysnd shops may be involved in
advertising since they provide services that aces®ary for tourists.

Trails provide an example of collaboration. If emal attractions at different locations can be
marketed as an Indian Heritage trail, all can biénef

Funders favor collaborative proposals becausedréges the resources available to carry
out a project and may give it a broader appeak Nbrth Carolina Arts Council, for example,
only funds projects that have a regional impact.

Finding the fit between a community and tourism.

A community has to buy in to the idea that cultucairism is important. Members may
buy in for possible economic gain. They may bugsrma way of promoting a positive image of
the community. They may buy in because they tleahkcating other people about American
Indians is important. They have to buy in to idignvhat makes their culture unique and
attractive and be willing to participate in presegtt. On the other hand, some people may feel
that they do not want to “sell” their culture totsiders, or that the influx of a number of
strangers poses a threat to the community.

People in the community have to find an appropfiand make informed decisions
about their willingness to support and participateourism-based activities. One issue is that
cultural tourism is not going to generate large anms of income for a community in the
beginning, and that a good deal of the work of ponalg events is likely going to have to be
done with volunteer labor from community membeFsurism is largely a seasonal activity,
which means that it may generate income for regffiimited amounts of time. Funders are
more likely to give grants to support activitieattlare up and running and have demonstrated
appeal to broad audiences.

Making sites and programs come alive

On average, visitors remember 10% of what they, I3€86 of what they read, 50% of
what they see, and 90% of what they do. In othendgj participatory activities have the most
impact on tourists’ learning. Village recreatiomsere people can interact with real people and
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be involved in cultural activities and recreatioaativities generate a great deal of tourist
attention. Festivals with multi-layered activitigsd strong themes that tell stories about
people’s lives are generally successful in attractourists.

The current pow-wow circuit in the communities gaiavide an opportunity for tourism
development along the festival model. The eveatshbe expanded to include tours to cultural
sites in the area. Exhibits of historical inforroatcan be developed. Craft sales are important
parts of the pow-wow, but greater emphasis candmed on local demonstrations of craft
activities. Here, active involvement of communitgmbers is important, but sometimes people
in a community have to be convinced that theirisgoand skills are significant and interesting.

Gathering the information that makes a site irstigng and lively involves fieldwork, i.e.,
interviews to gather personal stories, historieakarch in archives and newspapers, and projects
to document craft techniques and cultural tradgisach as dance, song and story-telling through
audio and video recording. The UNC Chapel Hillkkmle Program could assist in ethnography
as well as the Folklife Program through the NC Ataincil.

Quality and Authenticity

People interested in cultural or heritage tourisnd to be older individuals who are well
educated and relatively affluent. They are looKkmgexperiences that they consider historically
accurate or culturally authentic. They value siitgeén people they interact with. They
appreciate quality in presentations and can déiése information or mediocrity.

Archaeological sites can help establish histoedhenticity for attractions.

Preserving and protecting a community’s culturadaarces

Although many people in the general public have@gtions of Indians that have been
shaped by mass media stereotypes, the realitfeahlindian communities can have a
compelling and educational impact on tourists. ¥éey act of documenting culture and
developing appropriate presentations can leada@tbservation and protection of a
community’s cultural resources.

The Indian communities in the state have documiemntatf cultures and history in the
material that was compiled for petitions for fedeezognition in the 1970’s and 1980’s. This
information can be developed for various tourismtuees.

In 2003, the UNC Chapel Hill Kenan-Flagler Busin8sfiool put together a snapshot of
the economic status of each of the state’s Indiemnounities and presented the results to the NC
Indian Economic Development Initiative. It is dlétoutdated, but would make a good resource.
The research is available online (see Appendix A).



Possible Project Models
Create an Indian Heritage trail linking a numbesités.

Develop an Artist Co-op to promote the display aal# of North Carolina Indian artists’
work.

Develop Museum- educational/stationary exhibitsetps, artifacts, etc.

Develop Historic Sites with historic interpretatiprovided by local cultural interpreters
who can ultimately be paid with admission fees.

Develop Hiking trail/ Recreational activities, sua canoeing and fishing the Lumber
River, Coharie River, etc.

Advertise powwows and other cultural events orestiatirism website or a single unified
website.

Capitalize on interest in quilting.

Develop Children’s performance groups (similar toatis being done with the Cherokee
National Choir in Oklahoma). Pursue creating aelauChoir.

First Steps to developing projects

The first step is for community members to buy itite idea of tourism by conducting an
inventory of cultural resources. It can begin vatbommunity meeting to talk about the general
idea of tourism. What does the community haveffer pand what kind of experience do people
want outsiders to have when they visit? Communiten identify elements that distinguish their
cultures and decide on most appropriate ways teeptehem.

These ideas need to be discussed at an initiaimgegpen to all members of the
community. This means that someone needs to stefafd to take a leadership role in calling a
meeting, facilitating the discussion, recording tégults, and taking responsibility for follow-up
activities.

Community meetings and the attendance at themagsless the level of interest
in and commitment to developing cultural tourism.

The idea of tourism might be part of the agendaftitbal council meeting or a
regularly scheduled community wide event. Eldersal programs or gatherings
would be one place to start.

The intent of the meeting needs to be widely puddid.



Follow up meetings should be scheduled for planpungoses. The actual
process of conducting the survey can be done thrgugup discussion,

individual interviews with particularly knowledgdatpeople, or pencil and paper
guestionnaires, or it can use all of the above.

The following list includes things that can be itited as cultural resources:

Physical structures:
Churches
Schools
Homes of historical figures
Agricultural buildings
Other
Geographical features
Streams/rivers
Unusual rock formations
Trails
Other
Archaeological sites/collections of archaeologioalerials such as arrowheads
Museum displays
Local community events
Pow-wow
Events based around local foods
Quilting sessions
Other
Singers/dancers/performers/storytellers
Written materials
Published books, pamphlets, etc.
Family journals/letters documenting historicegm,ts
Other
Recordings of oral histories

Appendix E in this handbook includes a much maekisive list of items, and Appendix
F is a summary sheet on which to record information

The American Indian Center can compile an inventdmnaterials, printed, audio, and
visual, in the holdings of UNC-Chapel Hill and UNR&mbroke.

The process of doing a cultural resources invgrgbould be as broad based as possible.
It should involve everyone from grade school clagsechurch organizations to elders’ groups.
It is a way of promoting interest in being involviedactivities that involve cultural tourism. It
should give the community a sense of ownershipapepts that emerge from group discussions
and show people what is possible. It should senassure people that they can structure
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projects that are respectful of community resourdeite still making them interesting and
attractive to outsiders.

The process can also identify individuals who @atleadership roles in projects that are of
special interest to them. For example, a teachgintrwvant to promote a children’s choir project
by enlisting elders to teach traditional songsstadry teller might become a lead interpreter at a
historical site. A person knowledgeable about camity history might take the lead in
developing a small museum display about that stibjec

A cultural resources survey can build on strengtltke community and reinforce a sense of
community cohesion, but it will take leadership amdividual initiative to start the process and
make sure that it proceeds on track.
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PLANNING A TOURISM PROJECT

A first step in planning is to determine what potemial benefit the community can gain from
the project. Information will be needed to answethe following questions and assess the
results of any proposed project.

How much will the project increase spending by igtgrin the community, i.e., how many
people will be spending money on food and/or logdmor near the community?

Local tourism offices and chambers of commercepatential sources of information
on existing programs. The state Department of Cernenis another possible source.
Information on current tourism provides a basefioen which to project size of the
potential audience for a project and how much &mthd income it can bring into the
community.

How can the project generate income for communiyniners?

Income might be in the form of paid positions ftaf§ revenue from sales of arts and
crafts, revenue from services provided to visitoes, food stands, lodging, etc.

Local chambers of commerce or the state Departofddommerce can help project
information on competitive wage levels and incoreaeyated by various kinds of
businesses that serve tourists.

Should tourist attractions charge admission feas§h@uld they look to the creation of
additional employment opportunities through bussmevenues generated by tourism?

Can projects expect donations from individuals/besses which benefit from tourism?

What kinds of sales revenue can be expected?

How is the project an opportunity to educate natidns about Indians in North Carolina?

How does the project foster greater interest byroanity members in the importance of
culture?

Each of the following elements has been identifiess a factor in successful tourism
events/sites. How does your project address eadement?

Collaboration

Who are possible partners in staging or advert&si@an other tribal groups in the state
stage complementary projects that enhance the ingpgour project in terms of timing
or mutual advertising?
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How can local businesses that might benefit frooneased tourist traffic be involved in
publicity or by donating supplies/services/money?

How can local non-profit organizations, particwddcal historical museums, county
historical societies, genealogy groups, arts omgdians, etc. collaborate by supporting
your efforts and/or organizing complementary progga

What resources can local/state government provide?

Finding the fit between a community and tourism
How many members of the community have expresseadterest in the project?
How will members of the community be involved irethroject?

What specific skills, i.e., singers, dancers, tatsaftspeople, storytellers, can
people bring?

How much general volunteer support, i.e., cleriaaks involved in marketing,
docents for museum exhibits, attendance takerscatcyou expect?

Are there other roles that people are willingplay?
Making sites and programs come alive
What is the story or unifying theme? What makestéresting to visitors?
What specific activities will be included?
How long will each last?

If you are using community members as culturalrpriters, guides, performers, etc.,
how will they be trained?

A focus on quality and authenticity
What are the main sources of information for thene? Are they reliable?
How will the information be conveyed?
Preserving and protecting a community’s culturadaarces.
How does the project draw on the existing cultoeaburces in the community?
Does it make community members more interestgui@serving those resources?

How do you decide what you want displayed and whatff-limits?
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MARKETING A CULTURAL TOURISM PROJECT
Who is the primary audience for your event(s)?
School children
Families
Older individuals interested in history/heritagfes

What is your message? It needs to be clearlyiitkshand delivered consistently in all
advertising.

Identify the cultural assets you are highlighting
Identify the common theme or storyline.

Develop a branding message—a catchy phrase, aaligé image, a unique color
scheme, anything that catches the public’s attentiad use it consistently

What types of advertising will you use?
Printed materials
Brochures
Fliers
Newspaper advertisements
Television/radio ads
Internet advertising
How will brochures or fliers be distributed?
How will television/radio ads be produced?
How can collaborators on the event assist in margyet

What internet sites are available for marketinghoWill set them up and maintain
them?
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FUNDING

Philanthropic foundations and government agercaasbe sources for funding for
aspects of cultural tourism activities. Succeshkfod raising efforts depend upon a fit between
the objectives of the funding agency and the ptdgovhich you are seeking funding. The
following guidelines should help in seeking andamiing funding.

Develop a clear and succinct project statement{ace than a double spaced page in length). It
should identify the target audience, give a bregatiption of the project, and state the intended
outcomes. It should also give a projected budgetfajor categories of expenses to develop the
project. For large, multi-activity projects, eaglement, i.e., a display, a performance, a
reenactment, etc., should be treated as a seppaicgeet. It might be necessary to seek funding
from several sources.

Read the guidelines of the funding agencies cdyetmlidentify their funding objectives and
priorities.

Select agencies whose objectives and prioritiesiméiose of your project as closely as
possible. Those whose priorities are educatidoakxample, may want to fund projects that
attract numbers of school children. The North GaacArts Council’s Folklife program requires
that a project have a clear arts component, iscbasdieldwork to document the creative
process, and has a regional audience rather thethysh local or community one.

Make a checklist of elements necessary for thequalpand the final deadline for submission.
Develop a timeframe for compiling the elementslo#lenough time to compile all the elements
by the submission deadline.

If a number of people are going to be working aaphoposal, make sure that each has a specific
responsibility and is aware of when it must be cleteal.

Proofread carefully and double check the math leedabmission.
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Appendix A. Assessment of Indian Economic Developent in North Carolina
Documents are available for viewing online:

Statewide Summary [PDF:116K]

Resources & Best Practices [PDF:123K]

Tribe and Urban Indian Organization Reports

THE STUDY: The North Carolina Indian Economic Diyanent Initiative’s (NCIEDI)
first major project was a study of economic develept challenges and opportunities for
NC Indians. Funded by a $40,000 research and daweliot grant from th&lC Rural
Centerand $20,000 frorRrogress Energyhe study was conducted by a team ftoRC
Chapel HillandUNC Pembrokeunder the leadership of tktNC Kenan Flagler’s

School of BusinesgEconomic Development Offic&ach Indian community was visited
and helped to formulate its own locally based eoatinalevelopment plan and process.
The assessment of Indian Economic Developmentwdtidenvas presented to the Board
of Directors of NCIEDI in February 2003.

Hard copies of these studies are available by ctintathe North Carolina Indian
Economic Development Initiative or by contacting thbal and urban association
offices associated with the studies.
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Appendix B. Biographies of Panel for the June 17-18009 Cultural Tourism Workshop.

Clara Sue Kidwell

Dr. Kidwell is currently Director of the Americandian Center at the University of North Carolin&Caiapel Hill. She is
an enrolled member of the White Earth Chippewaetrind is also of Choctaw descent. She receivedaiBLetters
(1962) and a M.A. and Ph.D. in History of Scient®70) from the University of Oklahoma. Before jaigithe faculty
there in 1995 she served for two years as Assitattor of Cultural Resources at the National Blurs of the
American Indian, Smithsonian Institution. Her pgomis teaching positions include, Associate Profeasd Professor of
Native American Studies at the University of Califia at Berkeley (1974-95), Visiting Assistant Rrsgor in Native
American Studies at Dartmouth College, Hanover, Mampshire (1980), Assistant Professor of Americalian
Studies at the University of Minnesota (1972-74¥tiluctor of Social Sciences at Haskell Indian du@ollege in
Lawrence, Kansas (1970-72), and Instructor at thesiés City Art Institute (1968-69). Prior to comingNorth Carolina
she was director of the Native American Studiegm and Professor of History at the Universityoédahoma in
Norman. Her publications includeéhoctaws and Missionaries in Mississippi, 1818-1848rman: University of
Oklahoma Press, 1995, Native American TheologiMaryknoll, New York: Orbis Books, 2001), co-authd with
Homer Noley and George TinkéMative American Studig&dinburgh: University of Edinburgh Press, 2006Jazithored
with Alan Velie, andThe Choctaws in Oklahoma: From Tribe to Nation 1-8950(Norman: University of Oklahoma
Press, 2007).

Dr. Clara Sue Kidwell, Director

American Indian Center at UNC Chapel Hill
Campus Box 3457

113A Abernethy Hall

Chapel Hill, NC 27599-3457

Phone: (919) 843-4189/ Fax: (919) 843-4024
cskidwell@unc.edu
http://americanindiancenter.unc.edu

Russ Haddad

Russ Haddad has served as the Director of Tourismeldpment for the State of North Carolina sincpt&mber,
managing tourism development officers and prograangss the state. Prior to accepting that positieried the Elizabeth
City Area Convention and Visitors Bureau for eighars, establishing a separate organization aftdrgicenter and
increasing tourism revenues by double digits arpudlhile in Elizabeth City, Russ also served oe toard of directors
for Port Discover and a president of the Pasquo@uminty Arts Council, leading them through the sxof purchasing,
raising funds and renovating the Arts of the Albdm&enter gallery and theatre building as thew heme. Russ is a
certified Travel Marketing Professional through 8wutheast Tourism Society and a graduate of LehieNorth
Carolina. Originally from Massachusetts, he workatseveral newspapers and co-owned a wholesa@-bekery
business before entering the tourism industry @2®e graduated from Worcester State College inddehusetts
earning a bachelor’s degree in Media Communicatwitts an English minor. He currently resides inzgheth City and
has a nine-year-old son, Geordan Haddad.

Russ Haddad, Director of Tourism Development

Division of Tourism, Film and Sports Development

State of North Carolina Department of Commerce

4324 Mail Service Center

301 N. Wilmington Street (27601)

Raleigh, NC 27699

Phone: (919) 733-7502/ Cell: (919) 218-0260/ Faf9) 733-8582
rhaddad@nccommerce.com

http://www.nccommerce.com/en

Keith Anderson Hardison

Keith Anderson Hardison is a native of Nashvillenfiessee with family ties in North Carolina thaedzack almost 300
years. He is married to the former Angela Beni{pronounced “Be-nee-no”) of Gulfport, Mississipgie holds a
Bachelor of Arts degree in history from David Lipsab University (1977) as well as a Master of Argiete in museum
science from Texas Tech University (1983). Forlése 26 years, he has served museums, histcek, sihd government
historical agencies throughout the South. He seaseexecutive director of Beauvoir, The Jeffe®anis Home, from
1986-1999, where he funded and constructed therdeff Davis Presidential Library and Museum. 1822000, he was
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director of education, interpretation, and visgervices for Pamplin Historical Park in Virginiahare he assisted with
the opening of the National Museum of the Civil Vaidier. From 2000-2006, he was an administnattir the
Louisiana State Museum, supervising developmeniogedation of its award-winning, $23 million BatBouge Branch.
In 2006, he accepted the directorship of the NGdholina Division of State Historic Sites and Pnties, a subdivision of
the Department of Cultural Resources that supenttse preservation, development, and operationstdtawide system
of 24 historic sites. Mr. Hardison is a former membf the Mississippi Civil War Battlefields Comrsisn and is active
in a number of professional and historical orgatiizes including the American Association for Statel Local History,
the North Carolina Museums Council, and the Noréinaina Historical Society. He is a popular leetuon Civil War,
general history, museum, and heritage tourismedl&pics.

Keith Hardison, Director of Historic Sites
Office of Archives and History

NC Department of Cultural Resources

4610 Mail Service Center

Raleigh, NC 27699-4610

Phone: (919) 807-7280/ Fax: (919) 733-8807
keith.hardison@ncmail.net
http://www.history.ncdcr.gov/org.htm

Wayne Martin
Wayne Martin directs the North Carolina Arts Colisdrolklife Program, which documents communitytowhl

traditions, serves constituents through grantstadihical assistance, and produces public progrdviastin has

produced numerous sound recordings of traditionaiay includingBascom Lamar Lunsford: Ballads, Banjo Tunes, and
Sacred Songs of Western North CarolaralDoug and Jack Wallin: Family Songs and Stories FtbenNorth Carolina
Mountains,issued on the Smithsonian Folkways label, Bttd Baker: One-Dime Bluam Rounder Records. He helped
create and guide the Blue Ridge Heritage Initiatavheritage tourism project to conserve and ptdiaémng cultural
traditions of the Appalachian region of North Caral Tennessee, Virginia, and Georgia. ProductheHeritage

Initiative includeCherokee Heritage Trails GuideboakdBlue Ridge Music Trailpublished in 2003 by UNC Press.
Martin’s current projects include documentation gnesentation of African American music traditiongastern North
Carolina.

Wayne Martin, Senior Program Director for Commuiitys Development
North Carolina Arts Council

North Carolina Department of Cultural Resources

Mail Service Center 4632

Raleigh, NC 27699-4632

Phone: (919) 807-6506/ Fax: (919) 807-6532
wayne.martin@ncdcr.gov

ncarts@ncdcr.gov

Vin Steponaitis
Director, Research Laboratories of Archaeology

Professor, Department of Anthropology

Degrees: University of Michigan, Ph.D. (1980), M(A975); Harvard University, A.B. (1974).

Interests: Archaeology, complex societies, ceranglysis, quantitative methods, locational anajydath America.
Current research includes: Archaeology of Moundyilligital Publication in Archaeology, and Archaeolagfythe
Natchez Bluffs.

Dr. Vin Steponaitis, Director, Research LaboratonéArchaeology
Professor, Department of Anthropology

University of North Carolina at Chapel Hill

Research Laboratories of Archaeology, CB #3120

University of North Carolina at Chapel Hill,

Chapel Hill, NC 27599-3120

Office: Alumni 108

Phone: (919) 962-3846 / Fax: (919) 962-1613

vin@unc.edu
http://anthropology.unc.edu/
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Appendix C. Tar Heel Economic Development PowerPot Presentation
June 17-18, 2009 Cultural Tourism Workshop

Double-Click on the image below to open PowerPaird view the slides:

Appendix D. Russ Haddad’s PowerPoint Presentation—
June 17-18, 2009 Cultural Tourism Workshop

Double-Click on the image below to open PowerPantt view the slides:
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ivision of Tourism, Film and Sports Development

June 2009
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Appendix E. SAMPLE COMMUNITY INVENTORY

Some features are included because they need fioatewot promotion. Protection is part of a visito
development and management strategy. List neasbyel as tribal land assets.
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Appendix E: This Sample Community Inventory is takgrectly from the Tribal Tourism Toolkit in assaton
with the National Association of Tribal Historicdzervation Officers, Dec. 2002.
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Appendix E: This Sample Community Inventory is takgrectly from the Tribal Tourism Toolkit in assaton
with the National Association of Tribal Historicdzervation Officers, Dec. 2002.
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Appendix F. SAMPLE INVENTORY SUMMARY FORM
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Appendix F: This Sample Inventory Summary Fornalkeh directly from the Tribal Tourism Toolkit insxiation
with the National Association of Tribal Historicdzervation Officers, Dec. 2002.
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Appendix G. SAMPLE RESIDENT ATTITUDE SURVEY
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Appendix G: This Sample Resident Attitude Survetaken directly from the Tribal Tourism Toolkit @ssociation
with the National Association of Tribal Historicdaervation Officers, Dec. 2002.
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Appendix H. FUNDING RESOURCE DIRECTORY

CATEGORIES OF FUNDING:
l. Cultural Heritage and Community Capacity Building
I. Indigenous Language Revitalization

. Cultural Heritage Tourism and Community Capadty Building Grants

North Carolina Department of Commerce

Division of Tourism Development
www.nccommerce.com/en/TourismServices/Promote TAanaET ourismindustry/GrantProgramsAndResources/

The Tourism Matching Funds grant program assis@l loommunities and non-profit tourism organizasiovith local and
regional tourism marketing and development projects

Preferred marketing activities under this prograoitde:
- Paid media advertising
Cooperative regional marketing
Shoulder and off-season promotions
Group tour marketing
Strong travel sales materials accompanied by agigeedistribution plans.

Projects should draw visitors from more than 10@snaway or from out of the state. Grants are agdhtd projects with
the greatest potential for positive economic immacthe state and local economies.

Eligibility Requirements:Any statutorily empowered tourism marketing ageoclegally chartered non-profit North
Carolina organization that includes tourism promotmong its major activities is eligible to apfdy a grant under
these programs. Documentation of legal statusgxarption, federal employer identification numbed arganizational
purpose is required with application. For-profisimesses may not go through an eligible organizataapply for these
monies.

Maximum AwardsTypically, the N.C. Department of Commerce’s Diersof Tourism, Film and Sports Development
sets aside a matching grant fund to assist stagewégdional and local destination marketing orgations and some
governmental entities in marketing their areagaget destinations.

The grants are based on the 2007 economic develdgiaeranking of the N.C. Department of Commeifiee tier
ranking favors projects in rural and depressecdregof the state, providing as much as $7,500 et ¢go projects in the
Tier 1 and Tier 2 counties. Grant awards and fuptiwels vary depending on county ranking.

Organizations in the Tier 1 and 2 counties prowide dollar per four state dollars received up td8d.
Organizations in Tier 3 and 4 counties may recasenuch as $3,500 at a three to one matching rate.
Organizations in the Tier 5 counties may receivenash as $3,500 matching each state dollar withltwal dollars.
The call for proposals deadline for FY 2008-200%¥Wa.m. on August 22, 2008. Below are links fowdloading the
guidelines, application form and county tier designs.

2008-2009 Grant Guidelines _2008-2009 Matching Grants Guide.pdf
2008-2009 Application 2008-2009 Matching Funds Grant Application.doc

2007 Tier Designation:T—“ 2007 Tier Designations.pdf

-_- .
Resources: <2 Tips for Preparing Grant Proposals

=- .
<2 Community Development and Grant Resources
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For questions contact:

Russ Haddad

N.C. Division of Tourism, Film and Sports Developthe

(919) 733-7502

rhaddad@nccommerce.com

To subscribe to the Tourism Grants Mailing Listgse visit theubscription area of this website

North Carolina Arts Council
http://www.ncarts.org/freeform _scrn_template.cfra@fh _id=48
Mailing Address:

North Carolina Arts Council

MSC #4632

Department of Cultural Resources

Raleigh, NC 27699-4632

Physical Addresst09 East Jones Street, Raleigh, NC 27601

Arts & Audiences » To help arts organizations broaden, deepen, aratsiiy participation in their arts programs.
Grant funds may be used for artist fees, marketinigrpretive materials, contractual fees (inclgdoontractual

personnel), and other related costs. Up to 25-peafehe grant amount requested may be used fenatipg expenses
including salaries that are directly related tophgect. Grant amounts range from $5,000-$15,0@Drarely exceed
$10,000. Grants must be matched dollar for doNethle organization.

Arts in Education Grants kor schools and nonprofit organizations to stieegtthe use of the arts in pre K-12 settings.
We give priority to funding the fees of professibadists to work in educational settings and dmdia@ations between arts
organizations and schools.

AIE Artist Residency Grants

AIE Initiatives Grants

Creating Place: Community Public Art and Designr@sa>For communities to engage artists in the developrog
community public art and design projects that eilhance the community for its residents and visitGrants for arts
facility design are also offered.
Community Public Art and Design Development
This category supports a visioning process fortifigng activities and resources necessary for girgpartists
in community public art and design initiatives diex@gng a public art master plan, or individual gcj planning.
Funds for public art workshops, conferences, aaiditrg sessions are available through the Organizait
Development Grant category.
Community Public Art and Design Implementation
This category funds all phases of the process wihgigsioning a work of public art or implementatimira
public art project. This category is reserved farse organizations that have already participateddommunity
public art or design planning process through treating Place Program or other formal means.
Facility Design
This category provides support for the design phaseenovating an existing building or new constien of an
arts facility.

Folklife Grants »For artists' and organizations' projects that dwt and promote public appreciation of the stétdks
and traditional arts. Folklife grants fund docunaseptprojects and public programs.

Documentary projects support:
Folklife fieldwork that creates primary source miitks that documents North Carolina’s traditiorrés.a
Materials created may include sound recordingsogtaphy, photography, and/or transcribed intersig@rant
funds support project-related costs including stifsefor project personnel, honoraria for folk astigravel,

supplies, and materials. Primary source materiaiated through the grant should be deposited ubéiqgby
accessible archive.

OR
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Artists' projects that produce, publicize, andritistte materials that promote an individual traafil artist,
ensemble, or group. Grant funds support comparyrdiordings, Web site development, brochures and
pamphlets, podcasts, and video projects, amongsthe

Public programs support:

Exhibitions, performances and workshops, publicetj@nd radio and television programs that prorpotdic
knowledge and appreciation of the state's tradifiants. Grant funds support expenses directlyaélto the
project including production costs, stipends, hanar marketing, travel, supplies, telephone, arstage.
Funded projects from previous years must be comgpleefore applicants can apply for another publigmam
grant.

OR

Salary assistance to organizations that creat@ffapstsition for a professional folklorist. Respdnikties of the
folklorists must include the identification and dogentation of traditional arts in North Carolinadahe
presentation of local and regional arts tradititnisugh public programs. Organizations are invitedpply for
salary support and must be invited to reapply lpsequent years. Generally, organizations are ihtdepply
for half the salary of the position, excluding biitse Please contact Folklife staff for specifisiructions.

The minimum grant award for organizations is gelhef5,000, and the maximum amount rarely excedds@0, except
in the case of public program grants awarded flargassistance. All grants to organizations mesiriatched dollar for
dollar except those servimgral, low-wealth countiesvhich are eligible for 75 percent to 100 perdentding.
Organizations must make a strong case for finameed if the cash match is less than one-to-one.

The minimum grant award for individuals is gener&®,500. Individuals applying for documentary jijgrants are not
required to provide matching funds.

General Support Grantsker mature arts organizations that, over timeghansistently produced strong arts programs
and demonstrated strong management and financabatability. Grants support the organization'sang artistic and
administrative functions.

Funds are provided to support the ongoing artéstit administrative functions of arts organizatidhedable expenses
may include but are not limited to salaries, astifdges, production, travel, promotion, postagepteone, and facility
operation. Grant amounts generally range from $kDt6 $95,000 and are based on the organizatippl&ation rating,
operating budget size, and Arts Council fundingdrs Organizations that have a recurring line iterthe legislative
budget have restricted access to General Supportgyand should call Arts Council staff before gjpg. Grant funds
must be spent between July 1, 2009, and June 30, 20

Grassroots Arts ProgramDistributes funds for arts programming, primathyough local arts councils, to all 200 N. C.
counties using a per capita based formula. Fureldiatributed by the three types of Grassrootsneest Designated
County Partners, Provisional County Partners, aggidhal Arts Partners.

Organizational DevelopmentGrants for short-term technical assistance ang-term organizational development
through the New Realities program.

Technical Assistance
Funds are provided to organizations to: Hire knalgiable consultants to strengthen an organization's

management and programs or conduct planning meefiimg specific project, Sponsor workshops or
conferences, Develop a resource publication, D@veloommunity-wide cultural plan and/or Scholarship
send staff members to conferences, workshops ot-t&rm programs (available on a limited basis).

Grant funds support consultant or facilitator faesyel expenses, registration fees, and othetetkaxpenses.
Grant amounts range from $500 to $5,000. Most geanrdunts are in the $500 to $1,000 range. Graats ar
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generally matched dollar for dollar by the applicaxcept in cases of demonstrated need. In trexsescthe
applicant may provide the consultant's food andgjilogl as the grant match. Generally, organizatioag raceive
no more than one management/ technical assistaaoegr year.

New Realities Program
This category provides long-term assistance tororgéions interested in addressing the challengesast-
changing environment for the arts. The progranoigdeaicted by Nello McDaniel of Arts Action Research.

Outreach Program Phis category provides funds to develop and sougke administration and artistic programs of
community-based African American, Asian Americaafiho, and Native American arts organizations.

Technical Assistance

Provides technical assistance to organizationsiénes an operating budget of at least $10,000 leattchiave
been producing arts programs for two or more years.

Sustaining Support

Provides funds to support the ongoing artistic adhinistrative functions of organizations that haperating
budgets of $50,000 or higher and have been produsis programs for three or more years.

Regional Artist Project Grantskor regional consortia of local arts councils, evhaward project grants to artists in their
regions.

This program funds regional consortia of local adancils to award project grants to artists irirthegions. These grants
support professional artists in any discipline ahdny stage in their careers to pursue projeatsftinther their artistic
development. Types of fundable projects include:
- Creation of a new work

Purchase of equipment

Professional development workshops

Travel support for expenses associated with a pstdaal opportunity such as participating in anileition or a

conference

Development or upgrading of promotional materialstsas brochures, DVDs, CDs, and Web sites

Grant awards to artists generally range from $8083;000, depending on the amount of money eackocbam raises,
the number of applicants, the number of artistscded, and the types of projects funded. Particigatonsortia raise
matching funds for their programs, set specifidgarmal guidelines in accordance wigtits Council guidelinesappoint a
selection committee made up of arts professiondls expertise in disciplines under review, faciidhe selection
process, and administer the awards process. AnChtsicil staff member is assigned to advise eagiomal consortium
on process issues and attend selection panel geetin

Grant amounts to regional consortia are determiiyadeighing the history and breadth of artist dedhemeach region
and the amount of the proposed artist match, arotmey factors.

Grant amounts generally range from $5,000 to $12&@ must be matched dollar-for-dollar by the mapits. The grant
and at least a one-to-one cash match must be fgpeawards to artists. Applicants are encouragegdgoest matching
funds from foundations and trusts, preferably fawithin the region. Applicants may also seek funds other private
and public sources. Up to $1,000 of Grassroots firtds per region may be used to match the grant.

Statewide Service Organization$Sspport is provided to organizations that propdegrams and services to the arts
community on a statewide or regional basis.

This category provides funds to service organiretifor projects and programs that serve their mesbetists, arts
organizations, and the arts community. Funded progrand services may include newsletters, listet\Veb site
management, conferences, workshops, classes, tationg, research, resource publications, presentgtand the
development and distribution of promotional materi&rant funds support administrative and progexmpenses directly
related to the proposed programs and servicest@maounts range from $5,000 - $35,000 and mustdtehrad dollar for
dollar by the organization.
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N.C. Rural Economic Development Center

(NC Rural Center)

Thomas W. Lambeth, Chairman

Billy Ray Hall, President

4021 Carya Drive, Raleigh, NC 27610

Telephone: (919) 250-4314/ Fax: (919) 250-4325

info@ncruralcenter.org

www.ncruralcenter.org

Three areas: Rural policy initiatives, Capacity|Bmg Programs, Research and Information Tools.

For more than a decade, the Rural Center has bakimgnsound investments in North Carolina's ruchmunities. The
center puts public and private dollars to worknvesting in new ideas, expanding rural infrastreeetand supporting
community-based organizations. Discover how thesgrams can meet your local needs.

Water & Sewer Grants Program

Community Economic Development Grants Program (ODCs

Research & Demonstration Grants

The North Carolina Department of Cultural Resources
109 East Jones Street— MSC 4601

Raleigh, NC 27699-4601

Phone: (919) 807-7385/ Fax: (919) 733-1620
http://www.ncculture.com

The North Carolina Community Foundation

4601 Six Forks Road, Suite 524

Raleigh, North Carolina 27609

Ph: (919) 828-4387/ (800) 201-9533

Fax: (919) 828-5495

http://www.nccommunityfoundation.org

Click here to find your local community foundation:

http://www.nccommunityfoundation.org/04 _ affiliatekp?#southeastern

Our statewide network of affiliate foundations spors annual grant cycles for local nonprofits. infation about grants
available in your area can be found by selecting yocal affiliate from the list below. If you aret located in a county
we serve, please vistww.communityfoundationsnc.oitm find your local community foundation.

The History Channel: Save Our History

Inspire the youth in your community to become thesprvationists of tomorrow. Museums, historicssitéstorical
societies, preservation organizations, librariesl, archives are invited to partner with a localositor youth group and
apply for funding to help preserve the historytedit communities. Each year, HISTORY awards $25DjA@rants to
organizations that partner with schools or youttugs on community preservation projects that engaggents in
learning about, documenting and preserving thehisif their communities.

The 2009/2010 Grant Cycle will kick off in Janu@@09, when the grant application is posted online a
saveourhistory.comApplications will be due in June of 2009. In theerim, questions about the program can be didecte
to info@saveourhistory.com

Eligibility: Nonprofits, government agencies

http://www.history.com/minisite.do?content type=Mite_Generic&content type id=51650&display orde&s8ni_id
=51103

The William Randolph Hearst Foundations: Culture Grants
http://www.hearstfdn.org/fp_culture.html

Description: Supports programs that enrich theslioEyoung people with cultural activities, primtihrough arts-in-
education programs. Award AmouMaries. Deadline:Ongoing. Eligibility: Nonprofits, businesses.
300 West 57th Street (26th Floor)

New York, NY 10019-3741

Telephone: 212-586-5404/ Fax: 212-586-1917

George Irish, East Coast Director

Mason Granger, Program Director, Grants

Ligia Cravo, Senior Program Officer

Alison N. Yu, Program Officer
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Mayra Cedefio, Grants Manager
Martha G. Shershin, Program Associate
Kevin Broadie, Program Assistant

Seventh Generation Fund for Indian Development
http://www.7genfund.org/apply for_grant.php
P.O. Box 4569
Arcata, CA 95518
Phone: (707) 825-7640/ Fax: (707) 825-7639
General Support Grant$600 - $5,000 per year
Deadlines for submitting a proposal for these grafébruary 1, June 1, October 1.
Assist with establishing an emerging, grassrootsvidarganization or community
Cover general operating costs of an existing Nadiganization
Help a Native community-based organization accoshplis work
Facilitate project-specific training, pay for extgéconsultants, or provide for other organizatiaregacity
building needs
Support group participation in regional workshapational forums and special conferences to helfol mgw
skills to benefit the community

Applications must be postmarked no later than #edtine. We will acknowledge receipt of your pragogou will
receive written notification of our decision withé8 weeks

Mini Grants: $50 - $500

There are no deadlines. Proposals may be subraitiay time during the year in the form of a onén-page letter that
includes a proposed budget for the project.

Seventh Generation Fund supports Native communitiesse goals and objectives closely match one opmgram
areas. Learn more about our granting in@nant-making Guidelinesection.

Arts and Cultural Expressiothis program provides support to grassroots Natdremunities and cultural arts
organizations. We encourage holistic communitytheahd cultural renewal efforts by using traditibaad contemporary
art forms to express cultural diversitguts and Cultural Expression BrochuieDF: 1.7MB)

Environmental Health & JusticéVe provide small grants and technical assistantedigenous peoples involved in
frontline grassroots action, advocacy for environtakand social justice and community organizingjétts include
support for groups impacted by invasive or extkecthdustries or by companies or practices thdupobr deplete
natural resourcesEnvironmental Health & Justice BrochyiRDF: 1.6MB)

Human RightsSGF supports the creation and continuation ofegfatalliances between Indigenous Peoples to empowe
them to participate in all forms and levels of hannights advocacy.

Intergenerational Leadership InitiativéNative youth, elders and cultural leaders engageimmunity organizing work
for cultural health, environmental justice and sbeiquity are the core component of this prograra.ppddmote training in
leadership and pride in cultural heritage for gatiens yet to come.

Sacred EarthWe support community-based efforts to revitalizelitional spiritual practices and life ways andtpob
and preserve traditional sacred sites — thesededjeographical areas of historical spiritual gigance to Indigenous
peoples, threatened by encroachment of interestsfito these special places.

Sustainable CommunitieSGF provides seed money, organizational supportegithical training to Native grassroots
community-based projects striving for holistic coomity health and renewal. We support traditionalcadtural

methods, renewable forms of energy and sustairsttategies for development that preserve or restaditional life-
ways for future generations. (Click here for merimation on our California Traditional Healingogram)

Women'’s LeadershifBGF advocates and protects the sacred role of waméraders in Native communities.

The First Peoples Fund

http://www.firstpeoplesfund.org/

P.O. Box 2977 Rapid City, SD 57709

(605) 348-0324/ fax: (605) 348-6594

info@firstpeoplesfund.org

First Peoples Fund supports the advancement of isamendian arts by focusing on three funding areas

The Jennifer Easton Community Spirit Awardsnational recognition and fellowship award fomArican Indian artists.
Artists in Business Leadership Prograrfihis program provides artists with technical assise, access to capital and to
new marketing opportunities.
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Cultural Capital Grant FellowshipThis program is designed to further the importaritucal work of artists who have
previously been honored through the Community Spiiards.

Southern Rural Development Initiative (SRDI)

http://www.srdi.org/

info@srdi.org

Raleigh

128 E. Hargett St. Suite 202

Raleigh, NC 27601

phone: 919.829.5900/ fax: 919.829.0504

Asheville:

20 Battery Park Avenue, Suite 211

Asheville, NC 28801

phone: 828.285.9230

The Southern Rural Development Initiative (SRDI)kgwith local partners to increase income, indiridand
community assets, and racial equity in low-weadthions of the South. We support rural leaders ¢avgustainable
economies rooted in local culture, a healthy emwitent, and inclusive values. We strengthen thespafvour
constituency to shift policy, practice democratic anclusive philanthropy, and model economic depeient in ways
that effectively use local assets to solve ruralgoty and inequality.

Their resource linkshttp://www.srdi.org/resources.php

The Ford Foundation
http://www.fordfound.org/grants

National Scenic Byway Grants

http://www.bywaysonline.org/grants/

DOT FHWA National Scenic Byways Program

1200 New Jersey Avenue, SE

HEPN-50

Washington, DC 20590

1-800-4BYWAYS (1-800-429-9297), option 3

1-202-366-1929

The National Scenic Byways Discretionary Grantgpam provides merit-based funding for byway-relgiemjects in
designated National Scenic Byways each year.

National Trust for Historic Preservation

http://www.preservationnation.org/resources/findding/

Online blog listing their current grant opportuegithat might match up with your community’s cufuourism project:
http://nthpgrants.blogspot.com/

The National Trust for Historic Preservation offetanning grants for historic preservation projeaatsoss the

country. Cultural heritage tourism projects can be eligilide this funding. These are small matching grants for planning,
education and consulting services to assist hisfrgservation projects.

Grant amounts may range from $500 to $10,000 aguinea one-to-one cash match. Nonprofit orgaitratwith
current 501(c)3 status, as well as local governmenay apply. Eligible projects include hiring saftants to prepare
a cultural heritage tourism assessment, designieggretive signage, and holding educational prograr

workshops. Deadlines are October 1, Februaryd Jane 1 To receive a grant application or more information
contact your National Trust Regional Offi¢gtp://www.preservationnation.org/about-us/regieoffices/southern/

Preserve America

http://www.nps.gov/history/hps/hpg/Preserve Ameiimgx. htm

The Preserve America matching-grant program previdanning funding to designated Preserve Amerma@unities
to support preservation efforts through heritageism, education, and historic preservation plagnifreserve America
grants support planning, development, and impleatiemt of innovative activities argrograms in heritage tourism
such as surveying and documenting historic resoursginterpreting historic sites, planning, marketing and
training. Successful applicants will emphasize creative ptejthat promote and preserve the community's @lltu
resources. Successful projects will involve pulplitvate partnerships and serve as models to comimsimiationwide for
heritage tourism, education, and economic developm@rants range in size from $20,000 to $250,000.
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Save America's Treasures

National Trust for Historic Preservation

1785 Massachusetts Avenue, N.W.

Washington, D.C. 20036

(202) 588-6012

http://www.nps.gov/history/hps/treasures/index.htm

Email: saveamericastreasures@nthp.org

Federal grants are now available for preservati@ia conservation work on nationally significamtellectual and
cultural artifacts and nationally significant higtostructures and sites. Eligible applicantsude nonprofit, tax-exempt
501(c), U.S. organizations, units of state or lggaternment, and federally recognized Indian Trib8sants are awarded
through a competitive process and require a dédadollar, non- federal match. The minimum graequest for
collections projects is $25,000 federal sharentirgmum grant request for historic property progeist$125,000 federal
share. The maximum grant request for all projec®7i00,000 federal share.

Tourism Cares

http://www.tourismcares.org/Relld/33637/ISvars/ddtfdiome.htm

275 Turnpike St., Suite 307

Canton, MA 02021

Tel: 781-821-5990/ Fax: 781-821-8949

Email: info@tourismcares.org

The tourism industry's nonprofit organization, asgagrants to worthy tourism-related nonprofit oligations worldwide
for conservation or preservation of exceptionatural, historic, or natural sites.

Tourism Cares considers projects or programs wither or both of the following goals: 1) projetist protect, restore,
or conserve sites of exceptional cultural, histasic natural significance; and 2) programs thaitocadk local

host communities and the traveling public abouisesvation and preservation of sites. Historicajhants have ranged
between $10,000 and $20,000 each. However, lmasatkrit and availability of funds, grants of wp®100,000 will be
considered. Visit the web site for complete progmandelines, an FAQ, and information on past granipients.

National Endowment for the Humanities
Preservation and Access Research and DevelopmantsGr
http://www.neh.gov/grants/quidelines/PARD.html

1100 Pennsyvania, NW, Washington, DC 20506

Phone: (800) 634-1121

info@neh.gov
Grants up to $400,000.

Complete list of grants from the NEH:

Preservation Education and Training Gra@sants up to $250,000.
The Preservation and Access Education and Trajmiogram is central to NEH's efforts to preserve establish access

to cultural heritage resources. Thousands of liesaarchives, museums, and historical organizatimmoss the country
maintain important collections of books and manipssr photographs, sound recordings and moving @sag
archaeological and ethnographic artifacts, artraaterial culture collections, electronic records] digital objects. The
challenge of preserving and making accessible krge and diverse holdings is enormous and the foged
knowledgeable staff is significant and ongoing.sereation and Access Education and Training grhaeiis the staff of
cultural institutions, large and small, obtain km®wledge and skills needed to serve as effectesagds of humanities
collections. Grants also support educational progrthat prepare the next generation of conservatadgreservation
professionals, as well as projects that introdheestaff of cultural institutions to recent impravents in preservation and
access practices. Preservation and Access Edueatéiraining grants support activities such asehgregional
preservation field services that provide a widegeaaf education and training (for example, throagtveys, workshops,
consultations, reference services, and informatioraderials about the care of humanities colledjpaspecially for staff
at smaller libraries, museums, archives, and athkural organizations; * graduate programs in ereation and
conservation; and * workshops that address presenvand access topics of broad significance arghit) such as *
collections care training for staff members whor@sponsible for the day-to-day care and manageafdntmanities
collections; * preventive conservation and sustalim@reservation strategies; * disaster preparegjmesponse, and
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recovery; * the preservation of and provision afess to recorded sound and moving image collectiodigital
preservation; and * best practices for enhancirjiategrating access to collections in librarieshaves, and museums.

Digging into Data $5,000- $300,000

The advent of what has been called “data-drivenimtjor “cyberscholarship” has changed the nanfrinquiry across
many disciplines, including the sciences and hutiemirevealing new opportunities for interdisaigliy collaboration on
problems of common interest. The creation of vastngjties of Internet accessible digital data dreldevelopment of
techniques for large-scale data analysis and vimaian have led to remarkable new discoverieseimegics, astronomy,
and other fields, and—importantly—connections befwvacademic disciplinary areas. New techniqueargelscale data
analysis allow researchers to discover relatiorsstdptect discrepancies, and perform computatiordata sets that are
so large that they can be processed only using etingpresources and computational methods develapddnade
economically affordable within the past few yedksth books, newspapers, journals, films, artwoeks] sound
recordings being digitized on a massive scals, jitissible to apply data analysis techniques ¢ leollections of diverse
cultural heritage resources as well as scientdiiadHow might these techniques help scholarshesetmaterials to ask
new guestions about and gain new insights intonmrtd? To encourage innovative approaches to téstpn, four
international research organizations are organiaijaint grant competition to focus the attentiénhe social science and
humanities research communities on large-scaleatstbysis and its potential application to a widege of scholarly
resources. The goals of the initiative are to prizntibe development and deployment of innovativeaesh techniques in
large-scale data analysis; to promote internatiooBéboration; to foster interdisciplinary collalaion among scholars in
the humanities, social sciences, computer scieidfesmation sciences, and other fields, aroundstjaes of text and
data analysis; and to work with data repositoffies hold large digital collections to ensure effitti access to these
materials for research. In recognition of the in&ional nature of cyberinfrastructure/e-scienke,@igging into Data
Challenge will bring together international reséateams to advance research and to share thelisrepenly, so that
others may learn from them. The Digging into Dakel&nge competition is sponsored by four leadingiers from three
countries: The Canadian Social Sciences and Huraattesearch Council (SSHRC); The U.K. Joint Infation
Systems Committee (JISC); The U.S. National Endomirfer the Humanities (NEH); and The U.S. Natio8alence
Foundation (NSF). This Request for Proposals (R&P)ains how to apply to the Digging into Data Uéadie. Please
note that each funder has also produced an RFPmildde with information specific to that funder. Edander will have
different rules and requirements, depending omission and its policies and procedures. Therefmefgre you apply
you should carefully read this RFP as well as tR® Rddenda for any of the funders to which you vishpply. All of
these documents are available on the Digging ird@[Zhallenge Web sitemyw.diggingintodata.org

Humanities Collections and Reference Resouréasmnts up to $350,000.

The Humanities Collections and Reference Resoynaagam supports projects that provide an essdntialdation for
scholarship, education, and public programmind@humanities. Thousands of libraries, archivesaums, and
historical organizations across the country mamiaiportant collections of books and manuscriptstpgraphs, sound
recordings and moving images, archaeological amdogfraphic artifacts, art and material culturectetic records, and
digital objects. Funding from this program stremgth efforts to extend the life of such materiald arake their
intellectual content widely accessible, often tlglothe use of digital technology. Awards are alsmlento create various
reference resources that facilitate use of cultunaterials, from works that provide basic informatguickly to tools that
synthesize and codify knowledge of a subject fedépth investigation. Applicants should define acsfic problem,
devise procedures and potential solutions, anda@xplow they would evaluate their projects andatiggsate their
findings. Project results must serve the needssigrificant segment of humanists. Small and mmgiinstitutions that
have never received an NEH grant are especiallyuaged to apply. Applications may be submittedpimjects that
include or combine the following activities: arrémgand describing archival and manuscript coltewi cataloging
collections of printed works, photographs, recorgednd, moving images, art, and material culturglémenting
preservation measures, such as basic rehousiogmeating, deacidification, or conservation treatineligitizing
collections, or preserving and improving accedsam-digital resources; developing databases,alicallections, or
other electronic resources to codify informationeosubject field or to provide integrated accessetacted humanities
materials; creating encyclopedias; preparing listicitools, such as historical and etymologicatidiaries, corpora, and
reference grammars (separate funding is availableridangered language projects in partnershiptivitiNational
Science Foundation); developing tools for spatiallgsis and representation of humanities data, asdtlases and
geographical information systems (GIS); and desigiigital tools to facilitate use of humanitiesoarces. Applications
may address the holdings or activities of a simggétution or may involve collaboration. In allses, projects should be
designed to facilitate sharing, exchange, andapierability of humanities information and products.

Preservation and Access Research and DevelopmantsGrants up to $400,000.
Preservation and Access Research and Developneamtsgupport projects that address major challeinge®serving or
providing access to humanities collections anduesss. These challenges include the need to fittdrbeays to preserve
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materials of critical importance to the nation’stetal heritage—from fragile artifacts and manuptsito analog
recordings and digital assets subject to technoégibsolescence—and to develop advanced modesafsng,
discovering, and using such materials. Applicahtsufd define a specific problem, devise procedarespotential
solutions, and explain how they would evaluatertheijects and disseminate their findings. Projestilts must serve the
needs of a significant segment of humanists. Samallmid-sized institutions that have never recear@®NEH grant are
especially encouraged to apply. Eligible projectg/imclude efforts to * develop technical standalsst practices, and
tools for preserving and creating access to huneanibllections; * explore more effective sciemtiéind technical
methods of preserving humanities collections; *elep automated procedures and computational todigegrate
humanities data in disparate online resources;iovéstigate and test new ways of providing digiatess to humanities
materials that are not amenable to standard mdd#igitization. NEH especially encourages applioas that address the
following areas: * Digital Preservation: how to peeve digital humanities materials, including thfewhich no analog
counterparts exist; * Recorded Sound and Movinggen@ollections: how to preserve and increase adodbe record of
the twentieth century contained in these formats;*aPreventive Conservation: how to protect amdvsthe deterioration
of humanities collections through the use of sastialie preservation strategies. Collaboration ialbrfark of research and
development projects. Projects that present addamoelels of collaboration, especially between huitiemn
professionals, computer or information scientiatg] other technical experts, are welcomed. Projeasvelop standards
or procedures should be guided by a committee septative of the relevant professions to ensurktliey are
comprehensive and acceptable. Successful appliséihtse expected to create a white paper thatriless the lessons
learned during the conduct of the project (bothitpesand negative). The white paper should alscudzent any software
or techniques resulting from the project. Whitegrapwill be posted on the NEH Web site so thatmstheay benefit from
the research.

Interpreting America's Historic Places: Planningu@s Grants up to $75,000.

Interpreting America’s Historic Places grants suppablic humanities projects that exploit the eatde power of
historic places to explore stories, ideas, ancefsethat deepen our understanding of our livescamdvorld. The Division
of Public Programs supports the development of mithea content and interactivity that excite, infgrand stir
thoughtful reflection upon culture, identity, anidtbry in creative and new ways. Interpreting Aroais Historic Places
projects may interpret a single historic site on$m a series of sites, an entire neighborhoamya br community, or a
larger geographical region. Grants for Interpretmgerica’s Historic Places should encourage diadggiiscussion, and
civic engagement, and they should foster learningreg people of all ages. To that end, the DivigibRublic Programs
urges applicants to consider more than one fororgtresenting humanities ideas to the public. NErs two categories
of grants for Interpreting America’s Historic Plac®lanning and Implementation Grants. Planningtgrare available
for those projects that may need further develogrbefore applying for implementation. This plannian include the
identification and refinement of the project’'s maumanities ideas and questions, consultation sdttolars in order to
strengthen the humanities content, preliminary enuck evaluation, preliminary design of the propaseatpretive
formats, beta testing of digital formats, developtr&f complementary programming, research at aeshor sites whose
resources might be used, or the drafting of intgipe materials. The goals of Interpreting AmerscHistoric Places
grants are to enhance lifelong learning in Amerieistory by connecting significant events, peofeas, stories, and
traditions with specific places; foster the devehgmt of interpretive programs for the public thaddligess central events,
themes, and issues in American history; and engeuransultation with humanities scholars and hjsboganizations in
the development of heritage tourism destinatiomrpreting America’s Historic Places projects dtionterpret a place
that played a significant role in American histoeprich the visitor experience at one or more histolaces by
interpreting these places in light of broader theimeAmerican history; make use of the specifi¢dess of one or more
historic places—the site, its location, buildingsother natural or built features—as integral paftthe proposed
interpretation; be based on sound humanities sdtofg involve humanities scholars in all phasedafelopment and
implementation; approach the subject thematicaltglytically, and interpretively through an appiafe variety of
perspectives; interest broad audiences; and enagplpgaling and accessible program formats thatagiilely engage the
public in learning.

America's Historical and Cultural Organizationsplementation GrantsGrants up to $1,000,000.

America’s Historical and Cultural Organizationsmsasupport projects in the humanities that expdtoeies, ideas, and
beliefs that deepen our understanding of our lare$ our world. The Division of Public Programs sonpg the
development of humanities content and interactithitt excite, inform, and stir thoughtful reflectiapon culture,
identity, and history in creative and new ways.sdor America’s Historical and Cultural Organipais should
encourage dialogue, discussion, and civic engageraed they should foster learning among peopklaiges. To that
end, the Division of Public Programs urges applisdo consider more than one format for presertinganities ideas to
the public. Implementation grants support the fipr@paration of a project for presentation to thklis. Applicants must
submit a full walkthrough for an exhibition, or eofotype or storyboard for a digital project, tdemonstrates a solid
command of the humanities ideas and scholarshipdtate to the subject. Applicants for implemeiotaigrants should
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have already done most of the planning for thesjgamts, including the identification of the key hamities themes,
relevant scholarship, and program formats. Forl@tibins, implementation grants can support thel fitages of design
development, but these grants are primarily intdrfdeinstallation. Applicants are not requiredotatain a planning grant
before applying for an implementation grant. Apatits may not, however, submit multiple applicatitordshe same
project at the same deadline. If an applicatiorafproject is already under review, another apptiodor the same
project cannot be accepted. See application guielelior Planning Grants. America’s Historical andt@al
Organizations grants support projects that aregptesl in these formats: traveling exhibitions #rat presented at
multiple venues; long-term exhibitions at one itugitdbn; interpretive Web sites or other digitalrfaats; interpretation of
historic places or areas; reading and discussiograms; panel exhibitions that travel widely, readtroad audience, and
take advantage of complementary programming forifeags, reading and discussion series, radio,leranedia) to
enhance the visitor experience; or other projechéts that creatively engage audiences in humarndias. Applications
that make innovative use of emerging technologieseacouraged. Projects must do more than simplyige a digital
archive of material. They should offer new waysoffitextualizing and interpreting information thagages public
audiences interactively in exploring humanitiesagland questions. Applications may, for examplguie plans to
create Web sites, PDA tours and resources, podeastgl environments, wiki formats other formé#tst utilize user-
generated content, virtual imaging, GIS mappindinerscholar-led discussions, video on demandastieg video,
games, or other digital formats. When it is reldéyapplications must explain how user-generatedimpgsto public
cyberspace will be vetted by qualified scholarprject staff for accuracy and public educatioradue. Digital
components should rest on sound humanities schgaasd enhance the project’'s humanities contarthigeneral
public in ways that take unique advantage of tleppsed formats.

America's Media Makers Production Grar@®ants up to $1,000,000.

Grants for America’s Media Makers support projéctse humanities that explore stories, ideas,lsligfs that deepen
our understanding of our lives and our world. Theiglon of Public Programs supports the developneéfiumanities
content and interactivity that excite, inform, astol thoughtful reflection upon culture, identignd history in creative and
new ways. Grants for America’s Media Makers shandourage dialogue, discussion, and civic engageraed they
should foster learning among people of all agesh@bend, the Division of Public Programs urgegliapnts to consider
more than one format for presenting humanitiessdeahe public. NEH offers two categories of gsdior media
projects, Development Grants and Production Gr&rgselopment grants enable media producers tolmoide with
scholars to develop humanities content and formdtta prepare programs for production. Developngeants should
culminate in the refinement of a project’s humaasitideas, a script, or a design document for f@ototype of) digital
media components or projects, or a prototype fdigdal media project together with a detailed planoutreach and
public engagement in collaboration with partneramigations. See application guidelines for DeveleptiGrants.
Production grants support the preparation of anamdor distribution. Applicants must submit a ptffior a radio or
television program, or a prototype or storyboandgfaligital media project, that demonstrates alswimmand of the
humanities ideas and scholarship related to a suffjee script for a radio or television programpmototype or
storyboard for a digital media project, must allsovs how the narrative elements, visual approacti,isteractive design
combine to present the project’s humanities idégplicants must have consulted with appropriateokanis about the
project and obtained their commitment as advidérally, applicants must have recruited the meel#ant, including at a
minimum the producer, director, writer, and, fatigital media project, the interactive designerphgations may be
submitted for any phase of a project. Applicanésrast required to obtain a development grant bedppying for a
production grant. Applicants may not, however, sitlbultiple applications for the same project & #ame deadline. An
applicant must choose whether to apply for devekpnor production of a particular project. If arphgation for a
project is already under review, another applicafar the same project cannot be accepted. NEHwages radio,
television, and digital media projects that combiadio or television programs with complementamjgcts using
emerging technologies, museum exhibitions, readimfydiscussion programs, and other formats tharekpnd enhance
programs’ humanities content, deepen the audiercggrience of the content, engage audiences innagw, and
expand the distribution of programs; advance thee @bcultural repositories in online teaching,riegag, and research for
public audiences, teachers, students, and scholdrsinate in products such as DVDs, Web sites,egamirtual
environments, streaming, video on demand, and ptsicas well as user-generated content; simultateproduce a
broadcast program and interactive companion cotitierrider to extend the educational experiencé@frogram’s
audience, use resources efficiently, and keep thgahities ideas at the center of the project abtbadcast program and
the interactivity are designed; engage public auzbs interactively in exploring humanities idead gonestions by using
new ways to contextualize, interpret, and distebedntent; result in large-scale, collaborativegpams featuring multiple
formats; and build new programs around previoushded NEH projects using complementary formatslilhadd new
dimensions to the original project and take advgataf new formats and technologies to reach audgtiwat were not
served by the original project.

America's Historical and Cultural Organizationsaritling Grants Grants up to $75,000.
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America’s Historical and Cultural Organizationsmsasupport projects in the humanities that expdtoeies, ideas, and
beliefs that deepen our understanding of our lare$ our world. The Division of Public Programs soipg the
development of humanities content and interactithitt excite, inform, and stir thoughtful reflectiapon culture,
identity, and history in creative and new ways.sdor America’s Historical and Cultural Organipais should
encourage dialogue, discussion, and civic engageraed they should foster learning among peopklaiges. To that
end, the Division of Public Programs urges applisdo consider more than one format for presertinganities ideas to
the public. Planning grants are available for prtgj¢hat may need further development before apglfor
implementation. This planning can include the idfadtion and refinement of the project’s main hunitis ideas and
questions, consultation with scholars in ordertterggthen the humanities content, preliminary anchbeevaluation,
preliminary design of the proposed interpretiverfats, beta testing of digital formats, developmar@omplementary
programming, research at archives or sites whasrirees might be used, or the drafting of interpeenaterials.
America’s Historical and Cultural Organizationsmsasupport projects that are presented in theseats: traveling
exhibitions that are presented at multiple venlgrgy-term exhibitions at one institution; interpvetWeb sites or other
digital formats; interpretation of historic placasareas; reading and discussion programs; pahéiggns that travel
widely, reach a broad audience, and take advamtfagemplementary programming formats (e.g., reading discussion
series, radio, or other media) to enhance theovisitperience; or other project formats that cveffiengage audiences in
humanities ideas. Applications that make innovatise of emerging technologies are encouraged.d®ajeust do more
than simply provide a digital archive of materigthey should offer new ways of contextualizing amigipreting
information that engages public audiences interalsti Applications may, for example, include plaosreate PDA tours
and resources, podcasts, virtual environments, feiknats, other formats that utilize user-generatutent, virtual
imaging, GIS mapping, online scholar-led discussj@treaming video, games, or other digital formatsen it is
relevant, applications must explain how user-gdedrpostings to public cyberspace will be vettedjbalified scholars
or project staff for accuracy and public educatiamdue. Digital components must rest on sound hitieg scholarship
and enhance the project’s humanities content fagmeral public in ways that take unique advantéglee proposed
formats.

America's Media Makers Development Gran@rants up to $75,000.

Grants for America’s Media Makers support projéctthe humanities that explore stories, ideas,lsliefs that deepen
our understanding of our lives and our world. Theiddon of Public Programs supports the developneémiuimanities
content and interactivity that excite, inform, astil thoughtful reflection upon culture, identignd history in creative and
new ways. Grants for America’s Media Makers sharidourage dialogue, discussion, and civic engageraed they
should foster learning among people of all agesth@bend, the Division of Public Programs urgesliapnts to consider
more than one format for presenting humanitiessdeahe public. NEH offers two categories of gsdior media
projects: Development Grants and Production Grédgselopment grants enable media producers tolmmitde with
scholars to develop humanities content and formdtta prepare programs for production. These gremier a wide
range of activities that include, but are not ledito, meetings and individual consultations withdars, research,
preliminary interviews, preparation of program ptsj designs for interactivity and digital distrilan, and the creation of
partnerships for outreach activities and publicag@gnent with the humanities. Development grantsldhculminate in
the refinement of a project’s humanities ideas;rgpt or a design document for (or a prototypedifjital media
components or projects. Before applying, applicamtst have a solid command of the major humans@dslarship on
their subject, have clarified the ideas that thagmt will consider, and have consulted with a tedracholarly advisers to
work out the intellectual issues that the prograithexplore. Applicants must also have made pratiany decisions about
the format and storyline and located essential nadsefor the program(s). Finally, they must hageruited the
appropriate media professionals, especially thedywer, writer, or interactive designer. Productpants support the
preparation of a program for distribution. Applitemust submit a script for a radio or televisisagsam, or a prototype
or storyboard for a digital media project, that dastrates a solid command of the humanities idedseaholarship
related to a subject. NEH also supports Chairm8pecial Award projects. These projects are moreptexrand of
national visibility that would be of compelling érest to the general public, show exceptional pserfor examining
important humanities ideas in new ways, and reaelaudiences. These goals can often be accomglislough
combining a variety of program formats, formingatiee collaborations among diverse institutions] arpanding the
scope and reach of the project. The Chairman’si8paward is offered at the production stage, bott @t the
development stage. See application guidelinesrodltion Grants. Applications may be submitteddioy phase of a
project. Applicants are not required to obtain eeli@pment grant before applying for a productioangr Applicants may
not, however, submit multiple applications for 8@me project at the same deadline. An applicant ohoose whether to
apply for development or production of a particylagject. If an application for a project is alrgadhder review, another
application for the same project cannot be acce&tH encourages radio, television, and digital muiojects that
combine radio or television programs with completagnprojects using emerging technologies, musexhibéions,
reading and discussion programs, and other forthatexpand and enhance programs’ humanities cprteepen the
audiences’ experience of the content, engage acekan new ways, and expand the distribution ofms; advance the
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role of cultural repositories in online teachinggining, and research for public audiences, teachtrdents, and scholars;
culminate in products such as DVDs, Web sites, gawigual environments, streaming, video on demand podcasts,
as well as user-generated content; simultaneoustjuge a broadcast program and interactive compardatent in order
to extend the educational experience of the progranmdience, use resources efficiently, and keephtimanities ideas at
the center of the project as the broadcast progradrthe interactivity are designed; engage pubiéiences interactively
in exploring humanities ideas and questions bygusigw ways to contextualize, interpret, and distelcontent; result in
large-scale, collaborative programs featuring mldtformats; and build new programs around preVjousided NEH
projects using complementary formats that will aggv dimensions to the original project and takeaatige of new
formats and technologies to reach audiences that ma served by the original project.

Interpreting America's Historic Places: Implemeo@iGrants Grants up to $1,000,000.

Interpreting America’s Historic Places grants suppablic humanities projects that exploit the eatbe power of
historic places to explore stories, ideas, ancefsethat deepen our understanding of our livescamdvorld. The Division
of Public Programs supports the development of mitiea content and interactivity that excite, infgrand stir
thoughtful reflection upon culture, identity, anidtbry in creative and new ways. Interpreting Aroais Historic Places
projects may interpret a single historic site ondm a series of sites, an entire neighborhoamya br community, or a
larger geographical region. Grants for Interpretmgerica’s Historic Places should encourage diadggliscussion, and
civic engagement, and they should foster learningreg people of all ages. To that end, the DivisibRublic Programs
urges applicants to consider more than one fororgtresenting humanities ideas to the public. NErs two categories
of grants for Interpreting America’s Historic Plac®lanning and Implementation Grants. Implememttagirants support
the final preparation of a project for presentatiothe public. Applicants must submit a full wélkaugh for an
exhibition, or a prototype or storyboard for a thyproject, that demonstrates a solid commanti@humanities ideas
and scholarship that relate to the subject. ApptEéor implementation grants should have alreashednost of the
planning for their projects, including the idertdtion of the key humanities themes, relevant sgkblp, and program
formats. For exhibitions, implementation grants sapport the final stages of design developmeritiimse grants are
primarily intended for installation. Applicants aret required to obtain a planning grant beforelyipg for an
implementation grant. Applicants may not, howesgehmit multiple applications for the same projadha same
deadline. If an application for a project is alrgathder review, another application for the san@gut cannot be
accepted. The goals of Interpreting America’s Hist®laces are to enhance lifelong learning in Aoz history by
connecting significant events, people, ideas, sspand traditions with specific places; fosterdbeelopment of
interpretive programs for the public that addremst@l events, themes, and issues in Americanrijstod encourage
consultation with humanities scholars and histagaaizations in the development of heritage tourdgstinations.
Interpreting America’s Historic Places projectsuddanterpret a place that played a significanériol American history;
enrich the visitor experience at one or more histolaces by interpreting these places in lighbfader themes in
American history; make use of the specific featwfesne or more historic places—the site, its laegtbuildings, or
other natural or built features—as integral pafthe proposed interpretation; build on sound huti@nscholarship;
involve humanities scholars in all phases of dgwelent and implementation; approach the subjectdtieadly,
analytically, and interpretively through an appiafe variety of perspectives; interest broad autiepnand employ
appealing and accessible program formats thatwiilely engage the public in learning. To enshet the humanities
ideas are well conceived, projects must use a téaztholars who represent major fields relevanhé&subject matter and
offer diverse perspectives and approaches. Prajeeysalso include other participants with experéeand knowledge
appropriate to the project’s formats or techniegjuirements.

Summer Stipends Grants up to $6,000.

Summer Stipends support individuals pursuing adedmesearch that is of value to scholars and geaedéences in the
humanities. Recipients usually produce articleshogoaphs, books, digital materials, archaeologiitalreports,
translations, editions, or other scholarly toolsi®ner Stipends support full-time work on a humasiproject for a
period of two months. Summer Stipends support ptsjat any stage of development. Summer Stiperdavearded to
individual scholars. Organizations are not eligitolepply. Summer Stipends may not be used foarekeor doctoral
dissertations or theses by students enrolled egaeg program; specific policy studies or education technical impact
assessments; the preparation or publication obtekis; studies of teaching methods or theorieseysrof courses and
programs, or curriculum development; inventoriesdalfections; works in the creative or performintsge.g., painting,
writing fiction or poetry, dance performance, etprpjects that seek to promote a particular przltiphilosophical,
religious, or ideological point of view; or projedhat advocate a particular program of sociabacth\pplications may
address the holdings or activities of a singleitutson or may involve collaboration. In all casesojects should be
designed to facilitate sharing, exchange, andapierability of humanities information and products.

Picturing America School Collaboration Project&rants up to $75,000.
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Building on the national distribution of Picturidgnerica, the National Endowment for the Humanitiestes proposals
for local and regional projects that foster colledtion between K-12 educators and humanities schtdeencourage
engagement with the rich resources of Americatoatll America’s story. The Picturing America Soh€ollaboration
Projects grant opportunity is designed to helpheexand librarians whose schools display the RigjlAmerica images
form connections with courses in the core currioulThese projects will be grounded in the greatkeaf art included in
Picturing America, which is part of the Endowment/g the People program. Information about PictuAngerica,
including the Picturing America Teachers Resourgel8 can be found by visiting the Picturing Ameritiab site. The
images in Picturing America reflect a variety ofdigespanning several centuries, ranging from thekxwbearly
American Indian artists to painters such as Marysatt and Jacob Lawrence, from photographers sublo@thea Lange
to architects such as Frank Lloyd Wright. Thesegiesawill help students better understand Amerida/srse people and
places and connect them to our nation’s travaitstaomphs. This history is reflected in the therné®icturing America:
Leadership, Freedom and Equality, Democracy, Cajragndscape, and Creativity and Ingenuity. Goathe Picturing
America School Collaboration Projects grants aresttengthen understanding of the connections leet\gesat works of
American art and significant events, themes, apit$an the American experience; to encourage laodlregional
collaboration between K-12 educators and humargtgerts who can bring appropriate knowledge tdrttegration of
American artworks in core subjects; to foster déston of how to use the Picturing America imagesragrK-12
educators within a locality or region; and to po®siaccess to rich scholarly resources and primatgnals that support
teaching. In order to provide a forum for exploramgd deepening students’ understanding of art, faehistory,
government, social studies, literature, languagg eivics, and other core subjects, funded prsjsbbuld support one or
more conferences of one or two days each; accommati@ach conference twenty-four to one hundrech(e)
participants, all of whom would have access toRlwturing America portfolio; and provide opportued for participants
to engage with scholars, museum and library prafaats, and other experts. Successful proposaledat and regional
projects will present a conference schedule ofgrieand concurrent sessions in engaging formatgtoaide
opportunities for participants to observe or dentats models for teaching American art, historyd anlture with the
Picturing America portfolio and accompanying TeasHeesource Book; and explore the curricular vafueicturing
America for core subjects (for example, using insaigethe teaching of history or literature as a pdul investigative
tool, a stimulus to Socratic inquiry, or a catalgstmprove student writing).

Programming Grants to Accompany NEH on the RoadHibidns. On The RoadGrants up to $1,000.
These grants support ancillary public humanitiegypams to accompany NEH on the Road traveling éiiils. Typical

formats involve lectures, reading and discussi@gmms, film discussion programs, Chautauqua ptasens by
scholars, family programs, exhibition tours, orestappropriate formats for reaching the generalipub

Digital Humanities Start-Up Grantkevel | Grants up to $5,000-25,000. Level Il gga5,000- 50,000.
http://www.neh.gov/grants/quidelines/digitalhumassstartup.html
The National Endowment for the Humanities (NEH) #mal Institute of Museum and Library Services (INLiSvite

applications to the Digital Humanities Start-Up @saprogram. This program is designed to encouragevations in the
digital humanities. By awarding relatively low-dailgrants to support the planning stages, NEH &nesicourage the
development of projects that are particularly instdxe and have the potential to make a positiveaithpn the
humanities. In an effort to foster new collaborati@nd advance the role of cultural repositorieaniine teaching,
learning, and research, this program is co-spodduyehe Institute of Museum and Library ServiddsL(S). NEH and
IMLS encourage library and museum officials as waslischolars, scientists, educational institutians, other non-profit
organizations to apply for these grants and taboltate when appropriate. Proposals should bééoplanning or initial
stages of digital initiatives in any area of thertauities. Digital Humanities Start-Up Grants mayoive: research that
brings new approaches or documents best practidee istudy of the digital humanities; planning gnototyping new
digital tools for preserving, analyzing, and makaggessible digital resources, including librarisd museums’ digital
assets; scholarship that examines the philosopimigaications and impact of the use of emergindgtexdogies;
innovative uses of technology for public programgnémd education utilizing both traditional and needia; and new
digital modes of publication facilitating the digssi@ation of humanities scholarship in advanced awdad as well as
informal or formal educational settings at all it levels. Innovation is a hallmark of this graategory. All
applicants must propose an innovative approachhadetool, or idea that has not been used befotteeifmumanities.
These grants are modeled, in part, on the “hidtihigh reward ” paradigm often used by funding agesiin the
sciences. NEH is requesting proposals for projihatstake some risks in the pursuit of innovatiod axcellence. Digital
Humanities Start-Up Grants should result in plamstotypes, or proofs of concept for long-term @ighumanities
projects prior to implementation. Two levels of agdsawill be made in this program. Level | awards small grants
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designed to fund brainstorming sessions, workshegudy alpha-level prototypes, and initial plannibgvel Il awards are
larger grants that can be used for more fully-fameojects that are ready to start the first stéfgenplementation or the
creation of working prototypes. Applicants mustetia their narrative which funding level they se&€ke Endowment
will be setting aside funds for each of the twcelevand more awards will be made in the Level égaty. Applicants
should carefully choose the funding level apprdpria the needs of the proposed project. See SettjAward
Information, for more details. Digital Humanitieea8-Up Grants support full-time or part-time adtes for periods up to
eighteen months. Support is available for varicuslginations of scholars, consultants, and resesssistants; project-
related travel; and technical support and servidesto 20% of the total grant may also be usedHeracquisition of
computing hardware and software. All grantees apeeted to communicate the results of their worgpropriate
scholarly and public audiences. In order to faaiitdissemination and the maximum usage of thegioihat are
ultimately developed through the Digital Humaniti#&sirt-Up Grants, applicants are strongly encoutagdase their
projects on open source and fully accessible so&wguccessful applicants will be expected, asobieeir work
products, to create a "lessons learned" white pdjés white paper should document the projecipuitiog lessons
learned, so that others can benefit from their Bgpee. This white paper will be posted on the NEHMLS Web sites.

Challenge GrantsGrants up to $1,000,000.

NEH challenge grants are capacity-building graintended to help institutions and organizationsisetong-term
improvements in and support for their humanitiesgpams and resources. Grants may be used to ektablenhance
endowments or spend-down funds (that is, fundsateinvested, with both the income and the prialdiging expended
over a defined period of years) that generate edgigle earnings to support ongoing program actsziti@inds may also
be used for one-time capital expenditures (suatoastruction and renovation, purchase of equipnart,acquisitions)
that bring long-term benefits to the institutiordao the humanities more broadly. Because of thietmag requirement,
these NEH grants also strengthen the humanitienbguraging nonfederal sources of support. Apjdinatare welcome
from colleges and universities, museums, publialiles, research institutions, historical sociesied historic sites,
scholarly associations, state humanities courenild,other nonprofit entities. Programs that invalelaboration among
multiple institutions are eligible as well, but oinstitution must serve as the lead agent and foamglicant of record.
NEH particularly welcomes proposals for programmat@merica’s historic places (historic sites, mdigrhoods,
communities, or larger geographical regions). Atigs supported: Challenge grant funds (both federd nonfederal
together) must provide long-term benefits to thehnities. Challenge grant funds should not replands already being
expended on the humanities, but instead shouldatefreful strategic planning to strengthen tisétirtion’s activities in
and commitment to the advancement of knowledgeuadérstanding of the humanities.

American Recovery and Reinvestment Act (ARRA) of 200 - Strengthening Communities Fund -

State, Local, and Tribal Government Capacity Buildng Program

Grants up to $250,000.

http://www.acf.hhs.gov/grants/open/HHS-2009-ACF-G&1$-0092.html

This funding opportunity is being made availableleinSection 1110 of the Social Security Act, anteTVIII of the
American Recovery and Reinvestment Act (ARRA) cd20P.L. 111-5 http://frwebgate.access.gpo.gov/cgi-
bin/getdoc.cgi?dbname=111_cong_bills&docid=f:hljdfi. The Administration for Children and FamiliésQF), Office
of Community Services (OCS) solicits applicatioostvard 48 grants to State, local and Tribal gavemts to build their
capacity to provide nonprofit organizations witlpaeity building training and technical assistari®ersuant to this
announcement, ACF will award funds to State, @buynty, and Indian/Native American Tribal governmeffices (e.g.,
offices responsible for outreach to faith-based @mdmunity organizations or those interested ifidting such an
effort), or their designees, to build their own aaipy to partner with community-based and faithdshson-profits and to
provide training and technical assistance to helgrofit faith-based and community organizationdseserve those in
need and to increase nonprofit organizations' vesolent in the economic recovery. Grantees willpregram funds to
provide free capacity building services to nongrofganizations, such as a beneficiary benefitarcighouse, outreach
and education, facilitation of partnerships betwaed among nonprofits and other government ageremektraining and
technical assistance to improve awareness of azebado ARRA efforts/benefits and to improve orgatidonal capacity
to be active participants in ARRA efforts/beneftByantees will also use program funds to buildrtb@in capacity to
provide these services to nonprofits. The purpdski® grant program is to build the capacity ofgmment offices (or
their authorized designee) that provide outreadhitb-based and community-based organizationg@adsist nonprofit
organizations in addressing the broad economio/ergassues present in their communities, includiefping low-
income individuals secure and retain employment) Bagher wages, obtain better-quality jobs, anid geeater access to
State and Federal benefits and tax credits. Suttegmplicants will be subject to reporting requiments consistent with
the American Recovery and Reinvestment Act (ARRB®@9 Standard Terms and Conditions. In additsuecessful
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applicants will use a quarterly performance progireport (SF- PPR) format specific to Strengthe@ogimunities Fund
(SCF) awards.

The National Archives

Archives- Basic Projects. Grants up to $200,000.

http://www.archives.gov/nhprc/announcement/bagial ht

The National Archives and Records Administration

8601 Adelphi Road

College Park, MD 20740-6001

Phone: 1-866-272-6272/ Fax: 301-837-0483

The National Historical Publications and Recordsn@ussion (NHPRC), a part of the National Archivesl &ecords
Administration (NARA), supports projects that prathe preservation and use of America's documghtaitage
essential to understanding our democracy, historg,culture. The National Historical Publicatiomsl &kecords
Commission seeks proposals for fundamental archist@lities that promote the preservation and dseneerica's
documentary heritage. Proposals must demonstrateti@applicant employs the best and most cost&feearchival
methods. Activities included under Basic Projects/rhe any one or combination of the following: *RBaBrocessing;
*Preservation Planning; *Collections Developmemigl &Establishing Archives. Although projects focdsclusively on
professional development are not eligible in thisng category, we strongly encourage each applicadi include
professional development components necessarliéauccess of the project.

Native American Library Services: Basic Grants andBasic Grants with Education/ Assessment
Option

http://www.imls.gov/applicants/grants/nativeAmencshtm

Program ContactAlison Freese, Senior Program Officer

Phone: 202/653-4665 E-madlfreese@imls.gov

The Native American Library Services Basic Gramasicompetitive and distributed in equal amountsragreligible
applicants. Basic Grants are available to suppastiag library operations and to maintain coredity services. The
Education/Assessment Option is supplemental t@#sic Grant. It also is noncompetitive and mustdagiested. The
purpose of the Education/Assessment Option isdwige funding for library staff to attend contingieducation courses
and training workshops on- or off-site, for librastaff to attend or give presentations at confezsmelated to library
services, and to hire a consultant for an on-sitéegsional library assessment.

Eligibility: Indian tribes and Alaska Native villages and coations are eligible to apply for funding under thisgram.
Entities such as libraries, schools, tribal collegmd departments of education are not eligibidiemnts, although they
may be involved in the administration of this prgrand their staff may serve as project directéws purposes of
funding under this program, “Indian tribe” meany &ibe, band, nation, or other organized groupanmunity,
including any Alaska Native village, regional corgtion, or village corporation (as defined in otagdished pursuant to
the Alaska Native Claims Settlement Act [43 U.A601 et seq.]), that is recognized by the Semretiathe Interior as
eligible for the special programs and services jgiexy by the United States to Indians because af sketus as Indians.
Eligible entities, except for the recognized Alaskaive villages, regional corporations, and vidlagrporations, are
listed on the Bureau of Indian Affairs Web siterw.doi.gov/bureau-indian-affairs.htjnlAlaskan entities should refer to
applicable provisions in the Alaska Native Claingti®ment Act referenced above. See program guiekelior specific
eligibility criteria.

The Institute of Museum and Library Services—

Native American/Native Hawaiian Museum Services
http://www.imls.gov/applicants/grants/nativesergichtm

Grant Amount: $5,000 - $50,000

Grant PeriodUp to two years

Program Contacts:

Sandra Narva, Senior Program Officer

Phone: 202/653-4634 E-madnarva@imls.gov

Reagan Moore, Program Specialist

Phone: 202/653-4637 E-maimoore@imls.gov

Robert Trio, Program Specialist

Phone: 202/653-4689 E-maitrio@imls.gov

The Native American/Native Hawaiian Museum Servigesgram promotes enhanced learning and innovatitimn
museums and museum related organizations, suakitasat centers. The program provides opportunfoedNative
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American tribes and Native Hawaiian organizatiansustain heritage, culture, and knowledge by gttemed museum
services in the following areas:

Programming:Services and activities that support the educationission of museums and museum related organizati
Professional developmertEducation or training that builds skills, knowledgr other professional capacity for persons
who provide of manage museum service activitiedividuals may be paid or volunteers.

Enhancement of museum servicespport for activities that enable and improve ewns services.

Eligible applicants are:
Federally recognized Indian tribes,
Alaskan Native Villages and corporations, and,
Organizations that primarily serve and represenividddawaiians.

Entities such as museums, libraries, schools,|tcibiéeges, or departments of education are ngil#é applicants,
although they may be involved in the administratibthe program and their staff may serve as pta@gectors, in
partnership with eligible applications.

National GeographicAll Roads Film ProjectOffers Seed Grants for Indigenous Filmmakers

TheAll Roads Film Projects aNational Geographimitiative created to provide an internationaltfdam for indigenous
and underrepresented minority-culture artists sresiheir cultures, stories, and perspectives tirdhe power of film
and photography. All Roads includes a film festiydlotography program, and seed grant program.

The All Roads Seed Grant Program funds film prajést and about indigenous and underrepresentedityiealture
filmmakers from all reaches of the globe. The pangiseeks filmmakers who bring their lives and comities to light
through first-person storytelling. The grant pragria open to indigenous and under-represented iraudture
filmmakers, as well as filmmakers who can demomstizat they have been designated by indigenousraority
communities to tell their story. Grants range up tmaximum of $10,000 each. Submission deadlireeg@arterly on the
15th of each March, June, September, and December.

Visit the program's Web site for complete guidddimed application procedures.
http://events.nationalgeographic.com/events/altiséseed-grants/

Honor the Earth

http://www.honorearth.org/grantmaking

2104 Stevens Avenue South

Minneapolis, MN 55404

Phone: (612) 879-7529

Honor the Earth, in partnership with the Tides Fiation, awards grants solely to organizations @énraed and managed
by Native peoples. Priority is given to grassrootsnmunity-based organizations and groups witlcla ¢d access to
federal and/or tribal funding resources. HonorHaeth does not grant to individuals.

Grants range from $1,000 to $5,000.

Email: HonorGrants@honorearth.org

Funding for theBuilding Resilience in Indigenous Communities #titie will focus on two goals:

1. To support and forward the development of caltytbased, Indigenous solutions to climate chaveged on re-
localizing food and energy economies;

2. To foster restoration of traditional knowledgeaakey adaptation and mitigation strategy to enawsafe and healthy
future for our children and the next seven genenati

Honor will grant funds to organizations and progasbrking in two areas:

1. Implementing renewable energy and energy effifveatherization improvements to advance commuhgnity and
energy sovereignty and

2. Creating food security utilizing Indigenous egies and organic production.

All projects must include ongoing efforts aimedegtoring Indigenous wisdom and sustainabilityndigenous
territories.

US Department of Agriculture

Cooperative State Research, Education, and Extesgovice (CSREES)
Small Business Innovation Research Program — Phase
http://www.csrees.usda.gov/funding/rfas/sbir_rfalht
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The purpose of the SBIR program is to provide gooofunity for US-owned, for-profit small businessrfs to submit
innovative, applied, research and development ptojiat address important problems facing Ameraguiculture and
have the potential to lead to significant publiodi if the research is successful. Research malp@re accepted in any
of the following topic areas: 1) Forests and Rel&®&esources; 2) Plant Production and Protectioiolo8y; 3) Animal
Production and Protection; 4) Air, Water, and SdilsFood Science and Nutrition; 6) Rural Developtm@)
Aquaculture; 8) Biofuels and Biobased Productdyi@jketing and Trade; 10) Animal Manure Managemémj; Small
and Mid-Size Farms; and 12) Plant Production amdeetion - Engineering. The SBIR program existthiee phases.
The purpose of Phase | is to prove the scientifi@ohnical feasibility of the proposed researcti development effort.
Phase | projects typically are for 8 months. Phamsethe principal research and development effod often involves
moving the project from the laboratory to the fieldthe development of prototypes. Phase Il prejagiically are for 24
months. Phase Il is the commercialization phaskthare is no SBIR support provided for this ph&ese |
applications are due on September 3, 2009. ThiRBdgram funding opportunity is for Phase | apgiiens.

[I. Indigenous Lanquage Revitalization Grants

Administration for Native Americans

Mail Stop: 2nd Fl. West Aerospace Center

370 L'Enfant Promenade SW

Washington, D.C. 20447-0002

1-877-922-9262 emaianacomments@acf.hhs.gov

http://www.acf.hhs.gov/programs/ana/index.html

Direct link to grant application info:

http://www.acf.hhs.gov/grants/open/HHS-2008-ACF-ANNW-0016.html

Native Language Preservation and Maintenance: AMAides project funding to eligible applicants the purpose of

assisting Native Americans to assure the survindl@ntinuing vitality of their languages. Grants provided under the

following categories:

- Category I-Language Assessmerttovide project funding to conduct an assessniaieccurrent status of the

Native language(s) within an established community.
Category lI-Project PlanningProvide project funding to encourage Tribes antiMdarganizations to plan and
design Native language projects to contribute tovthe achievement of the community’s long-rangelege
goal(s).
Category llI-Project ImplementatiorProvide project funding to Tribes and Native otigations for
the implementation of a Native language proje@dbieve the community's long-range language goal(s)
Category IV-Native ImmersiorfRrovide project funding for Native American Langadmmersion. The only
program areas of interest funded under this pyiatiea are immersion projects for language nedisror
language survival schools.

Indigenous Language Institute

1601 Cerrillos Road

Santa Fe, NM 87505

Ph: 505-820-0311 Fax: 505-820-0316

http://www.indigenous-language.org/

ThelIndigenous Language Institute (ILI) recognizesitheinent loss of indigenous peoples’ languages and
acknowledges the individuality of indigenous comiities. ILI facilitates innovative, successful commity-based
initiatives for language revitalization through ledloration with other appropriate groups and orgations, and promotes
public awareness of this crisis.

The Endangered Language Fund

300 George Street, Suite 900

New Haven, CT 06511 USA

Tel: 203-865-6163, x265 FAX: 203-865-8963

elf@endangeredlanguagefund.org

http://www.endangeredlanguagefund.org/

Grant: Less that $4,000, but averaging around $2,00

ELF was founded ten years ago with the goal of ettppg endangered language preservation and dodati@nprojects.
Our main mechanism for supporting work on endardylnreguages has been funding grants to individtdébes, and
museums. ELF’s 97 grants have promoted work in 8%erountries and have seen a wide range of psyjeotn the
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development indigenous radio programs in South Egko recording of the last living oral historiahthe Shor language
of western Siberia, to the establishment of orthphies and literacy materials to be used by endaddanguage
teaching programs all over the world.

Terralingua
217 Baker Road

Salt Spring Island, BC. V8K 2N6 Canada

info@terralingua.org

http://www.terralingua.org/

Terralingua(TL) is a non-profit, international organizatioruftded in 1996 by a group of professionals workmthie
fields of anthropology, linguistics, biodiversitgreservation, and human rights who shared a fundealealief: that the
challenge of protecting, maintaining, and restotimg diversity of life on earth is the challengesaopporting and
promoting diversity in nature and culture.

The National Association for Bilingual Education
1313 L Street NW,
Suite 210 Washington, DC 20005

202-898-1829
members@nabe.org
http://www.nabe.org/
The National Association for Bilingual Educatiortlie only national professional organization degtdterepresenting
Bilingual Learners and Bilingual Education professils.
NABE has affiliates in 25 states which collectivedpresent more than 20,000 members that inclulitegBal and
English Language Learner (ELL) teachers, paremigofessionals, administrators, professors, atescresearchers,
and policy makers.
NABE's mission is to advocate for our nations Rjlial and English Language Learners and familiestawmdltivate a
multilingual multicultural society by supporting@dpromoting policy, programs, pedagogy, reseanctl,paofessional
development that yield academic success, valugenktinguage, lead to English proficiency, and respeltural and
linguistic diversity. As tireless advocates thatrkvto influence and create policies, programs,aese pedagogy and
professional development, we know that we are itvgs$n our children's education, our nation’s legship, and our
world’s well being. By using native and second laages in everyday life, we not only develop intétoal
understanding, but we also show by example thatesgect and can effectively cross cultural anduiisiic borders.

The Saciety for the Study of the Indigenous Languags of the Americas (SSILA)
http://www.ssila.org

Ivy Doak, Executive Secretary of SSILA

PO Box 1295, Denton, TX 76202

ivy@ivydoak.com

Foundation for Endangered Languages
Grants: $350-$1000
Batheaston Villa, 172 Bailbrook Lane, Bath BA1 7A2ngland
Ph: +44/(0) -1225-852865 Fax: +44/(0) -1225-859258
nostler@chibcha.demon.co.uk
http://www.ogmios.org/home.htm
The Foundation for Endangered Languages existspgpast, enable and assist the documentation, piroteand
promotion of endangered languages. In order tddo it aims:
- To raise awareness of endangered languages, [sidle iand outside the communities where they arkespo
through all channels and media;
To support the use of endangered languages io@tégts: at home, in education, in the media, argbcial,
cultural and economic life;
To monitor linguistic policies and practices, anaséek to influence the appropriate authoritiesre/imecessary;
To support the documentation of endangered langyégyeoffering financial assistance, training, acilities for
the publication of results;
To collect together and make available informatibnse in the preservation of endangered languages;
To disseminate information on all of the above\diitis as widely as possible.

Linguistic Society of the Americas
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1325 18th St. NW #211

Washington, DC 20036-6501

Tel: 202 835-1714 Fax: 202 835-1717
http://www.|sadc.org

Living Tongues Institute for Endangered Languages

4676 Commercial Street SE #454

Salem, Oregon 90302

Ph: (503) 540-0090 Fax: (503) 540-0900

hotspots@livingtongues.org

http://www.livingtongues.org

The mission of the Living Tongues Institute for Bndered Languages is to promote the documentatiaimtenance,
preservation, and revitalization of endangereddaggs worldwide through linguist-aided, communitieh multi-
media language documentation projects.

ENDANGERED LANGUAGES: Documentation, Maintenancegs$ervation and Revitalization.

Projects begin with expeditions to communitiesitdahue with last speakers of endangered languagddwide. After
we obtain the permission of the community to woithwhem, we discuss various courses of actioretp them meet
their own goals of maintenance, revitalization, ptogram. Story books, basic literacy materialevab as grammatical
and lexical materials in electronic and print fammay be produced. We publish our scientific workeiading journals and
in books and archive our video for the use of feityenerations.

COMMUNITY TRAINING: Involving indigenous assistanis basic linguistics and modern information tedogges can
help to reverse declining prestige, bridge thetdiglivide, and increase the range of uses of ntintimgues. We train
community members in the use of writing systemsrandern digital media. This enables the documennigiroject to
succeed and be embraced by the speech commuridtgreates a legacy for future generations.

PUBLIC OUTREACH: Our responsibility to global af@tal communities of non-indigenous people is tip lteem

appreciate the cultural and linguistic significaé®ften ignored minority communities, the unidu®wledge systems
encoded in small languages and the value of humbamral diversity.

To make our work accessible to the public, we bhigh quality digital archives and searchable,mmlialking
dictionaries.

Alice Cozzi Heritage Language Foundation

http://www.nonprofitpages.com/achlf/

Mission: The Alice Cozzi Heritage Language Foundation's imis& to help raise awareness of and supportier t
vitality of endangered heritage languages. The gepects to offer six rounds of small grants tecty support
educationally and economically underserved langeagemunities.

2009 Small Grants Announcement

Individuals and groups working to revitalize andimt@in endangered heritage languages are invitegpdy for small
grants (up to 500 USD*). Past awards have been fizadiee publication and distribution of dictionesi lesson books,
reference books, and literary works as well as&dive speaker stipends, among other projects.d€hdline for receipt
of applications is July 15, 2009. Award recipieaggee to submit a copy of the funded work (or adpson if the project
is not written). Past applicants are welcome taafor a revised project.

Applications should be made within an e-mail (ir@{ as an attachment) aohlf@earthlink.nef addressing the following
in detail:

(1) Describe the community the project serves.

(2) Where is the language spoken and how many pespaak it?

(3) What materials are available in the language?

(4) Describe your involvement in the language comityu

(5) Describe the project, including the objectiviisgeline and other funding received and/or appladdescribe how our
small grant would be used and how much you areestqg.

Also include the following information:

* Name(s)

* Mailing address

* E-mail address

* Phone number

* Project location, address, and phone (if différen
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Confirmation of receipt of application will be e-iteal within 30 days.

In awarding grants, preference will be given tosehprojects which most directly serve economicafigi educationally
disadvantaged communities and whose plans, obgscéad budgets are best met by this small award.

Decisions will be emailed at the end of August.

Documenting Endangered Languages

http://www.neh.gov/grants/quidelines/del.html

The National Endowment for the Humanities (NEH) #&mel National Science Foundation (NSF) have jofioeckes on
Documenting Endangered Languages (DEL), a new,i+yeéir effort to preserve records of key langudugfere they
become extinct. More than 3,000 of the 6,000-7 @0®ently used human languages are headed foriabligxperts
estimate.

The Hans Rausing Endangered Languages Project
http://www.hrelp.org/
The Hans Rausing Endangered Languages ProjectA&$ S@niversity of London, supports research, trainiand
archiving for endangered languages throughout thrédw
- The Academic Programm{&LAP) runs postgraduate programmes in Field Listizs and Language
Documentation and Description
The Documentation Programn{ELDP) provides grants for language documentation
The Archive Programm@LAR) archives language documentation and previdehnical training

American Indian Language Development Institute (AILDI)

The University of Arizona

Department of Language, Reading and Culture

College of Education, Room 517

1430 E. Second St.

P.O. Box 210069

Tucson, AZ 85721-0069

Phone: (520) 621-1068/ Fax: (520) 621-8174

Email: aildi@u.arizona.edu

http://www.u.arizona.edu/%7eaildi/index.html

AILDI’'s mission is to mobilize efforts to documemegvitalize and promote Indigenous languages, oedirig the
processes of intergenerational language transfeDWplays a critical role in ongoing outreach,itriag, and
collaborative partnerships with educators, schaot Indigenous communities nationally and inteoretily through the
use of multiple resources.
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American Indian Center
University of North Carolina at Chapel Hill

Contacts:

Dr. Clara Sue Kidwell, Director
cskidwell@unc.edu

Brandi L. Brooks, Program Coordinator
blbrooks@unc.edu

Randi R. Byrd, Program Assistant/ Workshop Cooridina
rrbyrd@email.unc.edu

Please visit us online:

http://americanindiancenter.unc.edu/index.php

Mailing Address:
113A Abernethy Hall
Campus Box 3457
Chapel Hill, North Carolina 27599-3457

Physical Address:
113A Abernethy Hall
131 S. Columbia Street
Chapel Hill, North Carolina 27516

Phone: (919) 843-4189

Fax: (919) 843-4024
Email: aic@unc.edu
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