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Preface 

 The American Indian Center at the University of North Carolina at Chapel Hill sponsored 
a workshop on cultural tourism at the Friday Center for Continuing Education on June 18-19, 
2009.  In preparation for the workshop, the Center commissioned a study of cultural tourism in 
North Carolina by the Tar Heel Economic Development Team, a group of students in a Public 
Policy Class at the University.  The Team did research in published sources and interviewed a 
number of individuals in tribal communities and in state agencies and at the March 2009 NC 
American Indian Unity Conference.  

 A member of the team did a presentation of the Team’s report at the workshop.  In 
addition, Mr. Russell Haddad, director of tourism development, North Carolina Department of 
Commerce, Mr. Keith Hardison, Director of Historic Sites, Office of Archives and History, 
North Carolina Department of Cultural Resources, Mr. Wayne Martin, Director of the Folklife 
Program, North Carolina Arts Council, and Dr. Vin Steponaitis, Director of Research 
Laboratories of Archaeology, University of North Carolina at Chapel Hill made presentations 
about the role their agencies could play in developing cultural tourism attractions. 

          This handbook is a compilation of key points from the material presented at the workshop 
and the discussion that followed among workshop participants.  It is intended to serve as a guide 
to community based activities that can lead to the development of projects that can benefit 
communities. 

Definitions 

Cultural Tourism can be defined as “the movement of persons to cultural attractions away 
from their normal place of residence, with the intention to gather new information and 
experiences to satisfy their cultural needs.” 

 There are a number of kinds of cultural tourism that can be grouped as follows: 

Observation—usually associated with museums or exhibitions. 

 It can be either guided, as with an interpreter or docent, or 

 It can be self-guided, sometimes with the assistance of an audio device. 

Participatory—involves direct experience.  It can include  

 Cultural immersion in a total environment, such as a recreated village 

 Focused participation in a specific activity, such as art or dance classes 

Presentation—associated with culturally based performances.  Plays such as “Unto these Hills” 
and “Strike at the Wind” and storytelling sessions are examples of presentation. 
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Place Marketing—a collection of activities and events designed to attract people to a place to 
benefit local enterprises and promote a positive self-image.  Festivals are place marketing events. 

Internet marketing can be an effective form of advertising.  It reaches a wide audience.   

Best Practices in Successful Cultural Tourism  

1.  Collaboration 
2. Finding the fit between a community and tourism 
3. Making sites and programs come alive--  

On average, visitors remember 10% of what they hear, 30% of what they read, 50% of 
what they see, and 90% of what they do. 

4. A focus on quality and authenticity 
5. Preserving and protecting a community’s cultural resources. 

Tourism generally in North Carolina 

 The state Tourism Development office is dedicated to ensuring that more people visit the 
state, that they stay longer, and that they spend more money. 

 Tourism generated $16.8 billion in spending in 2008. 

 It accounted for 190,500 jobs. 

 It generated $4.2 billion in payroll. 

 It generated $843 million in state taxes. 

 It generated $542 million in local taxes. 

These figures do not break out cultural tourism as a separate category.  They are for all forms of 
tourism in the state.  What they do indicate is that tourism is big business in North Carolina.  In 
fact, North Carolina ranked sixth in the United States in total volume of tourist visitors in 2008. 

In 2008, 37% of tourists to North Carolina came from within the state or from Virginia and 
South Carolina. 3% were international visitors. 

Heritage Tourism in North Carolina 

 The state has 213 markers for Civil War sites. It has developed a Revolutionary War trail, 
and the Blue Ridge Parkway in the Great Smoky Mountains National Park is a major tourist 
attraction. There is an initiative to develop a Historic Churches trail. 

 The state’s historic sites attracted 16 million visitors in 2008.  School groups were 25% 
of that total; 40% were from out of state. 
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 Tourists visiting historic or cultural sites tend to be older people with more education and 
fewer children, and they spend on average $102 as opposed to general travelers, who spend $60 
on their visit to the state. 

 Cultural tourists are getting more sophisticated, probably as a result of exposure to 
television such as the History Channel.  They are more concerned about authenticity. 

State Resources for American Indian Tourism 

 The State Department of Transportation has a Scenic Byways program intended to 
highlight attractions that are not on major highways.  This program can assist Indian 
communities which are in rural, isolated areas. 

 The State Office of Archives and History oversees the erection of historic markers which 
can identify road-side sites of historical interest.  For about $150, a roadside marker can be 
erected to call attention to a significant site.  Some of these markers could provide information 
about the Indian origins of names of counties, towns, and geographical features. 

 The State Office of Tourism Development can provide funding for brochures.  The grant 
program is called the Tourism Matching Funds Grant Program. It is administered by the Division 
of Tourism. It is a reimbursement grant based on economic development tiers. Tier 1 counties, 
the most distressed counties, are eligible to receive up to $7,500 with no match. As the tier 
rankings increase to 5, the maximum award is reduced with a required match from the 
community/ organization. Usually there is a call for applications in mid to late July with 
submittal deadlines by the end of August. Awards are usually announced in late October or early 
November. Historically, proposals have been for marketing oriented projects (brochures, 
websites, podcasts, advertising, etc.). Visit nccommerce.com/tourism to find out more about the 
program. Announcements about the grants will be made through the VisitNC.com Newslink 
where you can subscribe to the weekly email newsletter. 
 
 LKM (Leoffler Ketchum Mountjoy) is the marketing agency the Division of Tourism 
contracts with and is responsible for the creative design and placement of advertising for the 
Division. They are based in Charlotte. The Division has what is called Partner Programs in 
which organizations, agencies, communities (usually as a regional group to share costs) can 
participate in cooperative marketing plans. LKM would work directly with the group to 
customize a plan that could include such components as print, radio, public relations and online. 
Usually what happens is members of the group put up some money to implement the plan 
(create, buy and place the advertising). The plan is part of the Division's overall plan, and the 
Division uses the local money to leverage with its marketing budget so they can buy more 
placement. It is possible for the LKM to make a presentation to tribal leaders to explain the 
Partner Programs more. 
 
 The Research Laboratories of Archaeology at the University of North Carolina at Chapel 
Hill have done work on the historic Occaneechi Village site near Hillsborough.  The staff and 
students associated with the laboratories can assist local communities which have archaeological 
sites. 
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BEST PRACTICES 

 Collaboration 

Cultural tourism works best at the local, community level where community members 
know what is available and feel a sense of ownership of projects. Successful cultural tourism 
requires that communities utilize collaboration which creates a layering effect adding depth and 
resources to communities’ efforts (i.e., multiple things are available to see and do).  An exhibit 
by one group may be enhanced by performances, crafts, and exhibits by other groups.  

Owners of local businesses such as hotels, restaurants, and shops may be involved in 
advertising since they provide services that are necessary for tourists.   

Trails provide an example of collaboration.  If several attractions at different locations can be 
marketed as an Indian Heritage trail, all can benefit. 

Funders favor collaborative proposals because it leverages the resources available to carry 
out a project and may give it a broader appeal.  The North Carolina Arts Council, for example, 
only funds projects that have a regional impact.   

Finding the fit between a community and tourism. 

A community has to buy in to the idea that cultural tourism is important.  Members may 
buy in for possible economic gain.  They may buy in as a way of promoting a positive image of 
the community.  They may buy in because they think educating other people about American 
Indians is important.  They have to buy in to identify what makes their culture unique and 
attractive and be willing to participate in presenting it.  On the other hand, some people may feel 
that they do not want to “sell” their culture to outsiders, or that the influx of a number of 
strangers poses a threat to the community.   

People in the community have to find an appropriate fit and make informed decisions 
about their willingness to support and participate in tourism-based activities.  One issue is that 
cultural tourism is not going to generate large amounts of income for a community in the 
beginning, and that a good deal of the work of producing events is likely going to have to be 
done with volunteer labor from community members.  Tourism is largely a seasonal activity, 
which means that it may generate income for relatively limited amounts of time.  Funders are 
more likely to give grants to support activities that are up and running and have demonstrated 
appeal to broad audiences.   

Making sites and programs come alive 

 On average, visitors remember 10% of what they hear, 30% of what they read, 50% of 
what they see, and 90% of what they do.  In other words, participatory activities have the most 
impact on tourists’ learning.  Village recreations where people can interact with real people and 
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be involved in cultural activities and recreational activities generate a great deal of tourist 
attention.  Festivals with multi-layered activities and strong themes that tell stories about 
people’s lives are generally successful in attracting tourists.  

The current pow-wow circuit in the communities can provide an opportunity for tourism 
development along the festival model.  The events can be expanded to include tours to cultural 
sites in the area.  Exhibits of historical information can be developed.  Craft sales are important 
parts of the pow-wow, but greater emphasis can be placed on local demonstrations of craft 
activities. Here, active involvement of community members is important, but sometimes people 
in a community have to be convinced that their stories and skills are significant and interesting.   

 Gathering the information that makes a site interesting and lively involves fieldwork, i.e., 
interviews to gather personal stories, historical research in archives and newspapers, and projects 
to document craft techniques and cultural traditions such as dance, song and story-telling through 
audio and video recording.  The UNC Chapel Hill Folklore Program could assist in ethnography 
as well as the Folklife Program through the NC Arts Council. 

Quality and Authenticity 

 People interested in cultural or heritage tourism tend to be older individuals who are well 
educated and relatively affluent.  They are looking for experiences that they consider historically 
accurate or culturally authentic.  They value sincerity in people they interact with.  They 
appreciate quality in presentations and can detect false information or mediocrity.  
Archaeological sites can help establish historical authenticity for attractions. 

Preserving and protecting a community’s cultural resources 

Although many people in the general public have perceptions of Indians that have been 
shaped by mass media stereotypes, the reality of life in Indian communities can have a 
compelling and educational impact on tourists.  The very act of documenting culture and 
developing appropriate presentations can lead to the preservation and protection of a 
community’s cultural resources. 

The Indian communities in the state have documentation of cultures and history in the 
material that was compiled for petitions for federal recognition in the 1970’s and 1980’s.  This 
information can be developed for various tourism ventures.   

In 2003, the UNC Chapel Hill Kenan-Flagler Business School put together a snapshot of 
the economic status of each of the state’s Indian communities and presented the results to the NC 
Indian Economic Development Initiative. It is a little outdated, but would make a good resource. 
The research is available online (see Appendix A). 
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Possible Project Models 
 

�  Create an Indian Heritage trail linking a number of sites.   
 

�  Develop an Artist Co-op to promote the display and sale of North Carolina Indian artists’ 
work. 

 
�  Develop Museum- educational/stationary exhibits –photos, artifacts, etc. 

 
�  Develop Historic Sites with historic interpretation provided by local cultural interpreters 

who can ultimately be paid with admission fees. 
 

�  Develop Hiking trail/ Recreational activities, such as canoeing and fishing the Lumber 
River, Coharie River, etc.  

 
�  Advertise powwows and other cultural events on state tourism website or a single unified 

website. 
 

�  Capitalize on interest in quilting. 
 

�  Develop Children’s performance groups (similar to what’s being done with the Cherokee 
National Choir in Oklahoma).  Pursue creating a Tutelo Choir.  

 
First Steps to developing projects 

 The first step is for community members to buy into the idea of tourism by conducting an  
inventory of cultural resources.  It can begin with a community meeting to talk about the general 
idea of tourism.  What does the community have to offer, and what kind of experience do people 
want outsiders to have when they visit?  Communities can identify elements that distinguish their 
cultures and decide on most appropriate ways to present them. 

These ideas need to be discussed at an initial meeting open to all members of the 
community.  This means that someone needs to step forward to take a leadership role in calling a 
meeting, facilitating the discussion, recording the results, and taking responsibility for follow-up 
activities.    

Community meetings and the attendance at them will assess the level of interest 
in and commitment to developing cultural tourism. 

The idea of tourism might be part of the agenda for a tribal council meeting or a 
regularly scheduled community wide event.  Elders’ meal programs or gatherings 
would be one place to start. 

The intent of the meeting needs to be widely publicized. 
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Follow up meetings should be scheduled for planning purposes.  The actual 
process of conducting the survey can be done through group discussion, 
individual interviews with particularly knowledgeable people, or pencil and paper 
questionnaires, or it can use all of the above.   

The following list includes things that can be identified as cultural resources: 

� � Physical structures: 
   Churches 
   Schools 
   Homes of historical figures 
   Agricultural buildings 
   Other 

Geographical features 
   Streams/rivers 
   Unusual rock formations 
   Trails 
   Other 

Archaeological sites/collections of archaeological materials such as arrowheads 
Museum displays 
Local community events  

   Pow-wow 
   Events based around local foods 
   Quilting sessions 
   Other 

Singers/dancers/performers/storytellers 
Written materials 

   Published books, pamphlets, etc. 
   Family journals/letters documenting historical events 
   Other 

Recordings of oral histories 
 
 Appendix E in this handbook includes a much more inclusive list of items, and Appendix 
F is a summary sheet on which to record information.    

 

The American Indian Center can compile an inventory of materials, printed, audio, and 
visual, in the holdings of UNC-Chapel Hill and UNC-Pembroke. 

 The process of doing a cultural resources inventory should be as broad based as possible.  
It should involve everyone from grade school classes to church organizations to elders’ groups.  
It is a way of promoting interest in being involved in activities that involve cultural tourism.  It 
should give the community a sense of ownership in projects that emerge from group discussions 
and show people what is possible.  It should serve to assure people that they can structure 
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projects that are respectful of community resources while still making them interesting and 
attractive to outsiders. 

The process can also identify individuals who can take leadership roles in projects that are of 
special interest to them.  For example, a teacher might want to promote a children’s choir project 
by enlisting elders to teach traditional songs.  A story teller might become a lead interpreter at a 
historical site.  A person knowledgeable about community history might take the lead in 
developing a small museum display about that subject. 

A cultural resources survey can build on strengths in the community and reinforce a sense of 
community cohesion, but it will take leadership and individual initiative to start the process and 
make sure that it proceeds on track.  
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PLANNING A TOURISM PROJECT 

A first step in planning is to determine what potential benefit the community can gain from 
the project.  Information will be needed to answer the following questions and assess the 
results of any proposed project. 

How much will the project increase spending by tourists in the community, i.e., how many 
people will be spending money on food and/or lodging in or near the community? 

Local tourism offices and chambers of commerce are potential sources of     information 
on existing programs.  The state Department of Commerce is another possible source.  
Information on current tourism provides a baseline from which to project size of the 
potential audience for a project and how much additional income it can bring into the 
community. 

How can the project generate income for community members?  

Income might be in the form of paid positions for staff, revenue from sales of arts and 
crafts, revenue from services provided to visitors, i.e., food stands, lodging, etc. 

Local chambers of commerce or the state Department of Commerce can help project 
information on competitive wage levels and income generated by various kinds of 
businesses that serve tourists. 

Should tourist attractions charge admission fees? Or should they look to the creation of 
additional employment opportunities through business revenues generated by tourism? 

Can projects expect donations from individuals/businesses which benefit from tourism? 

What kinds of sales revenue can be expected? 

How is the project an opportunity to educate non-Indians about Indians in North Carolina? 

How does the project foster greater interest by community members in the importance of 
culture? 

Each of the following elements has been identified as a factor in successful tourism 
events/sites.  How does your project address each element? 

Collaboration:   

Who are possible partners in staging or advertising?  Can other tribal groups in the state 
stage complementary projects that enhance the impact of your project in terms of timing 
or mutual advertising? 
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How can local businesses that might benefit from increased tourist traffic be involved in 
publicity or by donating supplies/services/money? 

How can local non-profit organizations, particularly local historical museums, county 
historical societies, genealogy groups, arts organizations, etc. collaborate by supporting 
your efforts and/or organizing complementary programs? 

 What resources can local/state government provide? 

Finding the fit between a community and tourism 

 How many members of the community have expressed an interest in the project? 

How will members of the community be involved in the project? 

What specific skills, i.e., singers, dancers, artists/craftspeople, storytellers, can 
people bring? 

How much general volunteer support, i.e., clerical tasks involved in marketing, 
docents for museum exhibits, attendance takers, etc. can you expect? 

  Are there other roles that people are willing to play? 

Making sites and programs come alive 

What is the story or unifying theme?  What makes it interesting to visitors? 

 What specific activities will be included? 

 How long will each last? 

If you are using community members as cultural interpreters, guides, performers, etc., 
how will they be trained?  

A focus on quality and authenticity 

 What are the main sources of information for the event?  Are they reliable? 

 How will the information be conveyed? 

Preserving and protecting a community’s cultural resources. 

 How does the project draw on the existing cultural resources in the community? 

 Does it make community members more interested in preserving those resources? 

 How do you decide what you want displayed and what is off-limits? 
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MARKETING A CULTURAL TOURISM PROJECT 

Who is the primary audience for your event(s)? 

 School children 

 Families 

 Older individuals interested in history/heritage sites 

What is your message?  It needs to be clearly identified and delivered consistently in all 
advertising.   

 Identify the cultural assets you are highlighting 

 Identify the common theme or storyline. 

Develop a branding message—a catchy phrase, a distinctive image, a unique color 
scheme, anything that catches the public’s attention, and use it consistently  

What types of advertising will you use? 

 Printed materials 

Brochures 

Fliers 

Newspaper advertisements 

 Television/radio ads 

 Internet advertising 

How will brochures or fliers be distributed? 

How will television/radio ads be produced? 

How can collaborators on the event assist in marketing? 

What internet sites are available for marketing?  Who will set them up and maintain 
them?  
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FUNDING 

 Philanthropic foundations and government agencies can be sources for funding for 
aspects of cultural tourism activities.  Successful fund raising efforts depend upon a fit between 
the objectives of the funding agency and the project for which you are seeking funding.  The 
following guidelines should help in seeking and obtaining funding. 

Develop a clear and succinct project statement (no more than a double spaced page in length).  It 
should identify the target audience, give a brief description of the project, and state the intended 
outcomes.  It should also give a projected budget for major categories of expenses to develop the 
project.  For large, multi-activity projects, each element, i.e., a display, a performance, a 
reenactment, etc., should be treated as a separate project.  It might be necessary to seek funding 
from several sources. 

Read the guidelines of the funding agencies carefully to identify their funding objectives and 
priorities. 

Select agencies whose objectives and priorities match those of your project as closely as 
possible.  Those whose priorities are educational, for example, may want to fund projects that 
attract numbers of school children.  The North Carolina Arts Council’s Folklife program requires 
that a project have a clear arts component, is based on fieldwork to document the creative 
process, and has a regional audience rather than strictly a local or community one.   

Make a checklist of elements necessary for the proposal and the final deadline for submission.  
Develop a timeframe for compiling the elements.  Allow enough time to compile all the elements 
by the submission deadline. 

If a number of people are going to be working on the proposal, make sure that each has a specific 
responsibility and is aware of when it must be completed. 

Proofread carefully and double check the math before submission. 
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Appendix A.  Assessment of Indian Economic Development in North Carolina  
 

Documents are available for viewing online: 
 
Statewide Summary [PDF:116K] 
 
Resources & Best Practices [PDF:123K] 
 
Tribe and Urban Indian Organization Reports 
 
THE STUDY:  The North Carolina Indian Economic Development Initiative’s (NCIEDI) 
first major project was a study of economic development challenges and opportunities for 
NC Indians. Funded by a $40,000 research and development grant from the NC Rural 
Center and $20,000 from Progress Energy, the study was conducted by a team from UNC 
Chapel Hill and UNC Pembroke, under the leadership of the UNC Kenan Flagler’s 
School of Business, Economic Development Office. Each Indian community was visited 
and helped to formulate its own locally based economic development plan and process. 
The assessment of Indian Economic Development Statewide was presented to the Board 
of Directors of NCIEDI in February 2003.  

 

Hard copies of these studies are available by contacting the North Carolina Indian 
Economic Development Initiative or by contacting the tribal and urban association 
offices associated with the studies. 
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Appendix B. Biographies of Panel for the June 17-18, 2009 Cultural Tourism Workshop. 

Clara Sue Kidwell 
Dr. Kidwell is currently Director of the American Indian Center at the University of North Carolina at Chapel Hill. She is 
an enrolled member of the White Earth Chippewa tribe, and is also of Choctaw descent. She received a B.A. in Letters 
(1962) and a M.A. and Ph.D. in History of Science (1970) from the University of Oklahoma. Before joining the faculty 
there in 1995 she served for two years as Assistant Director of Cultural Resources at the National Museum of the 
American Indian, Smithsonian Institution.  Her previous teaching positions include, Associate Professor and Professor of 
Native American Studies at the University of California at Berkeley (1974-95), Visiting Assistant Professor in Native 
American Studies at Dartmouth College, Hanover, New Hampshire (1980), Assistant Professor of American Indian 
Studies at the University of Minnesota (1972-74), Instructor of Social Sciences at Haskell Indian Junior College in 
Lawrence, Kansas (1970-72), and Instructor at the Kansas City Art Institute (1968-69). Prior to coming to North Carolina 
she was director of the Native American Studies program and Professor of History at the University of Oklahoma in 
Norman. Her publications include Choctaws and Missionaries in Mississippi, 1818-1918 (Norman: University of 
Oklahoma Press, 1995), A Native American Theology (Maryknoll, New York: Orbis Books, 2001), co-authored with 
Homer Noley and George Tinker; Native American Studies (Edinburgh: University of Edinburgh Press, 2005) co-authored 
with Alan Velie, and The Choctaws in Oklahoma: From Tribe to Nation 1855-1970 (Norman:  University of Oklahoma 
Press, 2007).   
 
Dr. Clara Sue Kidwell, Director 
American Indian Center at UNC Chapel Hill 
Campus Box 3457  
113A Abernethy Hall 
Chapel Hill, NC 27599-3457 
Phone: (919) 843-4189/ Fax: (919) 843-4024 
cskidwell@unc.edu 
http://americanindiancenter.unc.edu 
 
Russ Haddad  
Russ Haddad has served as the Director of Tourism Development for the State of North Carolina since September, 
managing tourism development officers and programs across the state. Prior to accepting that position, he led the Elizabeth 
City Area Convention and Visitors Bureau for eight years, establishing a separate organization and visitors center and 
increasing tourism revenues by double digits annually. While in Elizabeth City, Russ also served on the board of directors 
for Port Discover and a president of the Pasquotank County Arts Council, leading them through the process of purchasing, 
raising funds and renovating the Arts of the Albemarle Center gallery and theatre building as their new home. Russ is a 
certified Travel Marketing Professional through the Southeast Tourism Society and a graduate of Leadership North 
Carolina. Originally from Massachusetts, he worked for several newspapers and co-owned a wholesale-retail bakery 
business before entering the tourism industry in 2000. He graduated from Worcester State College in Massachusetts 
earning a bachelor’s degree in Media Communications with an English minor. He currently resides in Elizabeth City and 
has a nine-year-old son, Geordan Haddad. 
 
Russ Haddad, Director of Tourism Development 
Division of Tourism, Film and Sports Development 
State of North Carolina Department of Commerce 
4324 Mail Service Center 
301 N. Wilmington Street (27601) 
Raleigh, NC 27699 
Phone: (919) 733-7502/ Cell: (919) 218-0260/ Fax: (919) 733-8582 
rhaddad@nccommerce.com 
http://www.nccommerce.com/en 
 
Keith Anderson Hardison 
Keith Anderson Hardison is a native of Nashville, Tennessee with family ties in North Carolina that date back almost 300 
years.  He is married to the former Angela Benigno (pronounced “Be-nee-no”) of Gulfport, Mississippi.  He holds a 
Bachelor of Arts degree in history from David Lipscomb University (1977) as well as a Master of Arts degree in museum 
science from Texas Tech University (1983).  For the last 26 years, he has served museums, historic sites, and government 
historical agencies throughout the South.  He served as executive director of Beauvoir, The Jefferson Davis Home, from 
1986-1999, where he funded and constructed the Jefferson Davis Presidential Library and Museum.  In 1999-2000, he was 
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director of education, interpretation, and visitor services for Pamplin Historical Park in Virginia, where he assisted with 
the opening of the National Museum of the Civil War Soldier.  From 2000-2006, he was an administrator with the 
Louisiana State Museum, supervising development and operation of its award-winning, $23 million Baton Rouge Branch.  
In 2006, he accepted the directorship of the North Carolina Division of State Historic Sites and Properties, a subdivision of 
the Department of Cultural Resources that supervises the preservation, development, and operation of a statewide system 
of 24 historic sites. Mr. Hardison is a former member of the Mississippi Civil War Battlefields Commission and is active 
in a number of professional and historical organizations including the American Association for State and Local History, 
the North Carolina Museums Council, and the North Carolina Historical Society.  He is a popular lecturer on Civil War, 
general history, museum, and heritage tourism-related topics. 

 
Keith Hardison, Director of Historic Sites 
Office of Archives and History 
NC Department of Cultural Resources 
4610 Mail Service Center 
Raleigh, NC 27699-4610 
Phone: (919) 807-7280/ Fax: (919) 733-8807 
keith.hardison@ncmail.net 
http://www.history.ncdcr.gov/org.htm 
 
Wayne Martin  
Wayne Martin directs the North Carolina Arts Council’s Folklife Program, which documents community cultural 
traditions, serves constituents through grants and technical assistance, and produces public programs.  Martin has 
produced numerous sound recordings of traditional music, including Bascom Lamar Lunsford: Ballads, Banjo Tunes, and 
Sacred Songs of Western North Carolina and Doug and Jack Wallin: Family Songs and Stories From the North Carolina 
Mountains, issued on the Smithsonian Folkways label, and Etta Baker: One-Dime Blues on Rounder Records.  He helped 
create and guide the Blue Ridge Heritage Initiative, a heritage tourism project to conserve and present living cultural 
traditions of the Appalachian region of North Carolina, Tennessee, Virginia, and Georgia.  Products of the Heritage 
Initiative include Cherokee Heritage Trails Guidebook and Blue Ridge Music Trails, published in 2003 by UNC Press.  
Martin’s current projects include documentation and presentation of African American music traditions in eastern North 
Carolina. 
 
Wayne Martin, Senior Program Director for Community Arts Development 
North Carolina Arts Council 
North Carolina Department of Cultural Resources 
Mail Service Center 4632  
Raleigh, NC 27699-4632 
Phone: (919) 807-6506/ Fax: (919) 807-6532 
wayne.martin@ncdcr.gov 
ncarts@ncdcr.gov 
 
Vin Steponaitis 
Director, Research Laboratories of Archaeology  
Professor, Department of Anthropology  
Degrees: University of Michigan, Ph.D. (1980), M.A. (1975); Harvard University, A.B. (1974).  
Interests: Archaeology, complex societies, ceramic analysis, quantitative methods, locational analysis; North America.  
Current research includes: Archaeology of Moundville, Digital Publication in Archaeology, and Archaeology of the 
Natchez Bluffs. 

 
Dr. Vin Steponaitis, Director, Research Laboratories of Archaeology  
Professor, Department of Anthropology 
University of North Carolina at Chapel Hill 
Research Laboratories of Archaeology, CB #3120 
University of North Carolina at Chapel Hill, 
Chapel Hill, NC 27599-3120 
Office: Alumni 108 
Phone: (919) 962-3846 / Fax: (919) 962-1613 
vin@unc.edu 
http://anthropology.unc.edu/ 
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Appendix C.  Tar Heel Economic Development PowerPoint Presentation 
June 17-18, 2009 Cultural Tourism Workshop 

 
  Double-Click on the image below to open PowerPoint and view the slides: 
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Appendix D.  Russ Haddad’s PowerPoint Presentation— 

June 17-18, 2009 Cultural Tourism Workshop 
 
Double-Click on the image below to open PowerPoint and view the slides: 

June 2009

Division of Tourism, Film and Sports Development
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Appendix E.   SAMPLE COMMUNITY INVENTORY 
 
Some features are included because they need protection, not promotion. Protection is part of a visitor 
development and management strategy. List nearby, as well as tribal land assets. 
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Appendix E: This Sample Community Inventory is taken directly from the Tribal Tourism Toolkit in association 
with the National Association of Tribal Historic Preservation Officers, Dec. 2002. 
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Appendix E: This Sample Community Inventory is taken directly from the Tribal Tourism Toolkit in association 
with the National Association of Tribal Historic Preservation Officers, Dec. 2002. 
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Appendix F.   SAMPLE INVENTORY SUMMARY FORM 
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Appendix F: This Sample Inventory Summary Form is taken directly from the Tribal Tourism Toolkit in association 
with the National Association of Tribal Historic Preservation Officers, Dec. 2002. 
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Appendix G.   SAMPLE RESIDENT ATTITUDE SURVEY 
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Appendix G: This Sample Resident Attitude Survey is taken directly from the Tribal Tourism Toolkit in association 
with the National Association of Tribal Historic Preservation Officers, Dec. 2002. 
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Appendix H.  FUNDING RESOURCE DIRECTORY 

 
 
CATEGORIES OF FUNDING: 

I. Cultural Heritage and Community Capacity Building 
II.  Indigenous Language Revitalization 

 
 

I.    Cultural Heritage Tourism and Community Capacity Building Grants  

North Carolina Department of Commerce 
Division of Tourism Development 
www.nccommerce.com/en/TourismServices/PromoteTravelAndTourismIndustry/GrantProgramsAndResources/ 
The Tourism Matching Funds grant program assists local communities and non-profit tourism organizations with local and 
regional tourism marketing and development projects. 
 
Preferred marketing activities under this program include: 

·  Paid media advertising  
·  Cooperative regional marketing  
·  Shoulder and off-season promotions  
·  Group tour marketing  
·  Strong travel sales materials accompanied by aggressive distribution plans. 

 
Projects should draw visitors from more than 100 miles away or from out of the state. Grants are awarded to projects with 
the greatest potential for positive economic impact on the state and local economies. 
 
Eligibility Requirements:  Any statutorily empowered tourism marketing agency or legally chartered non-profit North 
Carolina organization that includes tourism promotion among its major activities is eligible to apply for a grant under 
these programs. Documentation of legal status, tax exemption, federal employer identification number and organizational 
purpose is required with application. For-profit businesses may not go through an eligible organization to apply for these 
monies. 
Maximum Awards: Typically, the N.C. Department of Commerce’s Division of Tourism, Film and Sports Development 
sets aside a matching grant fund to assist statewide, regional and local destination marketing organizations and some 
governmental entities in marketing their areas as travel destinations.  
 
The grants are based on the 2007 economic development tier ranking of the N.C. Department of Commerce. The tier 
ranking favors projects in rural and depressed regions of the state, providing as much as $7,500 per grant to projects in the 
Tier 1 and Tier 2 counties. Grant awards and funding levels vary depending on county ranking.  
 
Organizations in the Tier 1 and 2 counties provide one dollar per four state dollars received up to $7,500.  
Organizations in Tier 3 and 4 counties may receive as much as $3,500 at a three to one matching rate.  
Organizations in the Tier 5 counties may receive as much as $3,500 matching each state dollar with two local dollars.  
The call for proposals deadline for FY 2008-2009 was 5 p.m. on August 22, 2008.  Below are links for downloading the 
guidelines, application form and county tier designations.    

·  2008-2009 Grant Guidelines�  2008-2009 Matching Grants Guide.pdf�
·  2008-2009 Application  �  2008-2009 Matching Funds Grant Application.doc�

·  2007 Tier Designations�  2007 Tier Designations.pdf�
 

Resources:  Tips for Preparing Grant Proposals  

 Community Development and Grant Resources  
�
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For questions contact: 
Russ Haddad 
N.C. Division of Tourism, Film and Sports Development  
(919) 733-7502 
rhaddad@nccommerce.com 
To subscribe to the Tourism Grants Mailing List, please visit the subscription area of this website. 
 
North Carolina Arts Council  
http://www.ncarts.org/freeform_scrn_template.cfm?ffscrn_id=48 
Mailing Address:  
North Carolina Arts Council  
MSC #4632 
Department of Cultural Resources 
Raleigh, NC 27699-4632 
Physical Address: 109 East Jones Street, Raleigh, NC 27601  
 
Arts & Audiences » To help arts organizations broaden, deepen, and diversify participation in their arts programs. 
Grant funds may be used for artist fees, marketing, interpretive materials, contractual fees (including contractual 
personnel), and other related costs. Up to 25-percent of the grant amount requested may be used for operating expenses 
including salaries that are directly related to the project. Grant amounts range from $5,000-$15,000 and rarely exceed 
$10,000. Grants must be matched dollar for dollar by the organization. 

Arts in Education Grants » For schools and nonprofit organizations to strengthen the use of the arts in pre K-12 settings. 
We give priority to funding the fees of professional artists to work in educational settings and collaborations between arts 
organizations and schools. 

·  AIE Artist Residency Grants  
·  AIE Initiatives Grants  

 
Creating Place: Community Public Art and Design Grants » For communities to engage artists in the development of 
community public art and design projects that will enhance the community for its residents and visitors. Grants for arts 
facility design are also offered. 

Community Public Art and Design Development 
This category supports a visioning process for identifying activities and resources necessary for engaging artists 
in community public art and design initiatives developing a public art master plan, or individual project planning. 
Funds for public art workshops, conferences, and training sessions are available through the Organizational 
Development Grant category. 
Community Public Art and Design Implementation 
This category funds all phases of the process of commissioning a work of public art or implementation of a 
public art project. This category is reserved for those organizations that have already participated in a community 
public art or design planning process through the Creating Place Program or other formal means.  
Facility Design 
This category provides support for the design phases of renovating an existing building or new construction of an 
arts facility.  

 
Folklife Grants » For artists' and organizations' projects that document and promote public appreciation of the state's folk 
and traditional arts. Folklife grants fund documentary projects and public programs. 
 
Documentary projects support: 
 

·  Folklife fieldwork that creates primary source materials that documents North Carolina's traditional arts. 
Materials created may include sound recordings, videography, photography, and/or transcribed interviews. Grant 
funds support project-related costs including stipends for project personnel, honoraria for folk artists, travel, 
supplies, and materials. Primary source materials created through the grant should be deposited in a publicly 
accessible archive. 

OR 
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·  Artists' projects that produce, publicize, and distribute materials that promote an individual traditional artist, 
ensemble, or group. Grant funds support company disc recordings, Web site development, brochures and 
pamphlets, podcasts, and video projects, among others. 

Public programs support: 

·  Exhibitions, performances and workshops, publications, and radio and television programs that promote public 
knowledge and appreciation of the state's traditional arts. Grant funds support expenses directly related to the 
project including production costs, stipends, honoraria, marketing, travel, supplies, telephone, and postage. 
Funded projects from previous years must be completed before applicants can apply for another public program 
grant. 

OR 

·  Salary assistance to organizations that create a staff position for a professional folklorist. Responsibilities of the 
folklorists must include the identification and documentation of traditional arts in North Carolina and the 
presentation of local and regional arts traditions through public programs. Organizations are invited to apply for 
salary support and must be invited to reapply in subsequent years. Generally, organizations are invited to apply 
for half the salary of the position, excluding benefits. Please contact Folklife staff for specific instructions. 

The minimum grant award for organizations is generally $5,000, and the maximum amount rarely exceeds $10,000, except 
in the case of public program grants awarded for salary assistance. All grants to organizations must be matched dollar for 
dollar except those serving rural, low-wealth counties, which are eligible for 75 percent to 100 percent funding. 
Organizations must make a strong case for financial need if the cash match is less than one-to-one. 

The minimum grant award for individuals is generally $2,500. Individuals applying for documentary project grants are not 
required to provide matching funds. 

General Support Grants » For mature arts organizations that, over time, have consistently produced strong arts programs 
and demonstrated strong management and financial accountability. Grants support the organization's ongoing artistic and 
administrative functions. 

Funds are provided to support the ongoing artistic and administrative functions of arts organizations. Fundable expenses 
may include but are not limited to salaries, artists' fees, production, travel, promotion, postage, telephone, and facility 
operation. Grant amounts generally range from $10,000 to $95,000 and are based on the organization's application rating, 
operating budget size, and Arts Council funding history. Organizations that have a recurring line item in the legislative 
budget have restricted access to General Support grants and should call Arts Council staff before applying. Grant funds 
must be spent between July 1, 2009, and June 30, 2010. 

Grassroots Arts Program » Distributes funds for arts programming, primarily through local arts councils, to all 100 N. C. 
counties using a per capita based formula. Funds are distributed by the three types of Grassroots Partners: Designated 
County Partners, Provisional County Partners, and Regional Arts Partners. 

Organizational Development » Grants for short-term technical assistance and long-term organizational development 
through the New Realities program. 

·  Technical Assistance 
Funds are provided to organizations to: Hire knowledgeable consultants to strengthen an organization's 
management and programs or conduct planning meetings for a specific project, Sponsor workshops or 
conferences, Develop a resource publication, Develop a community-wide cultural plan and/or Scholarships to 
send staff members to conferences, workshops or short-term programs (available on a limited basis). 

Grant funds support consultant or facilitator fees, travel expenses, registration fees, and other related expenses. 
Grant amounts range from $500 to $5,000. Most grant amounts are in the $500 to $1,000 range. Grants are 
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generally matched dollar for dollar by the applicant, except in cases of demonstrated need. In those cases, the 
applicant may provide the consultant's food and lodging as the grant match. Generally, organizations may receive 
no more than one management/ technical assistance grant per year. 

·  New Realities Program 
This category provides long-term assistance to organizations interested in addressing the challenges of a fast-
changing environment for the arts. The program is conducted by Nello McDaniel of Arts Action Research. 

Outreach Program » This category provides funds to develop and sustain the administration and artistic programs of 
community-based African American, Asian American, Latino, and  Native American arts organizations. 

·  Technical Assistance 
Provides technical assistance to organizations that have an operating budget of at least $10,000 and that have 
been producing arts programs for two or more years. 

·  Sustaining Support 
Provides funds to support the ongoing artistic and administrative functions of organizations that have operating 
budgets of $50,000 or higher and have been producing arts programs for three or more years. 

Regional Artist Project Grants » For regional consortia of local arts councils, which award project grants to artists in their 
regions. 

This program funds regional consortia of local arts councils to award project grants to artists in their regions. These grants 
support professional artists in any discipline and at any stage in their careers to pursue projects that further their artistic 
development. Types of fundable projects include: 

·  Creation of a new work 
·  Purchase of equipment 
·  Professional development workshops 
·  Travel support for expenses associated with a professional opportunity such as participating in an exhibition or a 

conference 
·  Development or upgrading of promotional materials such as brochures, DVDs, CDs, and Web sites 

Grant awards to artists generally range from $500 to $3,000, depending on the amount of money each consortium raises, 
the number of applicants, the number of artists selected, and the types of projects funded. Participating consortia raise 
matching funds for their programs, set specific regional guidelines in accordance with Arts Council guidelines, appoint a 
selection committee made up of arts professionals with expertise in disciplines under review, facilitate the selection 
process, and administer the awards process. An Arts Council staff member is assigned to advise each regional consortium 
on process issues and attend selection panel meetings. 

Grant amounts to regional consortia are determined by weighing the history and breadth of artist demand in each region 
and the amount of the proposed artist match, among other factors. 

Grant amounts generally range from $5,000 to $12,500 and must be matched dollar-for-dollar by the applicants. The grant 
and at least a one-to-one cash match must be spent for awards to artists. Applicants are encouraged to request matching 
funds from foundations and trusts, preferably from within the region. Applicants may also seek funds from other private 
and public sources. Up to $1,000 of Grassroots Arts funds per region may be used to match the grant. 

Statewide Service Organizations » Support is provided to organizations that provide programs and services to the arts 
community on a statewide or regional basis. 

This category provides funds to service organizations for projects and programs that serve their members, artists, arts 
organizations, and the arts community. Funded programs and services may include newsletters, listserv and Web site 
management, conferences, workshops, classes, consultations, research, resource publications, presentations, and the 
development and distribution of promotional materials. Grant funds support administrative and program expenses directly 
related to the proposed programs and services. Grant amounts range from $5,000 - $35,000 and must be matched dollar for 
dollar by the organization. 
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N.C. Rural Economic Development Center   
(NC Rural Center) 
Thomas W. Lambeth, Chairman  
Billy Ray Hall, President  
4021 Carya Drive, Raleigh, NC 27610  
Telephone: (919) 250-4314/ Fax: (919) 250-4325  
info@ncruralcenter.org  
www.ncruralcenter.org  
Three areas: Rural policy initiatives, Capacity Building Programs, Research and Information Tools.  
For more than a decade, the Rural Center has been making sound investments in North Carolina's rural communities. The 
center puts public and private dollars to work -- investing in new ideas, expanding rural infrastructure and supporting 
community-based organizations. Discover how these programs can meet your local needs. 
Water & Sewer Grants Program 
Community Economic Development Grants Program (CDCs) 
Research & Demonstration Grants 
 
The North Carolina Department of Cultural Resources 
109 East Jones Street— MSC 4601 
Raleigh, NC 27699-4601 
Phone: (919) 807-7385/ Fax: (919) 733-1620  
http://www.ncculture.com 
�
The North Carolina Community Foundation  
4601 Six Forks Road, Suite 524 
Raleigh, North Carolina 27609  
Ph: (919) 828-4387/ (800) 201-9533 
Fax: (919) 828-5495  
http://www.nccommunityfoundation.org 
Click here to find your local community foundation: 
http://www.nccommunityfoundation.org/04__affiliates.php?#southeastern 
Our statewide network of affiliate foundations sponsors annual grant cycles for local nonprofits. Information about grants 
available in your area can be found by selecting your local affiliate from the list below. If you are not located in a county 
we serve, please visit www.communityfoundationsnc.org to find your local community foundation. 
 
The History Channel:  Save Our History 
Inspire the youth in your community to become the preservationists of tomorrow. Museums, historic sites, historical 
societies, preservation organizations, libraries, and archives are invited to partner with a local school or youth group and 
apply for funding to help preserve the history of their communities. Each year, HISTORY awards $250,000 in grants to 
organizations that partner with schools or youth groups on community preservation projects that engage students in 
learning about, documenting and preserving the history of their communities. 
The 2009/2010 Grant Cycle will kick off in January 2009, when the grant application is posted online at 
saveourhistory.com. Applications will be due in June of 2009. In the interim, questions about the program can be directed 
to info@saveourhistory.com. 
Eligibility:  Nonprofits, government agencies 
http://www.history.com/minisite.do?content_type=Minisite_Generic&content_type_id=51650&display_order=3&mini_id
=51103 
 
The William Randolph Hearst Foundations:  Culture Grants 
http://www.hearstfdn.org/fp_culture.html 
Description: Supports programs that enrich the lives of young people with cultural activities, primarily through arts-in-
education programs. Award Amount: Varies.  Deadline: Ongoing.  Eligibility: Nonprofits, businesses. 
300 West 57th Street (26th Floor) 
New York, NY 10019-3741 
Telephone: 212-586-5404/  Fax: 212-586-1917 
George Irish, East Coast Director 
Mason Granger, Program Director, Grants 
Ligia Cravo, Senior Program Officer 
Alison N. Yu, Program Officer 
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Mayra Cedeño, Grants Manager 
Martha G. Shershin, Program Associate 
Kevin Broadie, Program Assistant 
 
Seventh Generation Fund for Indian Development 
http://www.7genfund.org/apply_for_grant.php�
P.O. Box 4569 
Arcata, CA 95518 
Phone: (707) 825-7640/ Fax: (707) 825-7639 
General Support Grants: $600 - $5,000 per year 
Deadlines for submitting a proposal for these grants: February 1, June 1, October 1. 

·  Assist with establishing an emerging, grassroots Native organization or community 
·  Cover general operating costs of an existing Native organization 
·  Help a Native community-based organization accomplish its work 
·  Facilitate project-specific training, pay for experts/consultants, or provide for other organizational capacity 

building needs 
·  Support group participation in regional workshops, national forums and special conferences to help build new 

skills to benefit the community 
 
Applications must be postmarked no later than the deadline. We will acknowledge receipt of your proposal You will 
receive written notification of our decision within 6-8 weeks 
Mini Grants: $50 - $500 
There are no deadlines. Proposals may be submitted at any time during the year in the form of a one or two-page letter that 
includes a proposed budget for the project. 
Seventh Generation Fund supports Native communities whose goals and objectives closely match one of our program 
areas. Learn more about our granting in the Grant-making Guidelines section. 
 
Arts and Cultural Expression: This program provides support to grassroots Native communities and cultural arts 
organizations. We encourage holistic community health and cultural renewal efforts by using traditional and contemporary 
art forms to express cultural diversity.  Arts and Cultural Expression Brochure (PDF: 1.7MB) 
Environmental Health & Justice: We provide small grants and technical assistance to Indigenous peoples involved in 
frontline grassroots action, advocacy for environmental and social justice and community organizing. Projects include 
support for groups impacted by invasive or extractive industries or by companies or practices that pollute or deplete 
natural resources.   Environmental Health & Justice Brochure (PDF: 1.6MB) 
Human Rights: SGF supports the creation and continuation of strategic alliances between Indigenous Peoples to empower 
them to participate in all forms and levels of human rights advocacy. 
Intergenerational Leadership Initiative: Native youth, elders and cultural leaders engaged in community organizing work 
for cultural health, environmental justice and social equity are the core component of this program. We promote training in 
leadership and pride in cultural heritage for generations yet to come. 
Sacred Earth: We support community-based efforts to revitalize traditional spiritual practices and life ways and protect 
and preserve traditional sacred sites – these include geographical areas of historical spiritual significance to Indigenous 
peoples, threatened by encroachment of interests harmful to these special places. 
Sustainable Communities: SGF provides seed money, organizational support and technical training to Native grassroots 
community-based projects striving for holistic community health and renewal. We support traditional agricultural 
methods, renewable forms of energy and sustainable strategies for development that preserve or restore traditional life-
ways for future generations. (Click here for more information on our California Traditional Healing Program) 
Women’s Leadership: SGF advocates and protects the sacred role of women as leaders in Native communities. 
 
The First Peoples Fund 
http://www.firstpeoplesfund.org/�
P.O. Box 2977 Rapid City, SD 57709 
(605) 348-0324/ fax: (605) 348-6594   
info@firstpeoplesfund.org  
First Peoples Fund supports the advancement of American Indian arts by focusing on three funding areas: 
The Jennifer Easton  Community Spirit Awards- A national recognition and fellowship award for American Indian artists. 
Artists in Business Leadership Program - �This program provides artists with technical assistance, access to capital and to 
new marketing opportunities.  
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Cultural Capital Grant Fellowship -�This program is designed to further the important cultural work of artists who have 
previously been honored through the Community Spirit Awards.  
 
Southern Rural Development Initiative (SRDI) 
http://www.srdi.org/ 
info@srdi.org 
Raleigh:  
128 E. Hargett St. Suite 202  
Raleigh, NC 27601 
phone: 919.829.5900/ fax: 919.829.0504 
Asheville:  
20 Battery Park Avenue, Suite 211  
Asheville, NC 28801  
phone: 828.285.9230 
The Southern Rural Development Initiative (SRDI) works with local partners to increase income, individual and 
community assets, and racial equity in low-wealth regions of the South. We support rural leaders to grow sustainable 
economies rooted in local culture, a healthy environment, and inclusive values.  We strengthen the power of our 
constituency to shift policy, practice democratic and inclusive philanthropy, and model economic development in ways 
that effectively use local assets to solve rural poverty and inequality.  
Their resource links:  http://www.srdi.org/resources.php 
 
The Ford Foundation 
http://www.fordfound.org/grants 
 
National Scenic Byway Grants  
http://www.bywaysonline.org/grants/ 
DOT FHWA National Scenic Byways Program 
1200 New Jersey Avenue, SE 
HEPN-50 
Washington, DC 20590 
1-800-4BYWAYS (1-800-429-9297), option 3 
1-202-366-1929  
The National Scenic Byways Discretionary Grants program provides merit-based funding for byway-related projects in 
designated National Scenic Byways each year.  
 
National Trust for Historic Preservation  
http://www.preservationnation.org/resources/find-funding/ 
Online blog listing their current grant opportunities that might match up with your community’s cultural tourism project: 
http://nthpgrants.blogspot.com/ 
The National Trust for Historic Preservation offers planning grants for historic preservation projects across the 
country.  Cultural heritage tourism projects can be eligible for this funding.  These are small matching grants for planning, 
education and consulting services to assist historic preservation projects.  
Grant amounts may range from $500 to $10,000 and require a one-to-one cash match.  Nonprofit organizations with 
current 501(c)3 status, as well as local governments, may apply.  Eligible projects include hiring consultants to prepare 
a cultural heritage tourism assessment, designing interpretive signage, and holding educational programs or 
workshops.  Deadlines are October 1, February 1, and June 1.  To receive a grant application or more information, 
contact your National Trust Regional Office. http://www.preservationnation.org/about-us/regional-offices/southern/ 

 Preserve America  
http://www.nps.gov/history/hps/hpg/PreserveAmerica/index.htm 
The Preserve America matching-grant program provides planning funding to designated Preserve America Communities 
to support preservation efforts through heritage tourism, education, and historic preservation planning. Preserve America 
grants support planning, development, and implementation of innovative activities and programs in heritage tourism 
such as surveying and documenting historic resources, interpreting historic sites, planning, marketing, and 
training. Successful applicants will emphasize creative projects that promote and preserve the community's cultural 
resources. Successful projects will involve public-private partnerships and serve as models to communities nationwide for 
heritage tourism, education, and economic development.  Grants range in size from $20,000 to $250,000. 
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Save America's Treasures  
National Trust for Historic Preservation  
1785 Massachusetts Avenue, N.W. 
Washington, D.C. 20036 
(202) 588-6012 
http://www.nps.gov/history/hps/treasures/index.htm 
Email: saveamericastreasures@nthp.org 
Federal grants are now available for preservation and/or conservation work on nationally significant intellectual and 
cultural artifacts and nationally significant historic structures and sites.  Eligible applicants include nonprofit, tax-exempt 
501(c), U.S. organizations, units of state or local government, and federally recognized Indian Tribes.  Grants are awarded 
through a competitive process and require a dollar-for-dollar, non- federal match. The minimum grant request for 
collections projects is $25,000 federal share; the minimum grant request for historic property projects is $125,000  federal 
share. The maximum grant request for all projects is $700,000 federal share.     

Tourism Cares 
http://www.tourismcares.org/RelId/33637/ISvars/default/Home.htm 
275 Turnpike St., Suite 307  
Canton, MA 02021  
Tel: 781-821-5990/ Fax: 781-821-8949  
Email: info@tourismcares.org 
The tourism industry's nonprofit organization, awards grants to worthy tourism-related nonprofit organizations worldwide 
for conservation or preservation of exceptional cultural, historic, or natural sites. 
Tourism Cares considers projects or programs with  either or both of the following goals: 1) projects that protect,  restore, 
or conserve sites of exceptional cultural, historic, or  natural significance; and 2) programs that educate local 
host  communities and the traveling public about conservation and  preservation of sites. Historically, grants have ranged 
between $10,000 and $20,000  each.  However, based on merit and availability of funds, grants  of up to $100,000 will be 
considered. Visit the web site for complete program guidelines, an FAQ, and information on past grant recipients.   
 
National Endowment for the Humanities 
Preservation and Access Research and Development Grants 
http://www.neh.gov/grants/guidelines/PARD.html 
1100 Pennsyvania, NW, Washington, DC 20506 
Phone: (800) 634-1121 
info@neh.gov  
Grants up to $400,000. 
 
Complete list of grants from the NEH: 
 
Preservation Education and Training Grants  Grants up to $250,000. 
The Preservation and Access Education and Training program is central to NEH's efforts to preserve and establish access 
to cultural heritage resources. Thousands of libraries, archives, museums, and historical organizations across the country 
maintain important collections of books and manuscripts, photographs, sound recordings and moving images, 
archaeological and ethnographic artifacts, art and material culture collections, electronic records, and digital objects. The 
challenge of preserving and making accessible such large and diverse holdings is enormous and the need for 
knowledgeable staff is significant and ongoing. Preservation and Access Education and Training grants help the staff of 
cultural institutions, large and small, obtain the knowledge and skills needed to serve as effective stewards of humanities 
collections. Grants also support educational programs that prepare the next generation of conservators and preservation 
professionals, as well as projects that introduce the staff of cultural institutions to recent improvements in preservation and 
access practices. Preservation and Access Education and Training grants support activities such as these: * regional 
preservation field services that provide a wide range of education and training (for example, through surveys, workshops, 
consultations, reference services, and informational materials about the care of humanities collections), especially for staff 
at smaller libraries, museums, archives, and other cultural organizations; * graduate programs in preservation and 
conservation; and * workshops that address preservation and access topics of broad significance and impact, such as * 
collections care training for staff members who are responsible for the day-to-day care and management of humanities 
collections; * preventive conservation and sustainable preservation strategies; * disaster preparedness, response, and 
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recovery; * the preservation of and provision of access to recorded sound and moving image collections; * digital 
preservation; and * best practices for enhancing and integrating access to collections in libraries, archives, and museums. 

Digging into Data    $5,000- $300,000 
The advent of what has been called “data-driven inquiry” or “cyberscholarship” has changed the nature of inquiry across 
many disciplines, including the sciences and humanities, revealing new opportunities for interdisciplinary collaboration on 
problems of common interest. The creation of vast quantities of Internet accessible digital data and the development of 
techniques for large-scale data analysis and visualization have led to remarkable new discoveries in genetics, astronomy, 
and other fields, and—importantly—connections between academic disciplinary areas. New techniques of large-scale data 
analysis allow researchers to discover relationships, detect discrepancies, and perform computations on data sets that are 
so large that they can be processed only using computing resources and computational methods developed and made 
economically affordable within the past few years. With books, newspapers, journals, films, artworks, and sound 
recordings being digitized on a massive scale, it is possible to apply data analysis techniques to large collections of diverse 
cultural heritage resources as well as scientific data. How might these techniques help scholars use these materials to ask 
new questions about and gain new insights into our world? To encourage innovative approaches to this question, four 
international research organizations are organizing a joint grant competition to focus the attention of the social science and 
humanities research communities on large-scale data analysis and its potential application to a wide range of scholarly 
resources. The goals of the initiative are to promote the development and deployment of innovative research techniques in 
large-scale data analysis; to promote international collaboration; to foster interdisciplinary collaboration among scholars in 
the humanities, social sciences, computer sciences, information sciences, and other fields, around questions of text and 
data analysis; and to work with data repositories that hold large digital collections to ensure efficient access to these 
materials for research. In recognition of the international nature of cyberinfrastructure/e-science, the Digging into Data 
Challenge will bring together international research teams to advance research and to share their results openly, so that 
others may learn from them. The Digging into Data Challenge competition is sponsored by four leading funders from three 
countries: The Canadian Social Sciences and Humanities Research Council (SSHRC); The U.K. Joint Information 
Systems Committee (JISC); The U.S. National Endowment for the Humanities (NEH); and The U.S. National Science 
Foundation (NSF). This Request for Proposals (RFP) explains how to apply to the Digging into Data Challenge. Please 
note that each funder has also produced an RFP Addendum with information specific to that funder. Each funder will have 
different rules and requirements, depending on its mission and its policies and procedures. Therefore, before you apply 
you should carefully read this RFP as well as the RFP Addenda for any of the funders to which you wish to apply. All of 
these documents are available on the Digging into Data Challenge Web site. (www.diggingintodata.org). 
 
Humanities Collections and Reference Resources   Grants up to $350,000. 
The Humanities Collections and Reference Resources program supports projects that provide an essential foundation for 
scholarship, education, and public programming in the humanities. Thousands of libraries, archives, museums, and 
historical organizations across the country maintain important collections of books and manuscripts, photographs, sound 
recordings and moving images, archaeological and ethnographic artifacts, art and material culture, electronic records, and 
digital objects. Funding from this program strengthens efforts to extend the life of such materials and make their 
intellectual content widely accessible, often through the use of digital technology. Awards are also made to create various 
reference resources that facilitate use of cultural materials, from works that provide basic information quickly to tools that 
synthesize and codify knowledge of a subject for in-depth investigation. Applicants should define a specific problem, 
devise procedures and potential solutions, and explain how they would evaluate their projects and disseminate their 
findings. Project results must serve the needs of a significant segment of humanists. Small and mid-sized institutions that 
have never received an NEH grant are especially encouraged to apply. Applications may be submitted for projects that 
include or combine the following activities: arranging and describing archival and manuscript collections; cataloging 
collections of printed works, photographs, recorded sound, moving images, art, and material culture; implementing 
preservation measures, such as basic rehousing, reformatting, deacidification, or conservation treatment; digitizing 
collections, or preserving and improving access to born-digital resources; developing databases, virtual collections, or 
other electronic resources to codify information on a subject field or to provide integrated access to selected humanities 
materials; creating encyclopedias; preparing linguistic tools, such as historical and etymological dictionaries, corpora, and 
reference grammars (separate funding is available for endangered language projects in partnership with the National 
Science Foundation); developing tools for spatial analysis and representation of humanities data, such as atlases and 
geographical information systems (GIS); and designing digital tools to facilitate use of humanities resources. Applications 
may address the holdings or activities of a single institution or may involve collaboration. In all cases, projects should be 
designed to facilitate sharing, exchange, and interoperability of humanities information and products. 
 
Preservation and Access Research and Development Grants   Grants up to $400,000. 
Preservation and Access Research and Development grants support projects that address major challenges in preserving or 
providing access to humanities collections and resources. These challenges include the need to find better ways to preserve 
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materials of critical importance to the nation’s cultural heritage—from fragile artifacts and manuscripts to analog 
recordings and digital assets subject to technological obsolescence—and to develop advanced modes of searching, 
discovering, and using such materials. Applicants should define a specific problem, devise procedures and potential 
solutions, and explain how they would evaluate their projects and disseminate their findings. Project results must serve the 
needs of a significant segment of humanists. Small and mid-sized institutions that have never received an NEH grant are 
especially encouraged to apply. Eligible projects may include efforts to * develop technical standards, best practices, and 
tools for preserving and creating access to humanities collections; * explore more effective scientific and technical 
methods of preserving humanities collections; * develop automated procedures and computational tools to integrate 
humanities data in disparate online resources; or * investigate and test new ways of providing digital access to humanities 
materials that are not amenable to standard modes of digitization. NEH especially encourages applications that address the 
following areas: * Digital Preservation: how to preserve digital humanities materials, including those for which no analog 
counterparts exist; * Recorded Sound and Moving Image Collections: how to preserve and increase access to the record of 
the twentieth century contained in these formats; and * Preventive Conservation: how to protect and slow the deterioration 
of humanities collections through the use of sustainable preservation strategies. Collaboration is a hallmark of research and 
development projects. Projects that present advanced models of collaboration, especially between humanities 
professionals, computer or information scientists, and other technical experts, are welcomed. Projects to develop standards 
or procedures should be guided by a committee representative of the relevant professions to ensure that they are 
comprehensive and acceptable. Successful applicants will be expected to create a white paper that describes the lessons 
learned during the conduct of the project (both positive and negative). The white paper should also document any software 
or techniques resulting from the project. White papers will be posted on the NEH Web site so that others may benefit from 
the research. 
 
Interpreting America's Historic Places: Planning Grants  Grants up to $75,000. 
Interpreting America’s Historic Places grants support public humanities projects that exploit the evocative power of 
historic places to explore stories, ideas, and beliefs that deepen our understanding of our lives and our world. The Division 
of Public Programs supports the development of humanities content and interactivity that excite, inform, and stir 
thoughtful reflection upon culture, identity, and history in creative and new ways. Interpreting America’s Historic Places 
projects may interpret a single historic site or house, a series of sites, an entire neighborhood, a town or community, or a 
larger geographical region. Grants for Interpreting America’s Historic Places should encourage dialogue, discussion, and 
civic engagement, and they should foster learning among people of all ages. To that end, the Division of Public Programs 
urges applicants to consider more than one format for presenting humanities ideas to the public. NEH offers two categories 
of grants for Interpreting America’s Historic Places: Planning and Implementation Grants. Planning grants are available 
for those projects that may need further development before applying for implementation. This planning can include the 
identification and refinement of the project’s main humanities ideas and questions, consultation with scholars in order to 
strengthen the humanities content, preliminary audience evaluation, preliminary design of the proposed interpretive 
formats, beta testing of digital formats, development of complementary programming, research at archives or sites whose 
resources might be used, or the drafting of interpretive materials. The goals of Interpreting America’s Historic Places 
grants are to enhance lifelong learning in American history by connecting significant events, people, ideas, stories, and 
traditions with specific places; foster the development of interpretive programs for the public that address central events, 
themes, and issues in American history; and encourage consultation with humanities scholars and history organizations in 
the development of heritage tourism destinations. Interpreting America’s Historic Places projects should interpret a place 
that played a significant role in American history; enrich the visitor experience at one or more historic places by 
interpreting these places in light of broader themes in American history; make use of the specific features of one or more 
historic places—the site, its location, buildings, or other natural or built features—as integral parts of the proposed 
interpretation; be based on sound humanities scholarship; involve humanities scholars in all phases of development and 
implementation; approach the subject thematically, analytically, and interpretively through an appropriate variety of 
perspectives; interest broad audiences; and employ appealing and accessible program formats that will actively engage the 
public in learning. 
 
America's Historical and Cultural Organizations: Implementation Grants   Grants up to $1,000,000. 
America’s Historical and Cultural Organizations grants support projects in the humanities that explore stories, ideas, and 
beliefs that deepen our understanding of our lives and our world. The Division of Public Programs supports the 
development of humanities content and interactivity that excite, inform, and stir thoughtful reflection upon culture, 
identity, and history in creative and new ways. Grants for America’s Historical and Cultural Organizations should 
encourage dialogue, discussion, and civic engagement, and they should foster learning among people of all ages. To that 
end, the Division of Public Programs urges applicants to consider more than one format for presenting humanities ideas to 
the public. Implementation grants support the final preparation of a project for presentation to the public. Applicants must 
submit a full walkthrough for an exhibition, or a prototype or storyboard for a digital project, that demonstrates a solid 
command of the humanities ideas and scholarship that relate to the subject. Applicants for implementation grants should 
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have already done most of the planning for their projects, including the identification of the key humanities themes, 
relevant scholarship, and program formats. For exhibitions, implementation grants can support the final stages of design 
development, but these grants are primarily intended for installation. Applicants are not required to obtain a planning grant 
before applying for an implementation grant. Applicants may not, however, submit multiple applications for the same 
project at the same deadline. If an application for a project is already under review, another application for the same 
project cannot be accepted. See application guidelines for Planning Grants. America’s Historical and Cultural 
Organizations grants support projects that are presented in these formats: traveling exhibitions that are presented at 
multiple venues; long-term exhibitions at one institution; interpretive Web sites or other digital formats; interpretation of 
historic places or areas; reading and discussion programs; panel exhibitions that travel widely, reach a broad audience, and 
take advantage of complementary programming formats (e.g., reading and discussion series, radio, or other media) to 
enhance the visitor experience; or other project formats that creatively engage audiences in humanities ideas. Applications 
that make innovative use of emerging technologies are encouraged. Projects must do more than simply provide a digital 
archive of material. They should offer new ways of contextualizing and interpreting information that engages public 
audiences interactively in exploring humanities ideas and questions. Applications may, for example, include plans to 
create Web sites, PDA tours and resources, podcasts, virtual environments, wiki formats other formats that utilize user-
generated content, virtual imaging, GIS mapping, online scholar-led discussions, video on demand, streaming video, 
games, or other digital formats. When it is relevant, applications must explain how user-generated postings to public 
cyberspace will be vetted by qualified scholars or project staff for accuracy and public educational value. Digital 
components should rest on sound humanities scholarship and enhance the project’s humanities content for the general 
public in ways that take unique advantage of the proposed formats. 
 
America's Media Makers Production Grants  Grants up to $1,000,000. 
Grants for America’s Media Makers support projects in the humanities that explore stories, ideas, and beliefs that deepen 
our understanding of our lives and our world. The Division of Public Programs supports the development of humanities 
content and interactivity that excite, inform, and stir thoughtful reflection upon culture, identity, and history in creative and 
new ways. Grants for America’s Media Makers should encourage dialogue, discussion, and civic engagement, and they 
should foster learning among people of all ages. To that end, the Division of Public Programs urges applicants to consider 
more than one format for presenting humanities ideas to the public. NEH offers two categories of grants for media 
projects, Development Grants and Production Grants. Development grants enable media producers to collaborate with 
scholars to develop humanities content and format and to prepare programs for production. Development grants should 
culminate in the refinement of a project’s humanities ideas, a script, or a design document for (or a prototype of) digital 
media components or projects, or a prototype for a digital media project together with a detailed plan for outreach and 
public engagement in collaboration with partner organizations. See application guidelines for Development Grants. 
Production grants support the preparation of a program for distribution. Applicants must submit a script for a radio or 
television program, or a prototype or storyboard for a digital media project, that demonstrates a solid command of the 
humanities ideas and scholarship related to a subject. The script for a radio or television program, or prototype or 
storyboard for a digital media project, must also show how the narrative elements, visual approach, and interactive design 
combine to present the project’s humanities ideas. Applicants must have consulted with appropriate scholars about the 
project and obtained their commitment as advisers. Finally, applicants must have recruited the media team, including at a 
minimum the producer, director, writer, and, for a digital media project, the interactive designer. Applications may be 
submitted for any phase of a project. Applicants are not required to obtain a development grant before applying for a 
production grant. Applicants may not, however, submit multiple applications for the same project at the same deadline. An 
applicant must choose whether to apply for development or production of a particular project. If an application for a 
project is already under review, another application for the same project cannot be accepted. NEH encourages radio, 
television, and digital media projects that combine radio or television programs with complementary projects using 
emerging technologies, museum exhibitions, reading and discussion programs, and other formats that expand and enhance 
programs’ humanities content, deepen the audiences’ experience of the content, engage audiences in new ways, and 
expand the distribution of programs; advance the role of cultural repositories in online teaching, learning, and research for 
public audiences, teachers, students, and scholars; culminate in products such as DVDs, Web sites, games, virtual 
environments, streaming, video on demand, and podcasts, as well as user-generated content; simultaneously produce a 
broadcast program and interactive companion content in order to extend the educational experience of the program’s 
audience, use resources efficiently, and keep the humanities ideas at the center of the project as the broadcast program and 
the interactivity are designed; engage public audiences interactively in exploring humanities ideas and questions by using 
new ways to contextualize, interpret, and distribute content; result in large-scale, collaborative programs featuring multiple 
formats; and build new programs around previously funded NEH projects using complementary formats that will add new 
dimensions to the original project and take advantage of new formats and technologies to reach audiences that were not 
served by the original project. 
  
America's Historical and Cultural Organizations: Planning Grants   Grants up to $75,000. 
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America’s Historical and Cultural Organizations grants support projects in the humanities that explore stories, ideas, and 
beliefs that deepen our understanding of our lives and our world. The Division of Public Programs supports the 
development of humanities content and interactivity that excite, inform, and stir thoughtful reflection upon culture, 
identity, and history in creative and new ways. Grants for America’s Historical and Cultural Organizations should 
encourage dialogue, discussion, and civic engagement, and they should foster learning among people of all ages. To that 
end, the Division of Public Programs urges applicants to consider more than one format for presenting humanities ideas to 
the public. Planning grants are available for projects that may need further development before applying for 
implementation. This planning can include the identification and refinement of the project’s main humanities ideas and 
questions, consultation with scholars in order to strengthen the humanities content, preliminary audience evaluation, 
preliminary design of the proposed interpretive formats, beta testing of digital formats, development of complementary 
programming, research at archives or sites whose resources might be used, or the drafting of interpretive materials. 
America’s Historical and Cultural Organizations grants support projects that are presented in these formats: traveling 
exhibitions that are presented at multiple venues; long-term exhibitions at one institution; interpretive Web sites or other 
digital formats; interpretation of historic places or areas; reading and discussion programs; panel exhibitions that travel 
widely, reach a broad audience, and take advantage of complementary programming formats (e.g., reading and discussion 
series, radio, or other media) to enhance the visitor experience; or other project formats that creatively engage audiences in 
humanities ideas. Applications that make innovative use of emerging technologies are encouraged. Projects must do more 
than simply provide a digital archive of material. They should offer new ways of contextualizing and interpreting 
information that engages public audiences interactively. Applications may, for example, include plans to create PDA tours 
and resources, podcasts, virtual environments, wiki formats, other formats that utilize user-generated content, virtual 
imaging, GIS mapping, online scholar-led discussions, streaming video, games, or other digital formats. When it is 
relevant, applications must explain how user-generated postings to public cyberspace will be vetted by qualified scholars 
or project staff for accuracy and public educational value. Digital components must rest on sound humanities scholarship 
and enhance the project’s humanities content for the general public in ways that take unique advantage of the proposed 
formats. 
 
America's Media Makers Development Grants   Grants up to $75,000. 
Grants for America’s Media Makers support projects in the humanities that explore stories, ideas, and beliefs that deepen 
our understanding of our lives and our world. The Division of Public Programs supports the development of humanities 
content and interactivity that excite, inform, and stir thoughtful reflection upon culture, identity, and history in creative and 
new ways. Grants for America’s Media Makers should encourage dialogue, discussion, and civic engagement, and they 
should foster learning among people of all ages. To that end, the Division of Public Programs urges applicants to consider 
more than one format for presenting humanities ideas to the public. NEH offers two categories of grants for media 
projects: Development Grants and Production Grants. Development grants enable media producers to collaborate with 
scholars to develop humanities content and format and to prepare programs for production. These grants cover a wide 
range of activities that include, but are not limited to, meetings and individual consultations with scholars, research, 
preliminary interviews, preparation of program scripts, designs for interactivity and digital distribution, and the creation of 
partnerships for outreach activities and public engagement with the humanities. Development grants should culminate in 
the refinement of a project’s humanities ideas, a script, or a design document for (or a prototype of) digital media 
components or projects. Before applying, applicants must have a solid command of the major humanities scholarship on 
their subject, have clarified the ideas that the project will consider, and have consulted with a team of scholarly advisers to 
work out the intellectual issues that the program will explore. Applicants must also have made preliminary decisions about 
the format and storyline and located essential materials for the program(s). Finally, they must have recruited the 
appropriate media professionals, especially the producer, writer, or interactive designer. Production grants support the 
preparation of a program for distribution. Applicants must submit a script for a radio or television program, or a prototype 
or storyboard for a digital media project, that demonstrates a solid command of the humanities ideas and scholarship 
related to a subject. NEH also supports Chairman’s Special Award projects. These projects are more complex and of 
national visibility that would be of compelling interest to the general public, show exceptional promise for examining 
important humanities ideas in new ways, and reach large audiences. These goals can often be accomplished through 
combining a variety of program formats, forming creative collaborations among diverse institutions, and expanding the 
scope and reach of the project. The Chairman’s Special Award is offered at the production stage, but not at the 
development stage. See application guidelines for Production Grants. Applications may be submitted for any phase of a 
project. Applicants are not required to obtain a development grant before applying for a production grant. Applicants may 
not, however, submit multiple applications for the same project at the same deadline. An applicant must choose whether to 
apply for development or production of a particular project. If an application for a project is already under review, another 
application for the same project cannot be accepted. NEH encourages radio, television, and digital media projects that 
combine radio or television programs with complementary projects using emerging technologies, museum exhibitions, 
reading and discussion programs, and other formats that expand and enhance programs’ humanities content, deepen the 
audiences’ experience of the content, engage audiences in new ways, and expand the distribution of programs; advance the 
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role of cultural repositories in online teaching, learning, and research for public audiences, teachers, students, and scholars; 
culminate in products such as DVDs, Web sites, games, virtual environments, streaming, video on demand, and podcasts, 
as well as user-generated content; simultaneously produce a broadcast program and interactive companion content in order 
to extend the educational experience of the program’s audience, use resources efficiently, and keep the humanities ideas at 
the center of the project as the broadcast program and the interactivity are designed; engage public audiences interactively 
in exploring humanities ideas and questions by using new ways to contextualize, interpret, and distribute content; result in 
large-scale, collaborative programs featuring multiple formats; and build new programs around previously funded NEH 
projects using complementary formats that will add new dimensions to the original project and take advantage of new 
formats and technologies to reach audiences that were not served by the original project. 
 
Interpreting America's Historic Places: Implementation Grants  Grants up to $1,000,000. 
Interpreting America’s Historic Places grants support public humanities projects that exploit the evocative power of 
historic places to explore stories, ideas, and beliefs that deepen our understanding of our lives and our world. The Division 
of Public Programs supports the development of humanities content and interactivity that excite, inform, and stir 
thoughtful reflection upon culture, identity, and history in creative and new ways. Interpreting America’s Historic Places 
projects may interpret a single historic site or house, a series of sites, an entire neighborhood, a town or community, or a 
larger geographical region. Grants for Interpreting America’s Historic Places should encourage dialogue, discussion, and 
civic engagement, and they should foster learning among people of all ages. To that end, the Division of Public Programs 
urges applicants to consider more than one format for presenting humanities ideas to the public. NEH offers two categories 
of grants for Interpreting America’s Historic Places: Planning and Implementation Grants. Implementation grants support 
the final preparation of a project for presentation to the public. Applicants must submit a full walkthrough for an 
exhibition, or a prototype or storyboard for a digital project, that demonstrates a solid command of the humanities ideas 
and scholarship that relate to the subject. Applicants for implementation grants should have already done most of the 
planning for their projects, including the identification of the key humanities themes, relevant scholarship, and program 
formats. For exhibitions, implementation grants can support the final stages of design development, but these grants are 
primarily intended for installation. Applicants are not required to obtain a planning grant before applying for an 
implementation grant. Applicants may not, however, submit multiple applications for the same project at the same 
deadline. If an application for a project is already under review, another application for the same project cannot be 
accepted. The goals of Interpreting America’s Historic Places are to enhance lifelong learning in American history by 
connecting significant events, people, ideas, stories, and traditions with specific places; foster the development of 
interpretive programs for the public that address central events, themes, and issues in American history; and encourage 
consultation with humanities scholars and history organizations in the development of heritage tourism destinations. 
Interpreting America’s Historic Places projects should interpret a place that played a significant role in American history; 
enrich the visitor experience at one or more historic places by interpreting these places in light of broader themes in 
American history; make use of the specific features of one or more historic places—the site, its location, buildings, or 
other natural or built features—as integral parts of the proposed interpretation; build on sound humanities scholarship; 
involve humanities scholars in all phases of development and implementation; approach the subject thematically, 
analytically, and interpretively through an appropriate variety of perspectives; interest broad audiences; and employ 
appealing and accessible program formats that will actively engage the public in learning. To ensure that the humanities 
ideas are well conceived, projects must use a team of scholars who represent major fields relevant to the subject matter and 
offer diverse perspectives and approaches. Projects may also include other participants with experience and knowledge 
appropriate to the project’s formats or technical requirements. 
 
Summer Stipends     Grants up to $6,000. 
Summer Stipends support individuals pursuing advanced research that is of value to scholars and general audiences in the 
humanities. Recipients usually produce articles, monographs, books, digital materials, archaeological site reports, 
translations, editions, or other scholarly tools. Summer Stipends support full-time work on a humanities project for a 
period of two months. Summer Stipends support projects at any stage of development. Summer Stipends are awarded to 
individual scholars. Organizations are not eligible to apply. Summer Stipends may not be used for research for doctoral 
dissertations or theses by students enrolled in a degree program; specific policy studies or educational or technical impact 
assessments; the preparation or publication of textbooks; studies of teaching methods or theories, surveys of courses and 
programs, or curriculum development; inventories of collections; works in the creative or performing arts (e.g., painting, 
writing fiction or poetry, dance performance, etc.); projects that seek to promote a particular political, philosophical, 
religious, or ideological point of view; or projects that advocate a particular program of social action. Applications may 
address the holdings or activities of a single institution or may involve collaboration. In all cases, projects should be 
designed to facilitate sharing, exchange, and interoperability of humanities information and products. 
 
Picturing America School Collaboration Projects    Grants up to $75,000. 
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Building on the national distribution of Picturing America, the National Endowment for the Humanities invites proposals 
for local and regional projects that foster collaboration between K-12 educators and humanities scholars to encourage 
engagement with the rich resources of American art to tell America’s story. The Picturing America School Collaboration 
Projects grant opportunity is designed to help teachers and librarians whose schools display the Picturing America images 
form connections with courses in the core curriculum. These projects will be grounded in the great works of art included in 
Picturing America, which is part of the Endowment’s We the People program. Information about Picturing America, 
including the Picturing America Teachers Resource Book, can be found by visiting the Picturing America Web site. The 
images in Picturing America reflect a variety of media spanning several centuries, ranging from the work of early 
American Indian artists to painters such as Mary Cassatt and Jacob Lawrence, from photographers such as Dorothea Lange 
to architects such as Frank Lloyd Wright. These images will help students better understand America’s diverse people and 
places and connect them to our nation’s travails and triumphs. This history is reflected in the themes of Picturing America: 
Leadership, Freedom and Equality, Democracy, Courage, Landscape, and Creativity and Ingenuity. Goals of the Picturing 
America School Collaboration Projects grants are: to strengthen understanding of the connections between great works of 
American art and significant events, themes, and topics in the American experience; to encourage local and regional 
collaboration between K-12 educators and humanities experts who can bring appropriate knowledge to the integration of 
American artworks in core subjects; to foster discussion of how to use the Picturing America images among K-12 
educators within a locality or region; and to provide access to rich scholarly resources and primary materials that support 
teaching. In order to provide a forum for exploring and deepening students’ understanding of art, American history, 
government, social studies, literature, language arts, civics, and other core subjects, funded projects should support one or 
more conferences of one or two days each; accommodate at each conference twenty-four to one hundred (or more) 
participants, all of whom would have access to the Picturing America portfolio; and provide opportunities for participants 
to engage with scholars, museum and library professionals, and other experts. Successful proposals for local and regional 
projects will present a conference schedule of plenary and concurrent sessions in engaging formats that provide 
opportunities for participants to observe or demonstrate models for teaching American art, history, and culture with the 
Picturing America portfolio and accompanying Teachers Resource Book; and explore the curricular value of Picturing 
America for core subjects (for example, using images in the teaching of history or literature as a powerful investigative 
tool, a stimulus to Socratic inquiry, or a catalyst to improve student writing). 
 
Programming Grants to Accompany NEH on the Road Exhibitions. On The Road. Grants up to $1,000. 
These grants support ancillary public humanities programs to accompany NEH on the Road traveling exhibitions. Typical 
formats involve lectures, reading and discussion programs, film discussion programs, Chautauqua presentations by 
scholars, family programs, exhibition tours, or other appropriate formats for reaching the general public. 

Digital Humanities Start-Up Grants. Level I Grants up to $5,000-25,000. Level II grants 25,000- 50,000. 
http://www.neh.gov/grants/guidelines/digitalhumanitiesstartup.html 
The National Endowment for the Humanities (NEH) and the Institute of Museum and Library Services (IMLS) invite 
applications to the Digital Humanities Start-Up Grants program. This program is designed to encourage innovations in the 
digital humanities. By awarding relatively low-dollar grants to support the planning stages, NEH aims to encourage the 
development of projects that are particularly innovative and have the potential to make a positive impact on the 
humanities. In an effort to foster new collaborations and advance the role of cultural repositories in online teaching, 
learning, and research, this program is co-sponsored by the Institute of Museum and Library Services (IMLS). NEH and 
IMLS encourage library and museum officials as well as scholars, scientists, educational institutions, and other non-profit 
organizations to apply for these grants and to collaborate when appropriate. Proposals should be for the planning or initial 
stages of digital initiatives in any area of the humanities. Digital Humanities Start-Up Grants may involve: research that 
brings new approaches or documents best practices in the study of the digital humanities; planning and prototyping new 
digital tools for preserving, analyzing, and making accessible digital resources, including libraries’ and museums’ digital 
assets; scholarship that examines the philosophical implications and impact of the use of emerging technologies; 
innovative uses of technology for public programming and education utilizing both traditional and new media; and new 
digital modes of publication facilitating the dissemination of humanities scholarship in advanced academic as well as 
informal or formal educational settings at all academic levels. Innovation is a hallmark of this grant category. All 
applicants must propose an innovative approach, method, tool, or idea that has not been used before in the humanities. 
These grants are modeled, in part, on the “high risk/high reward ” paradigm often used by funding agencies in the 
sciences. NEH is requesting proposals for projects that take some risks in the pursuit of innovation and excellence. Digital 
Humanities Start-Up Grants should result in plans, prototypes, or proofs of concept for long-term digital humanities 
projects prior to implementation. Two levels of awards will be made in this program. Level I awards are small grants 
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designed to fund brainstorming sessions, workshops, early alpha-level prototypes, and initial planning. Level II awards are 
larger grants that can be used for more fully-formed projects that are ready to start the first stage of implementation or the 
creation of working prototypes. Applicants must state in their narrative which funding level they seek. The Endowment 
will be setting aside funds for each of the two levels and more awards will be made in the Level I category. Applicants 
should carefully choose the funding level appropriate to the needs of the proposed project. See Section III, Award 
Information, for more details. Digital Humanities Start-Up Grants support full-time or part-time activities for periods up to 
eighteen months. Support is available for various combinations of scholars, consultants, and research assistants; project-
related travel; and technical support and services. Up to 20% of the total grant may also be used for the acquisition of 
computing hardware and software. All grantees are expected to communicate the results of their work to appropriate 
scholarly and public audiences. In order to facilitate dissemination and the maximum usage of the projects that are 
ultimately developed through the Digital Humanities Start-Up Grants, applicants are strongly encouraged to base their 
projects on open source and fully accessible software. Successful applicants will be expected, as one of their work 
products, to create a "lessons learned" white paper. This white paper should document the project, including lessons 
learned, so that others can benefit from their experience. This white paper will be posted on the NEH or IMLS Web sites. 

Challenge Grants. Grants up to $1,000,000. 
NEH challenge grants are capacity-building grants, intended to help institutions and organizations secure long-term 
improvements in and support for their humanities programs and resources. Grants may be used to establish or enhance 
endowments or spend-down funds (that is, funds that are invested, with both the income and the principal being expended 
over a defined period of years) that generate expendable earnings to support ongoing program activities. Funds may also 
be used for one-time capital expenditures (such as construction and renovation, purchase of equipment, and acquisitions) 
that bring long-term benefits to the institution and to the humanities more broadly. Because of the matching requirement, 
these NEH grants also strengthen the humanities by encouraging nonfederal sources of support. Applications are welcome 
from colleges and universities, museums, public libraries, research institutions, historical societies and historic sites, 
scholarly associations, state humanities councils, and other nonprofit entities. Programs that involve collaboration among 
multiple institutions are eligible as well, but one institution must serve as the lead agent and formal applicant of record. 
NEH particularly welcomes proposals for programming at America’s historic places (historic sites, neighborhoods, 
communities, or larger geographical regions). Activities supported: Challenge grant funds (both federal and nonfederal 
together) must provide long-term benefits to the humanities. Challenge grant funds should not replace funds already being 
expended on the humanities, but instead should reflect careful strategic planning to strengthen the institution’s activities in 
and commitment to the advancement of knowledge and understanding of the humanities. 
 
American Recovery and Reinvestment Act (ARRA) of 2009 - Strengthening Communities Fund - 
State, Local, and Tribal Government Capacity Building Program   
Grants up to $250,000. 
http://www.acf.hhs.gov/grants/open/HHS-2009-ACF-OCS-SN-0092.html 
This funding opportunity is being made available under Section 1110 of the Social Security Act, and Title VIII of the 
American Recovery and Reinvestment Act (ARRA) of 2009, P.L. 111-5 http://frwebgate.access.gpo.gov/cgi-
bin/getdoc.cgi?dbname=111_cong_bills&docid=f:h1enr.pdf. The Administration for Children and Families (ACF), Office 
of Community Services (OCS) solicits applications to award 48 grants to State, local and Tribal governments to build their 
capacity to provide nonprofit organizations with capacity building training and technical assistance. Pursuant to this 
announcement, ACF will award funds to State, city, county, and Indian/Native American Tribal government offices (e.g., 
offices responsible for outreach to faith-based and community organizations or those interested in initiating such an 
effort), or their designees, to build their own capacity to partner with community-based and faith-based non-profits and to 
provide training and technical assistance to help nonprofit faith-based and community organizations better serve those in 
need and to increase nonprofit organizations' involvement in the economic recovery. Grantees will use program funds to 
provide free capacity building services to nonprofit organizations, such as a beneficiary benefits clearinghouse, outreach 
and education, facilitation of partnerships between and among nonprofits and other government agencies, and training and 
technical assistance to improve awareness of and access to ARRA efforts/benefits and to improve organizational capacity 
to be active participants in ARRA efforts/benefits. Grantees will also use program funds to build their own capacity to 
provide these services to nonprofits. The purpose of this grant program is to build the capacity of government offices (or 
their authorized designee) that provide outreach to faith-based and community-based organizations and to assist nonprofit 
organizations in addressing the broad economic recovery issues present in their communities, including helping low-
income individuals secure and retain employment, earn higher wages, obtain better-quality jobs, and gain greater access to 
State and Federal benefits and tax credits. Successful applicants will be subject to reporting requirements consistent with 
the American Recovery and Reinvestment Act (ARRA) of 2009 Standard Terms and Conditions. In addition, successful 
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applicants will use a quarterly performance progress report (SF- PPR) format specific to Strengthening Communities Fund 
(SCF) awards. 
 
The National Archives 
Archives- Basic Projects. Grants up to $200,000. 
http://www.archives.gov/nhprc/announcement/basic.html�
The National Archives and Records Administration 
8601 Adelphi Road 
College Park, MD 20740-6001 
Phone: 1-866-272-6272/ Fax: 301-837-0483 
The National Historical Publications and Records Commission (NHPRC), a part of the National Archives and Records 
Administration (NARA), supports projects that promote the preservation and use of America's documentary heritage 
essential to understanding our democracy, history, and culture. The National Historical Publications and Records 
Commission seeks proposals for fundamental archival activities that promote the preservation and use of America's 
documentary heritage. Proposals must demonstrate how the applicant employs the best and most cost-effective archival 
methods. Activities included under Basic Projects may be any one or combination of the following: *Basic Processing; 
*Preservation Planning; *Collections Development; and *Establishing Archives. Although projects focused exclusively on 
professional development are not eligible in this grant category, we strongly encourage each application to include 
professional development components necessary for the success of the project. 
 
Native American Library Services: Basic Grants and Basic Grants with Education/ Assessment 
Option 
http://www.imls.gov/applicants/grants/nativeAmerican.shtm 
Program Contact: Alison Freese, Senior Program Officer 
Phone: 202/653-4665  E-mail: afreese@imls.gov 
The Native American Library Services Basic Grant is noncompetitive and distributed in equal amounts among eligible 
applicants. Basic Grants are available to support existing library operations and to maintain core library services. The 
Education/Assessment Option is supplemental to the Basic Grant. It also is noncompetitive and must be requested. The 
purpose of the Education/Assessment Option is to provide funding for library staff to attend continuing education courses 
and training workshops on- or off-site, for library staff to attend or give presentations at conferences related to library 
services, and to hire a consultant for an on-site professional library assessment. 
Eligibility: Indian tribes and Alaska Native villages and corporations are eligible to apply for funding under this program. 
Entities such as libraries, schools, tribal colleges, and departments of education are not eligible applicants, although they 
may be involved in the administration of this program and their staff may serve as project directors. For purposes of 
funding under this program, “Indian tribe” means any tribe, band, nation, or other organized group or community, 
including any Alaska Native village, regional corporation, or village corporation (as defined in or established pursuant to 
the Alaska Native Claims Settlement Act [43 U.S.C. § 1601 et seq.]), that is recognized by the Secretary of the Interior as 
eligible for the special programs and services provided by the United States to Indians because of their status as Indians. 
Eligible entities, except for the recognized Alaska native villages, regional corporations, and village corporations, are 
listed on the Bureau of Indian Affairs Web site (www.doi.gov/bureau-indian-affairs.html). Alaskan entities should refer to 
applicable provisions in the Alaska Native Claims Settlement Act referenced above. See program guidelines for specific 
eligibility criteria. 
 
The Institute of Museum and Library Services— 
Native American/Native Hawaiian Museum Services 
http://www.imls.gov/applicants/grants/nativeservices.shtm 
Grant Amount: $5,000 - $50,000 
Grant Period: Up to two years 
Program Contacts:  
Sandra Narva, Senior Program Officer  
Phone: 202/653-4634 E-mail: snarva@imls.gov 
Reagan Moore, Program Specialist  
Phone: 202/653-4637 E-mail: rmoore@imls.gov 
Robert Trio, Program Specialist 
Phone: 202/653-4689 E-mail: rtrio@imls.gov 
The Native American/Native Hawaiian Museum Services program promotes enhanced learning and innovation within 
museums and museum related organizations, such as cultural centers. The program provides opportunities for Native 
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American tribes and Native Hawaiian organizations to sustain heritage, culture, and knowledge by strengthened museum 
services in the following areas: 
Programming: Services and activities that support the educational mission of museums and museum related organizations. 
Professional development: Education or training that builds skills, knowledge, or other professional capacity for persons 
who provide of manage museum service activities. Individuals may be paid or volunteers. 
Enhancement of museum services: Support for activities that enable and improve museum services. 
 
Eligible applicants are: 

·  Federally recognized Indian tribes, 
·  Alaskan Native Villages and corporations, and, 
·  Organizations that primarily serve and represent Native Hawaiians. 

Entities such as museums, libraries, schools, tribal colleges, or departments of education are not eligible applicants, 
although they may be involved in the administration of the program and their staff may serve as project directors, in 
partnership with eligible applications. 

National Geographic All Roads Film Project Offers Seed Grants for Indigenous Filmmakers 
The All Roads Film Project is a National Geographic initiative created to provide an international platform for indigenous 
and underrepresented minority-culture artists to share their cultures, stories, and perspectives through the power of film 
and photography. All Roads includes a film festival, photography program, and seed grant program. 
The All Roads Seed Grant Program funds film projects by and about indigenous and underrepresented minority-culture 
filmmakers from all reaches of the globe. The program seeks filmmakers who bring their lives and communities to light 
through first-person storytelling. The grant program is open to indigenous and under-represented minority culture 
filmmakers, as well as filmmakers who can demonstrate that they have been designated by indigenous or minority 
communities to tell their story. Grants range up to a maximum of $10,000 each. Submission deadlines are quarterly on the 
15th of each March, June, September, and December. 
Visit the program's Web site for complete guidelines and application procedures. 
http://events.nationalgeographic.com/events/all-roads/seed-grants/ 
 
Honor the Earth 
http://www.honorearth.org/grantmaking�
2104 Stevens Avenue South 
Minneapolis, MN 55404 
Phone: (612) 879-7529 
Honor the Earth, in partnership with the Tides Foundation, awards grants solely to organizations that are led and managed 
by Native peoples. Priority is given to grassroots, community-based organizations and groups with a lack of access to 
federal and/or tribal funding resources. Honor the Earth does not grant to individuals.  
Grants range from $1,000 to $5,000.  
Email:  HonorGrants@honorearth.org 
 
Funding for the Building Resilience in Indigenous Communities Initiative will focus on two goals: 
1. To support and forward the development of culturally-based, Indigenous solutions to climate change based on re-
localizing food and energy economies;  
2. To foster restoration of traditional knowledge as a key adaptation and mitigation strategy to ensure a safe and healthy 
future for our children and the next seven generations. 
 
Honor will grant funds to organizations and projects working in two areas:  
1. Implementing renewable energy and energy efficiency/weatherization improvements to advance community dignity and 
energy sovereignty and  
2. Creating food security utilizing Indigenous varieties and organic production.  
All projects must include ongoing efforts aimed at restoring Indigenous wisdom and sustainability in Indigenous 
territories.  
 
US Department of Agriculture 
Cooperative State Research, Education, and Extension Service (CSREES) 
Small Business Innovation Research Program – Phase I 
http://www.csrees.usda.gov/funding/rfas/sbir_rfa.html 
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The purpose of the SBIR program is to provide an opportunity for US-owned, for-profit small business firms to submit 
innovative, applied, research and development projects that address important problems facing American agriculture and 
have the potential to lead to significant public benefit if the research is successful. Research proposals are accepted in any 
of the following topic areas: 1) Forests and Related Resources; 2) Plant Production and Protection - Biology; 3) Animal 
Production and Protection; 4) Air, Water, and Soils; 5) Food Science and Nutrition; 6) Rural Development; 7) 
Aquaculture; 8) Biofuels and Biobased Products; 9) Marketing and Trade; 10) Animal Manure Management; 11) Small 
and Mid-Size Farms; and 12) Plant Production and Protection - Engineering. The SBIR program exists in three phases. 
The purpose of Phase I is to prove the scientific or technical feasibility of the proposed research and development effort. 
Phase I projects typically are for 8 months. Phase II is the principal research and development effort and often involves 
moving the project from the laboratory to the field or the development of prototypes. Phase II projects typically are for 24 
months. Phase III is the commercialization phase and there is no SBIR support provided for this phase. Phase I 
applications are due on September 3, 2009. This SBIR program funding opportunity is for Phase I applications. 
 

II.     Indigenous Language Revitalization Grants 

Administration for Native Americans 
Mail Stop: 2nd Fl. West Aerospace Center 
370 L'Enfant Promenade SW 
Washington, D.C. 20447-0002 
1-877-922-9262  email: anacomments@acf.hhs.gov 
http://www.acf.hhs.gov/programs/ana/index.html 
Direct link to grant application info:  
http://www.acf.hhs.gov/grants/open/HHS-2008-ACF-ANA-NL-0016.html 
Native Language Preservation and Maintenance: ANA provides project funding to eligible applicants for the purpose of 
assisting Native Americans to assure the survival and continuing vitality of their languages. Grants are provided under the 
following categories:  

·  Category I-Language Assessment: Provide project funding to conduct an assessment of the current status of the 
Native language(s) within an established community.  

·  Category II-Project Planning: Provide project funding to encourage Tribes and Native organizations to plan and 
design Native language projects to contribute toward the achievement of the community’s long-range language 
goal(s).   

·  Category III-Project Implementation: Provide project funding to Tribes and Native organizations for 
the implementation of a Native language project to achieve the community's long-range language goal(s).    

·  Category IV-Native Immersion: Provide project funding for Native American Language Immersion. The only 
program areas of interest funded under this priority area are immersion projects for language nests or for 
language survival schools. 
 

Indigenous Language Institute  
1601 Cerrillos Road 
Santa Fe, NM 87505 
Ph: 505-820-0311   Fax: 505-820-0316 
http://www.indigenous-language.org/ 
The Indigenous Language Institute (ILI) recognizes the imminent loss of indigenous peoples’ languages and 
acknowledges the individuality of indigenous communities. ILI facilitates innovative, successful community-based 
initiatives for language revitalization through collaboration with other appropriate groups and organizations, and promotes 
public awareness of this crisis. 
 
The Endangered Language Fund 
300 George Street, Suite 900 
New Haven, CT  06511 USA 
Tel:  203-865-6163, x265  FAX:  203-865-8963 
elf@endangeredlanguagefund.org 
http://www.endangeredlanguagefund.org/ 
Grant: Less that $4,000, but averaging around $2,000 
ELF was founded ten years ago with the goal of supporting endangered language preservation and documentation projects. 
Our main mechanism for supporting work on endangered languages has been funding grants to individuals, tribes, and 
museums. ELF’s 97 grants have promoted work in over 30 countries and have seen a wide range of projects, from the 
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development indigenous radio programs in South Dakota, to recording of the last living oral historian of the Shor language 
of western Siberia, to the establishment of orthographies and literacy materials to be used by endangered language 
teaching programs all over the world. 
 
Terralingua 
217 Baker Road �
Salt Spring Island, BC. V8K 2N6 Canada 
info@terralingua.org 
http://www.terralingua.org/�
Terralingua (TL) is a non-profit, international organization founded in 1996 by a group of professionals working in the 
fields of anthropology, linguistics, biodiversity conservation, and human rights who shared a fundamental belief: that the 
challenge of protecting, maintaining, and restoring the diversity of life on earth is the challenge of supporting and 
promoting diversity in nature and culture. 
 
The National Association for Bilingual Education  
1313 L Street NW, �
Suite 210 Washington, DC 20005�
����� ��202-898-1829 �
members@nabe.org 
http://www.nabe.org/ 
The National Association for Bilingual Education is the only national professional organization devoted to representing 
Bilingual Learners and Bilingual Education professionals.  
NABE has affiliates in 25 states which collectively represent more than 20,000 members that include Bilingual and 
English Language Learner (ELL) teachers, parents, paraprofessionals, administrators, professors, advocates, researchers, 
and policy makers. 
NABE's mission is to advocate for our nations Bilingual and English Language Learners and families and to cultivate a 
multilingual multicultural society by supporting and promoting policy, programs, pedagogy, research, and professional 
development that yield academic success, value native language, lead to English proficiency, and respect cultural and 
linguistic diversity. As tireless advocates that work to influence and create policies, programs, research, pedagogy and 
professional development, we know that we are investing in our children's education, our nation’s leadership, and our 
world’s well being. By using native and second languages in everyday life, we not only develop intercultural 
understanding, but we also show by example that we respect and can effectively cross cultural and linguistic borders. 
 
The Society for the Study of the Indigenous Languages of the Americas (SSILA) 
http://www.ssila.org�
Ivy Doak, Executive Secretary of SSILA 
PO Box 1295, Denton, TX 76202 
ivy@ivydoak.com 
 
Foundation for Endangered Languages  
Grants: $350-$1000 
Batheaston Villa, 172 Bailbrook Lane, Bath BA1 7AA, England 
Ph: +44/(0) -1225-852865  Fax: +44/(0) -1225-859258 
nostler@chibcha.demon.co.uk 
http://www.ogmios.org/home.htm 
The Foundation for Endangered Languages exists to support, enable and assist the documentation, protection and 
promotion of endangered languages. In order to do this, it aims: 

·  To raise awareness of endangered languages, both inside and outside the communities where they are spoken, 
through all channels and media; 

·  To support the use of endangered languages in all contexts: at home, in education, in the media, and in social, 
cultural and economic life; 

·  To monitor linguistic policies and practices, and to seek to influence the appropriate authorities where necessary; 
·  To support the documentation of endangered languages, by offering financial assistance, training, or facilities for 

the publication of results; 
·  To collect together and make available information of use in the preservation of endangered languages; 
·  To disseminate information on all of the above activities as widely as possible.  

 
Linguistic Society of the Americas 
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1325 18th St. NW #211 
Washington, DC 20036-6501 
Tel: 202 835-1714  Fax: 202 835-1717 
http://www.lsadc.org 
 
Living Tongues Institute for Endangered Languages  
4676 Commercial Street SE #454 
Salem, Oregon 90302 
Ph: (503) 540-0090  Fax: (503) 540-0900 
hotspots@livingtongues.org  
http://www.livingtongues.org 
The mission of the Living Tongues Institute for Endangered Languages is to promote the documentation, maintenance, 
preservation, and revitalization of endangered languages worldwide through linguist-aided, community-driven multi-
media language documentation projects.  
ENDANGERED LANGUAGES: Documentation, Maintenance, Preservation and Revitalization. 
Projects begin with expeditions to communities to dialogue with last speakers of endangered languages worldwide. After 
we obtain the permission of the community to work with them, we discuss various courses of action to help them meet 
their own goals of maintenance, revitalization, etc. program. Story books, basic literacy materials as well as grammatical 
and lexical materials in electronic and print form may be produced. We publish our scientific work in leading journals and 
in books and archive our video for the use of future generations.  
COMMUNITY TRAINING: Involving indigenous assistants in basic linguistics and modern information technologies can 
help to reverse declining prestige, bridge the digital divide, and increase the range of uses of minority tongues. We train 
community members in the use of writing systems and modern digital media. This enables the documentation project to 
succeed and be embraced by the speech community, and creates a legacy for future generations.  
 PUBLIC OUTREACH: Our responsibility to global and local communities of non-indigenous people is to help them 
appreciate the cultural and linguistic significance of often ignored minority communities, the unique knowledge systems 
encoded in small languages and the value of human cultural diversity. 
To make our work accessible to the public, we build high quality digital archives and searchable, online talking 
dictionaries. 

Alice Cozzi Heritage Language Foundation 
http://www.nonprofitpages.com/achlf/ 
Mission:  The Alice Cozzi Heritage Language Foundation's mission is to help raise awareness of and support for the 
vitality of endangered heritage languages. The group expects to offer six rounds of small grants to directly support 
educationally and economically underserved language communities. 
2009 Small Grants Announcement 
Individuals and groups working to revitalize and maintain endangered heritage languages are invited to apply for small 
grants (up to 500 USD*). Past awards have been made for the publication and distribution of dictionaries, lesson books, 
reference books, and literary works as well as for native speaker stipends, among other projects.  The deadline for receipt 
of applications is July 15, 2009. Award recipients agree to submit a copy of the funded work (or a description if the project 
is not written).  Past applicants are welcome to apply for a revised project.  
 
Applications should be made within an e-mail (i.e., not as an attachment) to achlf@earthlink.net , addressing the following 
in detail:  
(1) Describe the community the project serves.  
(2) Where is the language spoken and how many people speak it?  
(3) What materials are available in the language?  
(4) Describe your involvement in the language community.  
(5) Describe the project, including the objectives, timeline and other funding received and/or applied for; describe how our 
small grant would be used and how much you are requesting.  
 
Also include the following information: 
• Name(s) 
• Mailing address 
• E-mail address 
• Phone number 
• Project location, address, and phone (if different) 
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Confirmation of receipt of application will be e-mailed within 30 days.  
In awarding grants, preference will be given to those projects which most directly serve economically and educationally 
disadvantaged communities and whose plans, objectives and budgets are best met by this small award.  
Decisions will be emailed at the end of August. 

Documenting Endangered Languages 
http://www.neh.gov/grants/guidelines/del.html 
The National Endowment for the Humanities (NEH) and the National Science Foundation (NSF) have joined forces on 
Documenting Endangered Languages (DEL), a new, multi-year effort to preserve records of key languages before they 
become extinct. More than 3,000 of the 6,000-7,000 currently used human languages are headed for oblivion, experts 
estimate. 

The Hans Rausing Endangered Languages Project 
http://www.hrelp.org/ 
The Hans Rausing Endangered Languages Project at SOAS, University of London, supports research, training, and 
archiving for endangered languages throughout the world.  

·  The Academic Programme (ELAP) runs postgraduate programmes in Field Linguistics and Language 
Documentation and Description 

·  The Documentation Programme (ELDP) provides grants for language documentation 
·  The Archive Programme (ELAR) archives language documentation and provides technical training 

 
American Indian Language Development Institute (AILDI)  
The University of Arizona 
Department of Language, Reading and Culture 
College of Education, Room 517 
1430 E. Second St. 
P.O. Box 210069 
Tucson, AZ 85721-0069 
Phone: (520) 621-1068/ Fax: (520) 621-8174 
Email: aildi@u.arizona.edu 
http://www.u.arizona.edu/%7eaildi/index.html 
AILDI’s mission is to mobilize efforts to document, revitalize and promote Indigenous languages, reinforcing the 
processes of intergenerational language transfer. AILDI plays a critical role in ongoing outreach, training, and 
collaborative partnerships with educators, schools and Indigenous communities nationally and internationally through the 
use of multiple resources. 
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American Indian Center 
University of North Carolina at Chapel Hill 

 

Contacts: 

Dr. Clara Sue Kidwell, Director 
cskidwell@unc.edu 

Brandi L. Brooks, Program Coordinator  
blbrooks@unc.edu  

Randi R. Byrd, Program Assistant/ Workshop Coordinator  
rrbyrd@email.unc.edu  

Please visit us online: 

http://americanindiancenter.unc.edu/index.php 

Mailing Address: 
113A Abernethy Hall 

Campus Box 3457 
Chapel Hill, North Carolina 27599-3457 

Physical Address: 
113A Abernethy Hall 

131 S. Columbia Street  
Chapel Hill, North Carolina 27516 

Phone: (919) 843-4189 
Fax: (919) 843-4024 
Email:  aic@unc.edu 

 

 


